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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Assassination 
attempt  shown 
in  photo  series 


PhilUps’  40,000,000 


(See  page  9) 


Hinckiey  sought 
job  as  reporter 
on  Denver  daiiies 
(See  page  10) 


Washington  Star 
restarts  press 
to  tett  story 
(See  page  11) 
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The  Register,  flagship  newspaper  of  Freedom  Newspapers,  Inc.,  has  been  a  classified  leader  for 
years.  Paul  Phillips,  classified  advertising  manager,  continues  a  tradition  of  professionalism, 
enthusiasm,  dedication  and  concern  for  people.  We  ran  nearly  40,000,000  lines  of  classified 
in  1980.  We’re  aiming  higher  this  year. 

-Dave  Threshie  Jr.,  publisher 


Circulation;  235,909  Daily; 
265,452  Sunday. 

Source:  ABC  Publisher’s 
Statement,  9/30/80 


^^The  Register  is  the  number  two  paper  in  the  country  in  full  run 
classified  linage.  That’s  an  indication  of  a  healthy  market.  It  also  •» 
says  something  about  our  dominance.  And  our  efficiency.  But 
number  two  isn’t  the  only  reason  to  advertise  with  us. 

“The  country  is  in  a  minor  recession.  The  economy  has 
some  advertisers  running  scared.  They’re  advertising  less 
when  they  need  it  most.  It’s  unfortunate,  but  it’s  happening 
everywhere. 

“These  times  call  for  action.  Determination. 

Professionalism.  We’re  doing  everything  we  can  to 
better  serve  our  advertisers.  We’ve  added  staff.  We’ve 
upgraded  creative  services.  We’ve  reorganized  our 
operation  to  better  meet  advertisers’  needs. 

“That’s  good  for  business.  Theirs  and  ours. 

“We’re  pleased  with  40  million  lines.  But 
we’re  going  to  get  bigger  because  we’re 
committed  to  getting  better.?^ 


A  Division  of  Freedom  Newspapers  Inc. 
625  North  Grand  Avenue,  Santa  Ana,  CA 
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The  Daily  “Personal  Touch” 
in  the  Heartland  of 
Dynamic  DuPage  County! 


KANt  DuPAGl 


AURORA 


I  The  Daily  Journal  had  its  beginning  in 

1  1910  when  it  was  founded  as  the  DuPage 

*  V  County  Tribune.  In  1933,  the  paper  was 
y  ]  renamed  tiiO  Wheaton  Daily  Journal  and 
\  became  a  daily  newspaper. 

\  Known  today  as  the  accpeted  influence  in 
DuPage  County,  The  Daily  Journal  covers  all 
\  local  news,  sports  events  and  has  a  column 
C  \  devoted  to  national  and  international 

Sol  news  on  the  front  page.  Also,  a  special 

r  ^  \  section  devoted  to  Real  Estate  and 

®  \  Bridal  Guides  is  published  monthly.  Once 
\  a  year,  a  Business  And  Industry  Edition, 
Student  Ad-Craft  Section  and  Christmas 
Gift  Guides  are  also  published. 

z 

I  The  Daily  Journal  is  widely  accepted 

by  a*rea  advertisers  who  insist  upon 
......  results,  and  get  them. 


REPRESENTED  NATIONALLY  BY  SAWYER-FERGUSON-WALKER 

NATIONALLY  .  .  .  a  part  of  l  serving  182,800  Households  in  Chicago’s  Western  Suburbs.  "A  I 
ireater  Chicago  Newspapers  market  apart”  represented  by  Sawyer-Ferguson-Walker 


Greater  Chicago  Newspapers 


APART”  represented  by  Sawyer-Ferguson-Walker 


-rhe|3gj|y  Journal 


DuPage  County’s  Oldest  Daily  Newspaper 

362  S.  SCHMALE  ROAD,  WHEATON,  ILLINOIS  60187  (312)  653-1100 
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Amoco  is  decoding  the  secrets  of 
grains  of  sand  to  boost  oil  production 


At  Amoco,  research  scientists  are  using 
x-ray  spectroscopy  and  scanning  elec¬ 
tron  microscopes  to  chart  the  micropore 
structures  of  sand  and  rock  particles. 
Magnified  up  to  50,000  times,  these 
sample  particles  can  show  Amoco  scien¬ 
tists  how  mineral  deposits  on  sand  and 
clay  affect  formation  permeability.  Some 
of  these  deposits  can  sharply  reduce  the 
flow  of  oil  or  gas.  This  information  helps 


determine  the  most  efficient  methods  for 
retrieving  oil  and  gas  in  each  reservoir 
environment.  Techniques  such  as  this 
have  enabled  Amoco  to  increase  oil  pro¬ 
duction  from  fields  in  Texas  and  Oklahoma. 


This  is  only  one  of  the  ways  we're  work¬ 
ing  to  provide  energy  needed  to  keep 
America  growing  in  the  year  2000  arxf 
beyond. 


You  expect  more  from  a  leader. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


. .  the  press  has  become  the  greatest 
power  within  the  Western  countries; 
more  powerful  than  the  legislative,  the 
executive,  and  the  judiciary" 

Alexander  Solzhenitsyn 
Harvard  Commencement,  1978 


PR  PEOPLE:  Let  Editor  &  Publisher 
take  your  advertising  message  to  the 

POWER 

CENTERS 

of  the  newspaper  industry  in  three 
specially  timed  annual  Convention  Issues 


APRIL  18  ASNE  Annual  Convention  Issue 

Distributed  at  the  1981  convention  of 
the  American  Society  of  Newspaper 
Editors  at  the  Sheraton  Hotel, 
Washington,  D.C.,  April  21-24. 

Deadlines:  Reservations,  April  6;  copy,  April  8 


MAY  2  ANPA  Annual  Convention  Issue 

Distributed  at  the  convention  of  the 
American  Newspaper  Publishers  Ass'n., 
Hyatt  Regency  Hotel,  Chicago,  May  4-6, 
with  names,  hotel  addresses  of  delegates. 

Deadlines:  Reservations,  April  1 7;  copy,  April  20 


MAY  9  ANPA  Post-Convention  Issue 

Complete  ANPA  Convention  coverage — 
photos,  speeches,  peripheral  industry 
and  social  events.  First  with  the  news 
for  those  not  attending. 

Deadlines:  Reservations,  April  24;  copy,  April  27 


Advertising  Rates:  Page,  $1  600;  two-thirds  page, 
$1250;  half-page,  $945;  one-third  page,  $675;  one- 
sixth  page,  $425;  or  your  E&P  contract  rates  apply. 


Make  your  advertising  reservations  now 
for  space  in  these  important  issues. 

EDITOR  &  PUBLISHER 

575  LEXINGTON  AVE.,  NEW  YORK,  N.Y.  10022  •  PHONE  (212)  752-7050 
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2-4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 

4 — National  Organization  of  College  Newspaper  Business  and 
Advertising  Managers.  Cibola  Inn,  Arlington,  Tex. 

5-7 — Southern  New:;paper  Publishers  Assn.  Circulation  Sympo¬ 
sium,  Colony  Square  Hotel,  Atlanta,  Ga. 

8- 12 — American  Association  of  Advertising  Agencies,  Boca  Raton 

Hotel,  Boca  Raton,  Fla. 

9- 10 — Society  of  Newspaper  Designers,  Canadian  workshop, 

Hamilton,  Ont. 

9-11 — Iowa  Press  Assn.  66th  annual  convention,  Marriott  Hotel, 
Des  Moines,  Iowa 

9-11 — North  and  East  Texas  Press  Assn.  Convention,  Fredonia 
Inn,  Nacogdoches,  Tex. 

9-11 — South  Dakota  Press  Assn.  99th  Convention,  Holiday  Inn, 
Watertown,  S.D. 

9- 11 — Kansas  Press  Association  Convention,  Holidome,  Hutchin¬ 

son,  Kans. 

10 — Maine  Press  Assn.  Spring  Conference,  Augusta  Civic  Center, 
Augusta,  Me. 

10- 12 — Louisiana  Press  Assn.  101st  Annual  Convention,  Royal 

Sonesta  Hotel,  New  Orleans,  La. 

15 — New  England  AP  News  Executives  Assn.,  Sheraton  Inn  and 
Conference  Center,  Boxborough,  Mass. 

21- 24 — American  Society  of  Newspaper  Editors,  Sheraton  Wash¬ 

ington,  Washington,  D.C. 

22- 24 — Pennsylvania  Newspaper  Publishers  Assn./Interstate  Ad¬ 

vertising  Managers  Assn.  Display  Ad  Conference,  Host  Farm,  Lan¬ 
caster,  Pa. 

23- 26 — Nebraska  Press  Assn.  Annual  Convention,  Lincoln  Hilton, 

Lincoln,  Nebr. 

24- 25 — Hoosier  State  Press  Assn.  47th  annual  convention,  Louis¬ 

ville/Clarksville  Marriott  Inn,  Clarksville,  Ind. 

24- 26 — Kansas  Press  Women  annual  meeting.  Hays,  Kans. 

25- 26 — Kansas  Daily  Advertising  Managers,  Holidome,  Hutchin¬ 

son,  Kans. 

25- 27 — Nevada  State  Press  Assn,  annual  meeting,  Lovelock,  Nev. 

26- 29 — Newspaper  Purchasing  Management  Association,  annual 

conference,  Hyatt  Regency  Hotel,  Memphis,  Tenn. 

26-May  8 — Circulation  Management  Seminar,  sponsored  by  Gannett 
Newspaper  Foundation,  Hilton  Inn  on  the  Campus,  Rochester, 
N.Y. 

28 —  UPl  New  England  Newspaper  Awards  Silver  Anniversary  pro¬ 
gram  and  banquet,  Framingham  Sheraton-Tara,  Framingham,  Mass. 

29 —  Overseas  Press  Club  of  America's  annual  awards  dinner,  Wal¬ 
dorf-Astoria,  N.Y.,  N.Y. 


MAY  ^ 

f-2 — Old  Dominion  Advertising  Conference,  Lynchburg,  Va. 

3- 6 — Newspaper  Industry  Occupational  Programmers  Group  work¬ 

shop,  Downtown  Radisson  Hotel,  Minneapolis,  Minn. 

4 — AP  annual  meeting,  Chicago,  III. 

4- 6 — American  Newspaper  Publishers  Association,  annual  conven¬ 

tion,  Hyatt  Regency,  Chicago. 

5- 8 — Catholic  Press  Assn.,  Netherland  Hilton,  Cincinnati. 

7-9 — Southern  Short  Course  in  News  Photography,  Bordeaux 
Convention  Ctr.,  Fayetteville,  N.C. 

10-12 — Ohio  Circulation  Managers  Association,  Sawmill  Creek, 
Huron,  Ohio. 

13-16 — National  Association  of  Alternative  News  Weeklies, 

Sheraton-Park  Hotel,  New  Haven,  Conn. 

17-20 — INCFO  National  Conference,  Hyatt-Lake  Tahoe  Hotel,  in¬ 
cline  Village,  Nev. 

17-20— N.  Y.  State  Circulation  Management  Association,  Hidden 
Valley  Ranch,  Lake  Luzerne,  N.Y. 

19- 22 — Suburban  Newspapers  of  America  annual  convention, 

Michigan  Avenue  Marriot,  Chicago,  III. 

20- 23 — National  Association  Advertising  Publishers,  annual  con¬ 

vention  and  exposition,  Marriott  Hotel,  New  Orleans. 
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FREE  from  the  Insurance  Information  Institute 


A  VERITABLE 
INSIIR  AINCE  ENEimANK 
fOR  JOIJRMUSTS 


INSURANCE 

INFORMATION 

INSTITUTE 

110  William  Street 
New  York,  N.Y.  10038 


Organization 
or  Publication 


Address- 
City _ 


-State. 


The  new  “SHARING  THE  RISK” 
insurance  reference  book  is  yours  FREE! 
So  is  our  800  teiephone  number. 

Cali  or  use  the  coupon. 


Here  are  nearly  200  pages  of  easvMo- 
understand  property/casualty  insurance 
background  for  almost  any  insurance- 
related  story  you  have  to  cover— on  the 
economy— the  environment— energy- 
auto  safety— crime— international  trade. 

Here’s  just  a  partial  list  of  the  types  of 
insurance  discussed: 

AUTO  •  HOME  •  FARM  •  BUSINESS  •  AVIATION 
•  WORKERS’  COMP  •  OCEAN  MARINE  • 

INLAND  MARINE  •  CRIME  •  NUCLEAR  • 
PROFESSIONAL  LIABILITY  •  PACKAGE 
POLICIES  •  SURPLUS  &  EXCESS  • 

PLUS 

HOW  THE  INSURANCE  BUSINESS  WORKS  • 

THE  UNDERWRITING  PROCESS  • 
REGULATIONS  •  ACCOUNTING  AND 
FINANCIAL  REPORTING  •  RATEMAKING  • 
CATASTROPHE  PROCEDURES  •  RISK 
MANAGEMENT  •  CLAIMS  PROCEDURES  • 

LOSS  PREVENTION  —  and  more! 

AND 

A  HANDY  GLOSSARY  OF  INSURANCE  TERMS 
PLUS  THE  NAMES  AND  ADDRESSES  OF  MAJOR 
INSURANCE  AND  SERVICE  ORGANIZATIONS. 

All  of  this  in  one  easy-to-read  volume  organized 
for  quick  reference. 


FREE! 

This  volume  is  yours  for  the  asking.  Call  toll  free: 

800-221-4954 

In  New  York,  call  collect: 

(212)233-7650 


Insurance  Information  Institute 
110  William  Street 
New  York,  N.Y.  10038 

Please  send  me  without  cost  or  obligation  a  copy 
of  “Sharing  The  Risk.” 

Name _ _ 


Th«  4th  Estate 


Borgstedt  to  draw 
for  E&P 

Commencing  with  this  issue,  Douglas 
Borgstedt  will  contribute  a  cartoon  fea¬ 
ture  titled  “The  4th  Estate”  which  will 
focus  on  issues  related  to  newspapers. 

Borgstedt,  a  freelance  cartoonist,  was 
staff  editorial  cartoonist  for  six  years  at 
the  Philadelphia  Bulletin.  His  cartoons 
were  syndicated  first  by  King  Features 
and  later  by  the  Copley  News  Service. 

Borgstedt’ s  cartoons  will  appear  in 
E&P  every  other  week.  The  cartoons 
will  be  tailored  to  point  up  the  messages 
in  E&P’s  editorials,  or  stand  on  their 
own,  depending  on  the  circumstances. 

The  new  cartoon  feature  is  the  second 
one  to  be  added  this  year  by  E&P.  The 
other  is  the  “Writing  guide”  by  Ethel 
Grodzins  Romm,  which  appears  every 
other  week. 


Editorial  workshop  By  Roy  H.  Copperud 


Quote  and  Unquoted— No.  563 

A  tempest  in  a  teapot  was  stirred  up  over  a  suggestion 
by  a  newspaper  critic  to  the  effect  that  outright  errors  in 
direct  quotations  should  be  corrected  before  being  set  in 
type.  The  quotation  in  question  had  the  speaker  saying  he 
had  “claims  sticking  into  my  ears.”  An  uproar  was  caused 
by  the  suggestion  that  the  baffling  “sticking  into”  should 
have  been  corrected — by  the  reporter,  by  a  copy  editor, 
whomever — to  the  familiar  and  meaningful  “sticking  out 
of.”  The  suggestion  was  interpreted  as  encouragement  to 
freely  tamper  with  direct  quotations.  This,  of  course,  is 
impermissible,  as  every  cub  reporter  should  know. 

Correcting  obvious  errors  in  direct  quotations  is  analo¬ 
gous  to  correcting  occasional  misspelled  words  in  other¬ 
wise  literate  letters  to  the  editor  before  publishing  them. 
First,  of  course,  the  reporter  must  be  positive  that  a  slip 
of  the  tongue,  rather  than  a  deliberate  play  on  words,  has 
occurred.  The  ideal  time  to  handle  this  is  when  the  inter¬ 
view  takes  place:  “Don’t  you  mean  .  .  ?”  If  the  speaker 
insists  he  meant  what  he  said,  that  settles  the  matter. 
Literate  news  sources,  however,  are  likely  to  be  grateful 
for  having  slips  of  the  tongue  corrected.  Of  course,  the  re¬ 
porter  or  copy  editor  must  know  wliat  he  is  doing,  and  if 
there  is  any  doubt  should  get  in  touch  with  th  news 
source.  On  the  other  hand,  sometimes  there  is  deliberate 
intent  by  the  writer  or  newspaper  to  embarrass  the  speak¬ 
er  by  putting  his  slips  in  print.  This  generally  occurs  in 
political  situations,  and  is  regarded  by  reputable  journalists 
as  dirty  pool. 

There  are  also  occasions  when  exact  quotation,  warts 
and  all,  is  desirable  because  it  helps  to  characterize  the 
speaker:  “We  didn’t  do  nothing,”  he  said.  This  is  a  diffe¬ 
rent  matter  from  slips  of  the  tongue,  and  falls  in  the  same 
category  as  reproducing  “we  was”  and  “it  do.” 

Getting  back  to  slips  of  the  tongue  by  news  sources  who 
express  themselves  literately,  if  a  reporter  finds  such  a  slip 
in  his  notes  when  writing  the  story  and  for  one  reason  or 
another  correction  seems  objectionable,  he  can  resort  to 
paraphrasing  or  indirect  quotation  unless  direct  quotation 
is  essential. 

The  Associated  Press  Stylebook  says,  “Quotations  nor¬ 
mally  should  be  corrected  to  avoid  the  errors  in  grammar 
and  word  usage  that  often  occur  unnoticed  when  someone 
is  speaking  but  are  embarrassing  in  print.” 

It  seems  unlikely  that  many  direct  quotations  appear  in 
print  in  precisely  the  form  in  which  they  were  spoken,  un¬ 
less  the  reporter  transcribed  them  from  a  tape  recorder. 

One  of  the  most  annoying  and  meaningless  habits  of 
newswriters  is  using  fragmentary  quotes  when  there  is  no 
visible  reason  for  it:  “He  declined  to  say  what  ‘action’ 
will  be  taken.”  Once  again,  the  AP  Stylebook:  AVOID 
UNNECESSARY  FRAGMENTS.  Do  not  use  quotation 
marks  to  report  a  few  ordinary  words  that  a  speaker  or 
writer  has  used.  Wrong:  The  senator  said  he  would  "go 
home  to  Michigan”  if  he  lost  the  election.  Right:  The 
senator  said  he  would  go  home  to  Michigan  if  he  lost  the 
election. 

Fragmentary  quotes,  unless  they  have  obvious  justifica¬ 
tion,  are  objectionable  because  they  interrupt  the  flow  of 
the  sentence  and  give  a  puzzling  emphasis  to  the  words 
quoted.  Their  effective  use  requires  skill  and  judgment. 

The  reader  is  often  left  wondering,  why  the  quotes?  Some¬ 
times  inexpert  reporters  will  put  a  word  in  quotes  because 
they  think  it  is  being  used  in  a  special  or  unliterai  sense, 
when  in  fact  it  is  being  used  in  a  standard  sense.  As  one 
deep  thinker  said  of  inane  and  commonplace  fragmentary 
quotes,  “Don’t  put  them  on  the  stage  unless  they  can  sing 
and  dance.” 
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El  Heraldo  de  Mexico  started  in  1965 
with  a  6-unit  Goss  Urbanite  press. 
Today,  14  years  later,  their  72-unit 
installation  (which  includes  5 
three-color  units  and  8  folders)  is  the 
lai:gest  in  Mexico  City.  And  the 
lai^gest  Urbanite  inst^ation  in  the 
world  with  almost  2%  of  the  world’s 
4,000  installed  Urbanite  units. 

The  reason  for  this  unswerving 
Urbanite  loyalty  is  easy  to  explain, 
according  to  the  newspaper's 
subdirector,  Oscar  Alarcon  V.  “Our 
prepurchase  research,”  he  said, 
“showed  that  this  sin^e- width, 
semicylindrical  press  was  unmatched 
in  speed  and  printing  quality,  and  that 


counting  on  it  to  help  double  our 
circulation  in  the  years  to  come.” 

For  more  information,  contact 
Goss  Newsp£q)er  Printing  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100  S. 
Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  s(4utioii 
to  printing  production. 


it  was  superior  in  equipment  versa¬ 
tility,  price  and  quality.  Over  the 
years,  we  found  all  these  advantages 
to  be  forthcoming.  The  most 
important  Urbanite  features,  to  us, 
are  its  ease  of  operation,  its  high 
40,000  pph  average  speed,  and  its 
color  flexibility. 

“In  our  highly  competitive 
market,”  continued  Alarcon,  “color 
is  of  particular  importance.  Even  with 
the  laige  amount  we’re  using,  though, 
we’ve  been  able  to  keep  our 
pressroom  waste  down  to  2%. 

“All  in  all,  if  we  were  confronted 
with  the  same  decision  today,  we’d 
again  choose  the  Urbanite.  We’re 


Rockwell 

International 


Editor  &  Publisher 


Robert  U.  Brown,  President  and  Editor 
Ferdinand  C.  Teubner,  Pubiisher 


THE  FOURTH  ESTATE 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 

B  Audit  Bureau  ^  , 

of  Circulations  f-v  ABP 
Member  American  A  KI D  A 

Newspaper  API  r  A 

Publishers  Association 
6  mo.  average  paid  Dec.  30.  1980—25,600 


News  for  sale 

In  a  letter  appearing  in  this  issue,  the  editor  of  a  small  daily 
newspaper  puts  his  finger  on  a  growing  problem  for  news¬ 
men — how  do  you  cover  news  of  local  interest  when  promo¬ 
ters  of  the  news  event  have  sold  the  rights  exclusively  to 
another  medium  and  permit  only  limited  coverage  by  others? 

Or,  in  other  words,  the  growing  trend  toward  checkbook 
journalism. 

American  journalists  protested  vigorously  when  the 
Soviets  attempted  to  impose  a  fee  for  taking  still  photo¬ 
graphs  of  the  Moscow  Olympics  after  the  exclusive  tv  rights 
had  been  sold.  More  recently,  the  Algerians  who  played  a 
major  role  in  bringing  the  American  hostages  from  Iran  to 
freedom  tried  to  hold  up  the  AP  and  UPI  for  $8,000  for  each 
photo  taken  aboard  the  hostages’  plane.  They  didn’t  get  away 
with  it. 

Yet  we  hear  only  an  occasional  protest  (such  as  the  letter  in 
this  week’s  issue)  about  the  problem  on  our  own  doorstep. 

It  started  with  professional  sports  and  no  one  will  deny 
that  television’s  megabucks  have  been  responsible  for  the 
growth  of  all  sports  and  the  huge  salaries  payed  to  the  play¬ 
ers.  But,  what  would  have  happened  if  the  AP  or  UPI  had 
paid  a  high  price  for  the  exclusive  rights  to  the  World  Series, 
before  television?  It  just  could  not  have  happened,  it  didn’t 
happen,  but  it  is  happening  today.  Home  Box  Office  is  bidding 
against  the  tv  networks,  and  it  will  spread. 

Editors  must  not  assume  complacently  that  this  phe¬ 
nomenon  will  remain  confined  to  sports  events.  We  must  not 
assume  that  only  the  Russians  and  the  Algerians  will  be 
attracted  by  the  money  to  be  made  in  selling  the  privilege  of 
covering  a  news  event.  Others  will  get  the  idea.  What  could  be 
more  attractive  than  selling  the  rights  to  cover  the  town 
council  meetings  to  channel  XYZ  rather  than  raising  taxes? 

Press  coverage 

An  almost  perfect  example  of  crisis  reporting  during  the 
assassination  attempt  on  President  Reagan  was  marred  by 
three  major  boners  which  tarnishes  the  record  of  coverage  by 
print  and  broadcast  media.  It  was  the  latter  media  that  bears 
the  brunt  of  the  errors  but  the  public  will  not  make  a  distinc¬ 
tion  among  segments  of  the  press. 

Unfortunately,  it  was  originally  reported  the  President 
was  not  wounded  and  the  source  for  this  was  a  White  House 
spokesman  who  didn’t  have  the  right  information.  The 
second  error  was  that  the  President  was  undergoing  open 
heart  surgery.  The  networks  were  even  interviewing  medical 
specialists  on  this  technique  until  the  report  was  corrected  to 
“open  chest  surgery.”  Then  another  reliable  source  reported 
that  James  Brady  had  died,  which  was  also  soon  corrected. 

After  those  initial  false  items  were  reported  then  corrected 
in  the  first  hour  of  the  crisis  the  press  corps  did  a  truly 
magnificent  job  of  bringing  the  story  and  all  its  details  to 
the  American  people  and  the  world. 
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Letters 


BANNED 

It  worries  me  that  coverage  of  sporting 
events  is  getting  increasingly  difficult, 
that  is  if  a  major  stadium  in  Central  New 
York  is  a  true  indicator. 

Oneida  (N.Y.)  Daily  Dispatch  is  an 
1 1 ,000  circulation  six-day  daily  perched 
on  the  eastern  edge  of  the  Syracuse  met¬ 
ropolitan  area.  Because  of  high  reader 
interest,  we  attempt  to  cover  major 
events  in  the  Syracuse  area,  including 
Syracuse  University  sports  and  other 
events  at  the  new  enclosed  stadium,  the 
Carrier  Dome. 

Note  I  said  “.  .  .we  attempt  to 
cover  .  .  the  key  word  is  attempt. 

It  is  becoming  increasingly  difficult  to 
receive  credentials  for  events  at  this 
domed  edifice.  The  most  recent  examples 
are  the  Big  East  basketball  tournament 
played  at  Syracuse  and  the  Sugar  Ray 
Leonard  vs.  Larry  Bonds  fight.  It  goes 
without  saying  that  a  newspaper  can’t 
publish  photos  of  a  event  if  its  photo¬ 
grapher  can’t  get  in  the  arena. 

Dome  officials  say  we  can  get  wire  ser¬ 
vice  photos  or  use  the  services  of  a  pool 
photographer.  While  we  have  full  confi¬ 
dence  in  the  talents  of  the  Associated 
Press,  we  simply  would  rather  have  our 
own  photographer  taking  the  photos  for 
our  readers.  There  is  a  local  connection — 
two  former  world  champions  live  in  our 
circulation  area  and  will  be  at  the  fight — 
and  we  want  to  feature  these  men  in  our 
coverage.  This  is  a  legitimate  considera¬ 
tion,  and  one  overlooked  by  Dome  public 
relations  officials. 

I  trust  that  because  we  are  a  small  pub¬ 
lication,  we  are  not  looked  upon  as  favor¬ 
ably  as  larger  newspapers  and  magazines. 
Too,  I  realize  all  organizations  must  have 
credentialing  procedures  to  control  ac¬ 
cess  to  those  publications  which  have  a 
bona  fide  interest  in  the  event,  and  that 
someone  is  going  to  be  denied.  However, 
these  are  not  the  reasons  we  (and 
obviously  many  others,  since  our  denial 
for  photo  credentials  was  a  form  letter) 
are  being  kept  from  fully  covering  a  news 
event. 

Dome  officials  noted  in  their  letter  that 
ringside  photo  space  normally  available 
was  reserved  for  Home  Box  Office, 
which  purchased  exclusive  tv  rights  to 
the  event.  Once  again,  revenue  consid¬ 
erations  won  out  over  legitimate  news 
coverage. 

This  is  not  sour  grapes  because  our 
photographer  was  denied  access  to  the 
fight.  It  is  a  lament  that  legitimate  news 
gathering  personnel  are  being  relegated  to 
second  class  status  because  rights  to  a 
news  event  were  sold. 

In  light  of  this,  I  believe  more  has  to  be 
done  to  ensure  reporters  and  photo¬ 
graphers  are  not  banned  from  news 
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events  because  the  public’s  right  to  know 
has  been  sold. 

David  W.  Hollis 
(Hollis  is  general  manager,  editor.) 

OVERLOOKING 

Could  portions  of  the  newspaper  indus¬ 
try  be  ripe  for  plucking  without  being 
aware  of  it?  A  series  of  random  articles  in 
E&P  for  March  7  inadvertently  provides 
some  insights — or  points  to  the  lack  of 
same. 

Thomas  Winship  observed  that  there 
are  “.  .  .not  only  fewer  dailies  .  .  . 
but  .  .  .  fewer  bright  and  compelling 
ones  ...”  A  case  could  be  made  that 
some  dailies  are  overemphasizing  their 
need  by  substituting  cosmetics  for  subst¬ 
ance.  Winship  also  noted  that  there  are 
hardly  any  major  cities  with  more  than 
one  daily  paper.  Could  this  lull  some  own¬ 
ers  into  a  false  sense  of  security,  using  as 
a  crutch  the  old  bromide  that  there  always 
will  be  a  demand  for  a  daily  newspaper? 

Before  answering  that,  consider  the 
possibility  that  some  papers  still  do  not 
understand  their  readers’  wants.  Another 
article  noted  a  study  conducted  for  the 
Inland  Daily  Press  Association.  It  indi¬ 
cated  that  “.  .  .small  town  publishers 
who  underestimate  the  sophistication  of 
their  readers  may  be  helping  their  big  city 
cousins  sell  more  papers.”  Other  than 
being  at  least  three  decades  late  with  this 
conclusion,  the  study  unfortunately  does 
not  address  similar  disparities  between 
dailies  and  suburban  papers,  the  latter 
realizing  continuing  success. 

A  third  article  raises  yet  another  warn¬ 
ing  flag.  It  reported  how  an  Advertising 
Research  Foundation  workshop  was 
”...  concerned  with  measuring  cable 
(video)  audiences.”  In  an  accidentally  re¬ 
lated  article,  the  headline  read:  “ASNE 
study  on  videotext  reveals  deep  con¬ 
cern.”  (Videotext  is  synonymous  with  in¬ 
teractive  or  two-way  television.)  Keeping 
this  in  mind,  one  was  drawn  to  yet 
another  article,  this  one  reporting  on  an, 
address  by  Katharine  Graham,  who 
chairs  the  ANPA.  While  the  veterate  pub¬ 
lisher  of  the  Washington  Post  believes 
“.  .  .  it  is  more  difficult  to  forecast  the 


works,  at  $400 1  don’t  see  (home)  termin¬ 
als  sweeping  the  country.” 

With  ^1  due  respect  to  Mrs.  Graham, 
newspaper  officials  in  the  late  1940’s 
claimed  that  at  $1 ,000  each  television  sets 
would  not  sweep  the  country.  And  they 
did  not.  But  once  the  price  became 
acceptable,  consumers  bought  them  in  a 
frenzy.  Who  is  to  say  the  same  situation 
could  not  be  repeated  with  home  ter¬ 
minals? 

The  point  is  that  newspapers  could 
easily  be  underestimating  their  audiences 
and  their  own  futures.  Why?  Because 
they  use  the  present  to  lookbackward 
when  they  should  be  looking  forward. 
Newspapers  may  still  exist,  but  their  role, 
format,  and  importance  may  change  dras¬ 
tically  as  a  result  of  technology. 

One  final  note.  Articles  such. as  those 
mentioned  above  in  one  issue  of  the  “Bi¬ 
ble  of  newspaperdom”  suggest  that  the 
industry  may  be  overlooking  one  vital 
ingredient.  Their  optimistic  concern  has 
its  frame  of  reference  in  their  own  experi¬ 
ence  and  in  the  current  generation.  What 
they  may  be  overlooking  is  that  the  youn¬ 
ger  generation  is  being  weaned  on  elec¬ 
tronic  gathering,  storing,  and  dissemina¬ 
tion  of  information.  That  is  what  they  will 
expect  in  a  few  years  when  they  are  full- 
fledged  consumers  and  users  of  informa¬ 
tion. 

Put  another  way,  future  news  users 
may  not  have  the  same  patience  with  the 
printed  word  as  we  do. 

The  bottom  line  is  cost-effectiveness. 
The  sub-bottom  line  is  demographics.  It 
may  be  more  cost-effective  to  use  more 
expensive  electronics  if  it  reaches  the  de¬ 
sired  audience  in  the  quickest  and  most 
responsive  way  possible. 

Space  does  not  allow  a  more  complete 
discussion  of  all  the  ramifications  of  all 
the  technology.  Suffice  it  to  say  that  a 
re-reading  of  that  issue  of  E&P  alone  may 
be  more  enlightening  than  at  first  glance. 

David  H.  Brown 
(Brown  was  an  Ohio  newspaper  reporter 
for  nearly  15  years  before  becoming  a 
federal  government  public  affairs  officer 
nearly  14  years  ago.  He  is  founding  presi¬ 
dent  of  the  National  Associaton  of  Govem- 


future  of  .  .  .  two-way  (television)  net¬ 


ment  Communicators. 


The  best  possible  blend  of  hard  news  and 
lively  features!  Our  editor  in  Los  Angeles, 
John  Dix,  and  his  staff  work  for  this  goal 
every  day — to  the  satisfaction  of  a  rich  va¬ 
riety  of  newspaper  subscribers. 
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THE  PLAIN  DEALER 
INTRODUCES... 


IT'S  A  WRAP  FOR  PREPRINTS. 
IT  LOOKS  A  LOT  LIKE  SUNDAY. 
BUT  IT  DOES  A  LOT  ON 
THURSDAY.  FOR  YOU!  1 

Until  now,  Sunday  was  the  one  greatX  % 
day  Of  the  week  for  running  your  \  \ 

advertising  inserts.  But  here  comes  \\ 
Thurs.,  a  new  Plain  Dealer  four-color  \l  ^ 
section  that  makes  Thursday  another  \l 
great  preprint  day.  Here's  why:  \  % 

•  Thurs.  has  four-color  comics  featuring  \\  r 

"Annie;’  a  real  attention-getter!  \  i  ' 

•  Thurs.  reaches  your  customers  before  \\ 

the  weekend— on  the  day  when  they  \ i 

start  their  food  shopping  and  prepare  V 
for  general  weekend  spending.  \ 

•  Thurs.  is  uncluttered,  so  your  inserts 
will  be  noticed— and  read! 

•  Thurs.  preprints  run  at  low  weekday 
rates  for  double-barreled  impact— 
the  high-visibility  of  a  four-color 
"Sunday-look"  wrap  at  a  budget¬ 
stretching  daily  cost. 


ADD  IT  UP.  THE  PLAIN  DEALER'S 
NEW  THURS.  IS  A  SUPER  WRAP  FOR 
YOU.  FOR  ALL  THE  DETAILS  RAP 
WITH  YOUR  PD  REPRESENTATIVE 
TODAY  OR  CALL  (216)344-4300. 


The  Plain  Dealer  is  represented  nationally  by  Newhouse  Newspapers  with  offices  in  principai  cities. 


The  Plain  Dealer.  Your  No.l  Contact  with 
Cleveland-Northeast  Ohio. 


FATEFUL  MOMENT — ^This  photo  sequence  shows  President  Reagan's  face 
and  reactions  as  he  was  struck  by  a  bullet  fired  during  the  assassination 
attempt  March  30  in  Washington.  The  sequence  made  front  pages  across  the 


country. 


7  kept  the  shutter  down’ 


AP  photographer  snaps 
dramatic  sequence 


By  Lenora  Williamson 

Associated  Press  photographer  Ron 
Edmonds  was  working  only  his  second 
day  at  the  White  House  beat  on  Monday 
when  he  was  in  the  exact  position  to  take 
the  three-frame  photo  sequence  showing 
President  Ronald  Reagan’s  grimace  and 
reaction  after  being  hit  in  the  burst  of 
gunfire  outside  the  Washington  Hilton. 

Edmonds  had  picked  his  location  on 
the  far  side  of  the  President’s  limousine 
aiming  for  pictures  of  the  President  wav¬ 
ing  to  the  crowd.  As  he  took  the  first 
picture,  Edmonds  heard  what  he  thought 
were  firecrackers  but  then  saw  the  Presi¬ 
dent  grimace.  “So  I  kept  the  shutter 
down  and  fired  off  three  more  frames  as 
the  agents  pushed  the  President  into  the 
car,”  Edmonds  said.  The  photos  made 
front  pages  across  the  country  and  are 
being  repeated  in  subsequent  pull-out 
photo  sections. 

Edmonds  next  focused  on  the  crush  of 
police  and  Secret  Service  agents  sub¬ 
duing  the  suspect,  whom  the  photo¬ 
grapher  thought  was  the  one  setting  off 
firecrackers.  It  was  not  until  the  Presi¬ 
dent’s  car  pulled  away  that  Edmonds  saw 
the  bodies  lying  on  the  ground.  He  moved 
in  on  the  scene  and  kept  shooting. 

Edmonds,  who  joined  AP  a  month  ago, 
had  covered  Reagan  during  the  campaign 
and  had  shot  countless  photos  of  hotel 
departures  while  working  for  United 
Press  International,  Sacramento  bureau, 
during  the  nine  months.  Earlier  the  34- 
year-old  Edmonds  was  chief  photo¬ 


grapher  of  the  Honolulu  Star  Bulletin  for 
six  years. 

Hal  Buell,  AP  assistant  general  mana¬ 
ger  for  newsphotos,  told  E  &  P  that  they 
were  receiving  “incredible  messages  of 
congratulations  and  cheers  for  Ron” 
from  newspapers.  Buell  said  he  could  not 


recall  “a  more  professional  job  in  a  long 
lime.  Ron  was  extremely  cool  and  profes¬ 
sional  in  achaotic  situation.”  Buell  added 
that  Edmonds  moved  in  on  the  scene  left 
behind  and  even  ran  off  a  little  color.  “It 
was  really  remarkable.” 

AP  transmitted  a  dozen  or  more  of  the 
Edmonds  photos.  Buell  estimated  that  in 
the  first  24  hours  after  the  shooting.  AP 
transmitted  60  to  70  photos  relating  to  the 
assassination  attempt. 

Inadvertently,  the  sequence  of 
Edmond’s  photos  of  the  President  were 
briefly  back  in  UPI  territory.  ABC  News 
in  the  process  of  giving  UPI  a  roll  of  film 
(Continued  on  Page  10) 


WOUNDED — In  this  NBC  News  photo.  Presidential  Press  Secretary 
James  Brady  lies  on  the  side  walk  outside  the  Washington  Hilton  Hotel 
after  being  shot  in  the  head  during  the  assassination  attempt  on  Presi¬ 
dent  Reagan.  The  picture  is  by  NBC  cameraman  Sheldon  Fielman  on  the 
scene  as  the  shooting  occurred. 
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POSITIONS — The  White  House  released  this  photo  showing  the  over¬ 
all  scene  outside  the  Washington  Hilton  just  seconds  before  President 
Reagan  was  shot  and  the  position  of  all  those  wounded  during  the  gun¬ 
fire:  Press  Secretary  James  Brady  (3rd  from  left).  President  Reagan, 
Policeman  Thomas  K.  Delahanty  (in  front  of  the  press  corps  at  right 
looking  toward  Reagpn)  and  Secret  Service  agent  Timothy  J.  McCarthy 
(extreme  right).  The  gunfire  came  from  a  position  just  beyond  officer  De¬ 
lahanty. 

Alleged  attacker  wanted 
to  be  a  newspaperman 


Photos 

(Continued  from  page  9) 


shot  from  their  monitors  included  the 
stills  of  the  Edmonds  photos.  William 
Lyon,  UPI  vicepresident  for  newspic- 
tures,  told  E  &  P  that  they  didn’t  spot  any 
difference  from  the  other  individual 
frames  provided  by  ABC  but  it  was  soon 
checked  and  the  photos  were  killed. 

Lyon  said  that  the  networks  frequently 
will  provide  film  to  the  wire  seiwices  and/ 
or  let  a  news  photographer  go  to  the  stu¬ 
dio  and  use  his  own  camera  to  shoot  a 
high  resolution  tv  monitor.  Or,  Lyon 
added,  “We  can  use  the  Sony  in  New 
York,  set  up  a  camera  and  focus.  Nothing 
electronic  about  it.” 

However,  off-the-monitor  photogra¬ 
phy  was  in  fullscale  operation  in  the 
National  Broadcasting  Company  photo 
lab  area  at  Rockefeller  Center,  New  York 
City,  late  Monday  afternoon. 

Owen  Comora,  director  of  national 
publicity  for  NBC,  told  E  &  P  tiiat  right 
after  the  assassination  attempt,  they 
opened  a  room  that  is  exclusively  for  the 
press  and  equipped  with  video  monitors 
on  closed  circuit  tuned  for  shooting  the 
monitor.  Hasselblad  cameras  with  shut¬ 
ters  calibrated  to  eliminate  the  horizontal 
lines  are  used. 

The  room  has  two  color  Conrac  moni¬ 
tors  and  six  black  and  white  Conrac  moni¬ 
tors.  In  addition,  three  regular  television 
sets,  equipped  with  earphones,  are  tuned 
to  the  three  networks  for  convenience  of 
photographers. 

The  room  developed  from  the  space 
shot  days  when  shooting  off  the  monitor 
became  rampant.  “It’s  a  firehouse  opera¬ 
tion  when  needed,”  explains  Comora. 
And  the  past  Monday  was  that  day.  Wire 
services,  newspapers  and  magazines 
were  notified  of  the  picture  availability. 
Staffers  came  from  the  New  York  Times, 
New  York  Daily  News,  New  York  Post, 
Newsweek,  Time,  Life  and  the  Associ¬ 
ated  Press. 

Comora  made  selects  from  contacts 
and  each  representative  got  a  packet  of  1 1 
photos  NBC  camerman  had  shot — se¬ 
quential,  the  bullet  hole  in  the  presiden¬ 
tial  limousine  window,  two  photos  of 
James  Brady  (one  is  shown  on  page  9), 
one  that  was  presumed  to  show  the 
assailant’s  gun,  and  the  Secret  Service 
agent,  Timothy  J.  McCarthy  being  hit. 
UPI  and  V.S.  News  and  World  Report 
also  received  the  packets.  By  Tuesday 
more  packets  had  to  be  printed . 

Mostly  the  photos  used  were  run  with 
credit  to  NBC,  but  Comora  gently 
lamented,  “We  are  at  the  mercy  of  indi¬ 
vidual  newspapers,  and  it  is  sometimes 
disappointing.  These  are  historic  pic¬ 
tures.  We  feel  it  is  vitally  important  that 
credit  and  the  photographer  be  acknow¬ 
ledged.  It’s  poor  journalism  not  to 
credit.” 


By  Andrew  Radolf 

John  W.  Hinckley  Jr.,  who  allegedly 
tried  to  to  assassinate  President  Reagan, 
applied  last  October  for  a  reporter’s  posi¬ 
tion  at  the  Denver  Post  and  Rocky  Moun¬ 
tain  News. 

On  his  application  forms,  Hinckley 
said  he  took  courses  off-and-on  in  jour¬ 
nalism  and  English  at  Texas  Tech  Uni¬ 
versity  in  Lubbock.  His  application  form 
was  reprinted  by  the  Los  Angeles  Times. 

Hinckley  said  in  his  application  that 
besides  a  reporter  job  he  would  also 
accept  a  job  as  a  proofreader  or  in  circula¬ 
tion. 

According  to  Texas  Tech’s  Depart¬ 
ment  of  Mass  Communications,  Hinckley 
took  Principles  of  Journalism  twice,  the 
first  time  in  the  spring  of  1976  and  again  in 
the  fall  of  1977. 

A  spokeswoman  for  the  department  de¬ 
scribed  Principles  of  Journalism  as  “an 
overview  of  the  field,  a  beginning 
course.”  She  said  Hinckley’s  attendance 
was  “scattered”  when  he  took  the  course 
in  1976  but  when  he  repeated  it,  “he  did 
quite  well.” 

The  department  said  Hinckley  also  en¬ 
rolled  in  a  magazine  editing  and  design 
course  in  the  spring  of  1976  but  did  not 
attend.  The  last  time  he  enrolled  in  a 
course  at  the  university  was  the  summer 
of  1980.  He  has  not  graduated. 

“We  couldn’t  find  anybody  in  the  jour¬ 
nalism  department  who  remembered  him 
(Hinckley),”  said  Joe  Brown,  evening 


city  editor  of  the  Lubbock  Avalanche- 
Journal. 

Brown  stated  the  Avalanche-Journal 
did  locate  two  history  professors  who  re¬ 
called  Hinckley.  One  of  the  professors 
said  President  Reagan’s  alleged  assailant 
stood  out  in  his  mind  because  for  a  class 
on  modern  Germany  Hinckley  wrote  a 
book  report  of  Mein  Kampf  by  Adolf 
Hitler. 

William  Hornby,  editor  of  the  Post, 
said  the  paper  routinely  checked  its  files 
“to  see  if  he’d  ever  been  around  here” 
when  it  became  known  Hinckley  was 
from  the  Denver  suburb  of  Evergreen. 

Hornby  stated  there  was  “absolutely 
no  connection”  between  Hinckley’s  ap¬ 
plication  for  a  reporter  job  and  the  alleged 
assassination  attempt.  “It’s  just  one  of 
those  oddities.” 

When  the  shots  were  fired  at  the  Presi¬ 
dent,  Hinckley  was  standing  in  a  crowd  of 
reporters  and  well  wishers.  There  was 
some  speculation  that  he  had  obtained 
access  to  the  area  by  masquerading  as  a 
reporter. 

Walter  Rodgers,  a  reporter  for  AP 
radio,  believes  he  was  standing  right  next 
to  Hinckley  at  the  time  of  the  alleged 
assassination  attempt  and  had  spoken 
with  the  Coloradoan  a  few  moments  be¬ 
fore  the  shooting  occurred. 

Rodgers  said  he  “saw  no  evidence” 
Hinckley  had  posed  as  a  reporter. 

“If  anything,  it  was  just  the  contrary,” 
(Continued  on  page  43) 
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WASHINGTON  STAR  PUBLISHES  2  EXTRAS 


By  George  Beveridge 

The  .22  caliber  bullets  that  struck  President  Reagan  and 
three  others  just  outside  the  Washington  Hilton  Hotel  on 
Monday  crackled  from  the  would-be  assassin’s  handgun  at 
about  2:30  p.m. — almost  the  precise  moment  of  the  Washing¬ 
ton  (D.C.)  Star’s  scheduled  last-edition  press  start. 

None  of  those  planned  last-run  papers,  with  headlines  on 
Poland’s  labor  strife,  got  outside  the  building.  As  word  of  the 
shooting  flashed  to  the  Star’s  newsroom,  the  presses  were 
shut  down  instantly. 

The  first  of  the  final  edition  papers  that  did  peel  off  the 
presses  that  afternoon  carried  a  %-point  banner  reading, 
“President  Reagan  Shot,’’  with  a  sub-head  noting  that  his 
condition  was  “stable.”  It  also  carried  a  portrait  of  severely 
wounded  White  House  press  aide  James  Brady.  And  even  as 
those  presses  started  rolling,  page  one  was  being  ripped  apart 
for  the  first  of  two  “Extras”  that  afternoon  giving  further 
details  of  the  still-confused  story. 

The  first  of  the  replates,  with  page-one  ears  marked  “Ex¬ 
tra”  in  red  ink,  had  expanded  the  banner  to  two  90-point  lines, 
with  a  three-column  picture  of  the  wounded  President  being 
shoved  into  his  limousine  by  secret  service  agents.  The 
second  “Extra,”  with  far  more  details  of  the  tragedy,  had  a 
second  picture  of  Brady  and  a  dramatic  three-photo  sequence 
of  the  President  that  dominated  the  page. 

These  were  the  products — double  the  usual  last  edition 
press  run — visible  to  Star  readers  at  points  to  which  they  had 
been  rushed  throughout  the  Washington  region. 

White  House  correspondent  Lisa  Myers  was  first  on  the 
phone  with  substantive  facts,  beating  the  wire  services.  Re¬ 
porter  Tom  Crosby,  temporarily  manning  the  metro  desk, 
was  ordered  to  “Get  everyone  out  that  you  can  lay  your  hands 
on” — and  he  did. 

But  everyone  pitched  in. 

In  the  newsroom.  Pentagon  reporter  John  J.  Fialka  moni¬ 
tored  the  police  radio.  State  department  reporter  Walter 
Taylor  stepped  into  the  role  of  rewrite  man — adding  to 

(Beveridge  is  senior  assistant  managing  editor/ombudsman  for 
the  Washington  Star.) 


MEMBERS  of  the  Washington  Star  news  staff  huddle 
around  news  editor,  Charles  Martin,  at  the  VDT.  They  are, 
left  to  right:  Claudia  Townsend,  assistant  national  news 
editor;  John  Whalen,  communications  specialist,  George 
Hoyt,  publisher;  Murray  Gart,  editor;  Sidney  Epstein,  assis¬ 
tant  publisher;  and  William  Mcliwaine,  deputy  editor. 
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I  President  Reagan  Shot; 
Condition  Called  ^Stable' 


Page  1  of  the  Extra 

Myers’story  at  a  VDT  on  the  main  news  desk  contributions 
from  a  dozen  Star  staffers  and  from  tv  developments.  Star 
political  editor  Jack  W.  Germond,  at  Taylor’s  elbow,  was 
drawing  on  his  own  expertise  for  details  for  the  Monday 
“Extras.” 

The  main  responsibility  for  remaking  that  last-edition  front 
page — four  times  in  all— was  handled  on  the  news  desk  by 
assistant  managing  editor  Chuck  Martin,  under  the  guidance 
of  top  editors  Murray  Gart,  Bill  Mcllwain  and  Sid  Epstein. 

Teams  of  reporters  from  the  local  and  national  staffs  alike 
were  manning  the  crucial  points  of  activity:  the  two  hospitals 
where  the  wounded  had  been  rushed,  the  White  House,  the 
scene  of  the  shootings,  police  headquarters,  the  FBI  head¬ 
quarters  at  Buzzard’s  point  where  the  alleged  assailant  was 
secluded.  Others  were  on  the  street — or  phones — gathering 
reactions  from  a  multiplicity  of  sources.  Still  others  were 
detailed  specifically  to  seek  background  on  25-year-old  John 
Wamock  Hinckley  Jr. 

The  Star’s  photographers,  equipped  with  bell-boy  callers, 
were  sent  to  the  critical  locations  in  teams  of  two,  chief 
photographer  Bernie  Boston,  who  had  covered  the  Reagan 
hotel  speech,  was  able  to  contribute  to  the  paper’s  Monday 
“Extra”  photos.  Photographer  Ken  Heinen,  covering  an 
event  far  removed  from  the  scene,  picked  up  word  of  the 
(Continued  on  page  43) 
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ANPA  files  motion 
to  enter  AT&T  case 


American  Newspaper  Publishers 
Association  has  filed  in  Federal  Court  a 
motion  to  intervene  in  American  Tele¬ 
phone  &  Telegraph’s  request  for  clar¬ 
ification  of  its  1956  consent  decree  with 
the  U.S.  Justice  Department. 

AT&T  petitioned  Judge  Vincent  P. 
Biunno  of  the  U.S.  District  Court  in 
Newark,  New  Jersey  to  rule  if  the  con¬ 
sent  decree  allows  the  company  and  its 
subsidiaries  to  enter  unregulated  tele¬ 
communications  businesses  and  offer  en¬ 
hanced  services  such  as  data  processing. 

The  Justice  Department  argues  the 
consent  decree  precludes  AT&T  from 
such  fields.  The  Federal  Communica¬ 
tions  Commission  with  its  Computer  In¬ 
quiry  II  decision  a  year  ago  ruled  the  con¬ 
sent  decree  allowed  AT&T  to  enter  un¬ 
regulated  telecommunications  fields  pro¬ 
viding  the  company  set  up  a  fully  sepa¬ 
rated  subsdiary  to  do  so.  The  FCC  gave 
AT&T  until  March  1982  to  set  up  the  new 
subsidiary. 

AT&T  is  asking  Judge  Biunno  to  re¬ 
solve  the  conflict  in  these  two  interpreta¬ 
tions  of  the  consent  decree. 

ANPA,  which  represents  over  1,400 
daily  newspapers  in  the  U.S.  and  Canada, 
has  long  opposed  ATT&T’s  bid  to  offer 
its  customers  enhanced  services  such  as 
electronic  information  systems  over  its 
own  telephone  lines. 

The  association  filed  its  motion  to  in¬ 
tervene  because,  “Our  position  has  not 
been  articulated  previously  by  the  gov¬ 
ernment,”  stated  W.  Terry  Maguire, 
vicepresident,  legal  and  government 
affairs.  He  said  ANPA  intends  to  “repre¬ 
sent  information  providers  before  the 
court.” 

Maguire  explained  ANPA  plans  to 
argue  in  support  of  its  motion  to  intervene 
that  its  member  newspapers  have  a 
“strong  interest”  in  the  continued  en¬ 
forcement  of  the  Consent  Decree  “as  it 
applies  to  electronic  information  ser¬ 
vices.” 

ANPA  will  further  argue,  Maguire  con¬ 
tinued,  that  “the  interest  of  newspapers 
will  be  directly  undercut  if  the  court 
accepts  AT&T’s  interpretation  of  the 
consent  decree  and  allows  the  phone 
company  to  have  an  interest  in  informa¬ 
tion  content  other  than  as  a  common  car¬ 
rier.” 

A  motion  to  intervene  is  a  “flexible 
procedure,”  Maguire  said.  How  ANPA 
participates  in  the  proceedings  is  “up  to 
the  discretion  of  the  judge.” 

Jerry 'W.  Friedheim,  ANPA  executive 
vicepresident  and  general  manager,  said 
in  a  deposition  to  the  court,  “If  AT&T’s 
construction  of  the  consent  decree  were 
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adopted,  the  company  would  be  com¬ 
pletely  free  to  enter  all  phases  of  the  elec¬ 
tronic  information  industry  during  that 
industry’s  infancy....  Because  of 
AT&T’s  vast  corporate  resources,  exclu¬ 
sive  control  over  telephone  lines,  and 
manifold  other  advantages,  competing  in¬ 
formation  systems  could  be  squeezed  out 
or  relegated  to  minor  roles.  AT&T  could 
become  the  sole  source  to  the  public  of 
much  information  of  a  general 
nature.... (and)  become  the  sole  arbiter  of 
what  information  is  permitted  to  be  trans¬ 
mitted  over  those  lines.  Such  a  develop¬ 
ment  would  be  a  serious  threat  to  the  free 
and  independent  press.” 

Friedheim  went  on  to  say  in  his  deposi¬ 
tion,  “ANPA  members  are  concerned 
that  the  entry  of  AT&T  into  the  electronic 
information  services  market  presents  a 
substantial  risk  to  the  free  flow  of  in¬ 
formation  by  electronic  means- 
....Because  of  ANPA’s  status  as  a  trade 
association  composed  of  many  of  the  na¬ 
tion’s  information  gatherng  profession¬ 
als,  ANPA  is  uniquely  situated  to  ensure 
that  the  public’s  interest  in  a  diversity  of 
information  sources  is  well  protected  in 
this  proceeding.” 

Allowing  AT&T  to  offer  enhanced  ser¬ 
vices  will  also  jeopardize  the  investments 
of  other  companies  seeking  to  enter  the 
fledgling  electronic  information  market, 
Friedheim  contended. 

“Business  plans  and  investment  in  in¬ 
formation  services  have  been  made  on 
the  assumption  that  AT&T  would  not  be 
in  a  position  to  compete  unfairly,”  he 
stated.  “If  AT&T  now  was  to  be  un¬ 
leashed,  those  who  have  relied  on  the 
safeguards  of  the  Decree  would  be  faced 
with  a  completely  unexpected,  and 
perhaps  unsurmountable,  hurdle  to  the 
success  of  their  enterprises.” 

A  number  of  other  firms  and  industry 
associations  have  filed  motions  in  opposi¬ 
tion  to  AT&T  with  the  Federal  Court  in 
Newark. 

Among  those  filing  are  General  Tele¬ 
phone  &  Electronics,  Motorola,  the 
National  Burglar  and  Fire  Alarm  Asso¬ 
ciation,  and  in  a  joint  filing.  Teleprompter 
and  the  National  Cable  Television  Asso¬ 
ciation. 

ANPA’s  Maguire  said  the  publishers 
association  “worked  very  closely  on 
this”  with  the  National  Cable  Television 
Association. 

“Because  of  a  history  of  abuses  and 
predatory  conduct,”  the  NCTA/Tele- 
prompter  motion  to  intervene  stated, 
“the  FCC  has  prohibited  telephone  com- 
panies,including  AT&T  and  its  associ¬ 
ated  Bell  Operating  Companies  from 


operating  cable  television  systems  within 
their  service  areas.  Movants  are  there¬ 
fore  concerned  that  this  Court  might  con¬ 
strue  the  1956  consent  decree  in  a  manner 
that  would  arguably  permit  AT&T  and  its 
affiliates  to  provide  cable  television  ser¬ 
vice.” 

NCTA/Teleprompter’s  motion  con¬ 
tends  that  if  AT&T  is  allowed  to  provide 
cable  tv  service,  “Teleprompter  and 
NCTA  and  its  membership  would  clearly 
face  grave  and  possibly  insuperable 
obstacles  to  preventing  AT&T  from  uti¬ 
lizing  its  overwhelming,  monopolistic  re¬ 
sources  in  an  anticompetitive  fashion  in 
the  wire  communications  field.” 

CBS  gains  delay 
on  releasing  tapes 

The  Third  Circuit  Court  of  Appeals 
(March  28)  issued  a  stay  preventing  a 
federal  judge  from  releasing  unbroadcast 
videotapes  (outtakes)  and  transcripts 
from  a  1978  (TBS-tv  60  Minutes  program. 

The  stay,  granted  by  a  two-judge  panel, 
stops  U.S.  District  Judge  Herbert  Stem 
in  Newark,  N.J.  from  giving  the  informa¬ 
tion  to  attorneys  for  several  defendants  in 
a  fraud  trial.  The  attorneys  had  success¬ 
fully  argued  before  Judge  Stern  that  the 
tapes  and  transcripts  of  unbroadcast 
material  could  help  their  clients  (E&P, 
March  28.)  Judge  Stern  then  ordered  CBS 
to  turn  over  the  tapes  to  him  or  face  a 
“terribly  large  fine.”  After  originally  re¬ 
sisting,  CBS  turned  over  the  tapes  and 
transcripts  to  the  judge. 

CBS  then  filed  an  immediate  appeal 
with  the  appellate  court.  The  stay  pre¬ 
vents  Judge  Stern  from  surrendering  the 
tapes  to  defense  attorneys  until  the  entire 
appeals  court  rules  on  which  right  will 
take  precedence  —  CBS’  First  Amend¬ 
ment  rights  or  the  defendants’  right  to  a 
fair  trial.  Briefs  must  be  filed  with  the 
appeals  court  by  April  7. 

The  tapes  involved  were  from  a  1978  60 
Minutes  program  entitled  “From  Burgers 
to  Bankruptcy.”  The  program  described 
an  alleged  scheme  to  sell  worthless 
franchises  in  the  now-defunct  Wild  Bill’s 
Family  Restaurant  chain. 

Several  former  Wild  Bill’s  executives 
are  on  trial  for  fraud.  They  feel  the  in¬ 
formation  obtained  by  CBS,  but  not  used 
in  the  program,  could  be  vital  to  their 
defense. 

“We  regard  this  case  as  one  of  the  most 
important  First  Amendment  cases  in¬ 
volving  the  media’s  rights  to  unpublished 
material  ever  to  come  before  the  circuit 
court,”  Timothy  Dyk,  the  attorney  for 
CBS  said. 

John  Barry,  who  represents  the  fraud 
trial  defendants,  said  confidentiality  was 
not  an  issue  in  this  case. 

“In  Judge  Stern’s  view,  when  someone 
stands  up  to  speak  before  tv  cameras, 
knowing  that  what  he  says  may  be  broad¬ 
cast  coast  to  coast,  he  has  no  reason  to 
expect  confidentiality,”  Barry  said. 
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Jury  finds  gossip 
item  iibeious 


By  M.  L.  Stein 

Carol  Burnett’s  $1.6  million  libel  vic¬ 
tory  over  the  National  Enquirer  will  open 
the  gate  for  a  wave  of  new  libel  actions 
and  have  a  “chilling  effect”  on  publica¬ 
tion,  First  Amendment  experts  predict. 

Actually,  ten  other  libel  suits  were 
pending  against  the  Enquirer  at  the  time 
of  the  Burnett  trial  and  another — by  sin¬ 
ger  Helen  Reddy  and  her  manager- 
husband  Jeff  Wald — was  filed  while  the 
jurors  were  deliberating  the  comedien¬ 
ne’s  case  in  Los  Angeles  Superior  Court. 

The  1 1 -member  jury  brought  in  a  unani¬ 
mous  verdict  for  Burnett  on  March  26, 
after  six  days  of  testimony  and  1 3  hours  of 
deliberation.  The  actress  was  awarded 
$300,000  compensatory  damages  for 
emotional  distress  and  $1.3  million  in 
punitive  damages  on  her  complaint  that 
she  was  defamed  by  a  March  2,  1976, 
Enquirer  gossip  item  that  she  was  loud 
and  boisterous  in  a  Washington,  D.C.  res¬ 
taurant.  The  item  was  retracted  six  weeks 
later  and  Enquirer  attorneys  at  the  trial 
conceded  the  article  was  false.  But  they 
also  contended  that  it  was  published  with¬ 
out  maliee  or  reckless  disregard  for  the 
facts — the  litmus  test  for  a  successful 
libel  action  against  a  public  figure  under 
the  New  York  Times  v.  Sullivan  ruling. 

The  Enquirer  also  claimed  that  Bur¬ 
nett’s  career  was  not  damaged  by  the 
item,  a  point  that  she  herself  conceded. 

But  Burnett  maintained  the  item  de¬ 
picted  her  as  being  drunk  in  a  public 
place,  a  sensitive  issue  for  her  since  both 
her  parents  were  alcoholics  and  she  is 
involved  in  alcoholic  rehabilitation  prog¬ 
rams. 

The  item  Burnett  objected  to  stated: 

“At  a  Washington  restaurant,  a 
boisterous  Carol  Burnett  had  a  loud  argu¬ 
ment  with  another  diner,  Henry  Kissin¬ 


ger.  She  traipsed  around  the  place  offer¬ 
ing  everyone  a  bite  of  her  dessert.  But 
Carol  really  raised  eyebrows  when  she 
accidentally  knocked  a  glass  of  wine  over 
one  diner  and  started  giggling  instead  of 
apologizing.  The  guy  wasn’t  amused  and 
‘accidentally’  spilled  a  glass  of  water 
over  Carol’s  dress.’’ 

The  Enquirer’s  attorney,  William  Mas- 
terson,  said  the  publication  will  appeal  if 
he  is  unable  to  overturn  the  verdict  in  the 
lower  court. 

The  judgment  stunned  many  lawyers 
who  speculated  about  its  effects  on  pub¬ 
lication. 

“The  verdict  is  bound  to  have  a  chilling 
effect  on  news  reporting,”  said  Steven 
Shiffrin,  a  UCLA  law  professor,  who 
teaches  a  course  on  the  First  Amendment 
and  is  a  libel  consultant  for  a  news  maga¬ 
zine. 

Shiffrin  said  the  amount  was  “out  of 
line”  and  he  predicted  it  will  be  a  major 
issue  on  appeal.  He  expressed  surprise 
that  a  jury  would  come  in  with  such  a  big 
figure  in  punitive  damages  in  a  case  based 
on  “borderline  defamation  with  a  retrac¬ 
tion.” 

According  to  Shiffrin,  the  Burnett  trial 
demonstrates  that  heavy  punitive  dam¬ 
ages  can  be  awarded  if  “initial  reckless¬ 
ness”  is  proven,  despite  the  lack  of  evi¬ 
dence  of  economic  damage. 

Jurors  later  indicated  that  an  important 
element  in  their  verdict  was  the  testimony 
that  the  initial  report  of  Burnett’s  alleged 
rowdy  behavior,  which  came  from  an  un¬ 
identified  tipster,  could  not  be  confirmed 
by  the  Enquirer  which  decided  to  print 
the  item  anyway.  The  jury  apparently 
didn’t  buy  the  tabloid’s  assertion  of 
“good  faith  retraction”  or  its  denial  of 
“actual  malice.” 

At  a  press  conference,  jurors  said  that  a 


key  element  in  their  deliberations  was  the 
testimony  of  former  Enquirer  reporter 
Gregory  Lyon  and  former  Enquirer  edi¬ 
tor  Brian  Walker,  who  actually  wrote  the 
column.  Lyon,  now  a  San  Francisco  re¬ 
porter,  testified  that  he  had  been  asked  to 
check  out  the  Burnett  tip  and  had  warned 
Walker  that  he  could  not  confirm  it.  The 
fact  that  the  tabloid  printed  it  showed 
“reckless  disregard  or  the  truth,”  one 
juror  said. 

The  punitive  damages  worried  Lawr¬ 
ence  Dam,  a  libel  defense  lawyer  with  the 
Los  Angeles  firm  of  Lillick,  Me  Hose  and 
Charles. 

“Libel  is  damage  to  the  reputation,”  he 
said.“Damages  are  usually  given  to  re¬ 
medy  loss  of  reputation.  From  what  I 
understand,  her  reputation  was  not  tar¬ 
nished  at  all  and  she  is  more  popular  than 
ever.  She  may  have  suffered  some  emo¬ 
tional  stress  but  not  $1.6  million  worth. 
Instead  of  remedying  a  wrong  we  have  an 
instance  of  pure  punishment.  I  find  that 
alarming.” 

Also  alarmed  was  Clem  Work,  an  attor¬ 
ney  for  the  Washington-based  Reporters 
Committee  for  Freedom  of  the  Press. 

“The  verdict  may  have  a  substantial 
limiting  effect  on  freedom  of  express¬ 
ion,”  he  told  the  Daily  Journal,  a  Los 
Angeles  legal  newspaper.  “The  Constitu¬ 
tion — First  Amendment — demands  the 
broadest  possible  leeway  for  ex¬ 
pression.” 

Irwin  Spiegel  Osher,  a  lawyer  whose 
articles  “Celebrities  Right  to  Privacy” 
and  “Defamation  by  Implication”  have 
been  adapted  by  the  California  Supreme 
Court,  sees  new  libel  suits  spinning  off 
the  Burnett  decision,  but  he  called  the 
complaint  by  the  actress  “a  borderline 
libel,  if  any.” 

“I’m  frankly  surprised  the  court  let  the 
matter  go  to  the  jury ,”  he  declared .  “  I  see 
a  big  hole  on  appeal  and  this  is  the  abs¬ 
ence  of  proof  of  actual  damage  to  her 
reputation.” 

Paul  Selvin,  Masterson’s  co-counsel  in 
the  defense  case,  was  bitterly  critical  of 
(Continued  on  page  I6a) 


York  Daily  News,  given  to  her  by  Notional  Enquirer  attorney  Cartoon  by  M.G.  Lord,  Newsday. 

William  Masterson,  right,  while  she  testified  in  her  libel  suit. 
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Bell  exec  says  AN  PA 
misreads  AT&T’s  plans 


By  Andrew  Radolf 

Newspaper  publishers  are  swatting  at  a 
“gnat”  in  their  efforts  to  block  AT&T’s 
development  of  electronic  yellow  pages, 
a  phone  company  vicepresident  told  a 
gathering  of  print  media  executives  in 
New  York  City. 

“What  the  publishers  apparently  think 
we  are  proposing  to  do  is  about  180  de¬ 
grees  from  any  strategy  we  are  consider¬ 
ing,”  Edward  Block,  AT&T  vicepresi¬ 
dent  for  public  relations  told  members  of 
Financial  Communications  Society. 

Speaking  about  emerging  telecom¬ 
munications  and  data  processing  tech¬ 
nologies,  Block  asserted,  “Electronic 
yellow  pages  is  a  gnat  as  far  as  this  whole 
business  is  concerned.  Our  pork  chops 
are  in  the  middle.  The  little  meter  (timing 
usage)  is  our  primary  interest.  There  are 
other  people  who  will  invest  in  data 
bases.  Why  should  we?” 

Block  indicated  AT&T  believes  elec¬ 
tronic  yellow  pages  may  not  be  able  to 
compete  with  newspapers  in  delivering 
retail  and  classified  advertising  informa¬ 
tion  to  consumers. 

“I  don’t  think  anybody  would  buy  it,” 
he  stated.  “Publishers  look  at  our  electro¬ 
nic  yellow  pages  and  visualize  retail 
advertising  with  prices  updated  daily, 
hourly,  by  the  minute;  with  sound, 
graphics,  motion;  for  which  we’ll  be 
charging  by  the  hit,  by  the  bit,  by  the 
minute.  That’s  not  our  business  strategy, 
and  it  was  never  in  our  minds.” 

Saying  he  has  “more  faith  in  consum¬ 
ers,”  than  to  think  they  would  “really 
pay  for  that  (electronic  yellow  pages),” 
Block  asked  his  audience,  “Why  should 
they  have  to  pay  when  movie  guides, 
used  furniture  sales  come  to  them  for 
almost  nothing  in  a  very  nice  package 
delivered  to  their  doorsteps?” 

Block  asserted  AT&T  has  “no  inten¬ 
tion  of  trying  to  package  news.  We  want 
to  buy  it  from  the  packagers  who  are  in 
the  business  already.” 

Block  assured  his  audience  electronic 
information  “won’t  supplant  information 
systems  we  have  today.  They  will  exist 
side  by  side  with  old  fashioned  media.” 

Referring  to  AT&T’s  viewdata  test  in 
collaboration  with  Knight-Ridder  News¬ 
papers  in  Coral  Gables,  Florida,  Block 
said  all  the  marketing  information 
gathered  by  KRN  from  the  trial  “is  prop¬ 
rietary  and  not  available”  to  the  phone 
company. 

“It’s  such  a  limited  trial,  260  house¬ 
holds,”  Block  remarked  of  the  viewdata 
test.  “It’s  more  of  a  feasibility  kind  of 
trial  rather  than  anything  you’d  take  to 
the  bank.” 

Block  did  comment  that  retailers  have 


shown  “a  great  deal  of  interest”  in  the 
ability  of  electronic  information  services 
“to  combine  advertisin^g  with  a  system 
where  individual  users  can  buy  it  (mer¬ 
chandise)  on  the  spot.” 

Block  said  AT&T’s  main  thrust  in  tele¬ 
communications  will  be  in  the  develop¬ 
ment  of  transmission  networks  capable  of 
sending  spoken,  written,  or  computer  in¬ 
formation. 

“The  building  blocks  are  in  place,”  he 
stated,  showing  the  audience  a  diagram  of 
the  many  technologies  in  which  AT&T 
intends  to  participate:  microwave,  satel¬ 
lites,  cable  television,  and  telephone 
lines. 

Types  of  information  which  these  net¬ 
works  can  transmit  include  yellow  pages, 
sports,  library  services,  teaching,  com¬ 
putation  services,  check  balancing,  and 
shopping  services.  Block  said. 

Calling  the  development  of  telecom¬ 
munications  technology  the  “ultimate  ex¬ 
pression  of  the  me  generation,”  Block 
stated  “whatever  your  personal  interest, 
someone  can  sell  you  the  software  and 
you  can  do  it  at  home.” 

Before  AT&T  can  fully  participate  in 
telecommunications  development,  it 
must  first  deal  with  the  “three  ring  cir¬ 
cus”  affecting  the  company’s  future. 
Block  asserted. 

“Three  different  institutions  of  govern¬ 
ment  are  involved,”  he  continued,  refer¬ 
ring  to  Congress,  the  Federal  Courts,  and 
the  Federal  Communications  Commis¬ 
sion.  “That’s  the  circus  going  on  which 
largely  affects  AT&T.” 

Block  explained  Congress  since  1976 
has  been  attempting  to  rewrite  the  1934 
Federal  Communications  Act  to  take 
account  of  new  technologies.  The  FCC 
“beat  Congress  to  the  punch”  in  March 
1980  with  its  Computer  Inquiry  II  deci¬ 
sion  which  “mandates  a  complete  res¬ 
tructuring  and  reordering  of  the  the  tele¬ 
phone  industry.” 

In  the  Federal  District  Court  in 
Washington  D.C.,  the  Justice  Depart¬ 
ment’s  six  year  old  antitrust  suit  against 
AT&T  went  to  trial  on  March  4.  Block 
said  the  proceedings  “could  have  yet 
another  idea”  on  how  AT&T  will  partici¬ 
pate  in  emerging  telecommunications 
fields. 

The  FCC’s  Computer  Inquiry  II  ruled 
AT&T  could  introduce  new  data  proces¬ 
sing  services  and  terminals  “only  through 
a  fully  separated  corporation”  which 
must  be  organized  by  March  1982,  Block 
said,  adding  the  phone  company  is  not 
waiting  for  Congress  or  the  courts  to  act 
before  it  makes  its  moves. 

“We’re  moving  at  flank  speed  at 
AT&T  headquarters  to  get  set  up,”  he 
stated. 


Commenting  that  many  “big  competi¬ 
tors”  are  fighting  for  a  share  of  the  tele¬ 
communications  market.  Block  said  “no 
one  company  is  going  to  dominate  it  as 
AT&T  did  telephones.  The  world  will 
never  look  that  way  again.” 

Block  remarked,  “There’s  interest  all 
over  the  globe  in  American  communica¬ 
tions  technology,”  and  added  such  tech¬ 
nology  is  one  of  the  country’s  “most  ex¬ 
portable  products.” 

Telecommunications  has  become  a 
$100  billion  a  year  business  in  the  United 
States,  Block  noted.  He  predicted  it  will 
grow  to  $500  billion  a  year  by  the  end  of 
the  decade. 

Saying  “data  traffic  was  growing  faster 
than  voice  traffic,”  Block  maintained 
that  business  usage  of  long  distance  ser¬ 
vices,  which  comprises  7%  of  the  total  at 
present,  “may  be  50%”  of  the  total  by 
1990. 

“Two  and  a  half  million  people  are  em¬ 
ployed”  in  telecommunications.  Block 
noted.  “These  are  good  jobs.  Good 
careers.” 

Block  said  he  was  considering  return¬ 
ing  to  school  to  “do  a  brain  dump”  on  his 
degree  in  journalism  and  get  an  MBA  in¬ 
stead  to  better  understand  the  world  of 
telecommunications. 

After  receiving  a  journalism  degree  in 
1950  from  Edwards  University  in  Austin, 
Texas,  Block  was  a  reporter/photog¬ 
rapher  for  the  Brenham  Banner  Press. 

While  still  in  the  university,  he  was  a 
sportswriter  for  the  Austin  American- 
Statesman  from  October  through  Decem¬ 
ber,  1949. 

Block  worked  a  total  of  10  years  in 
journalism  before  entering  the  public  re¬ 
lations  field,  ultimately  going  to  work  for 
AT&T. 

OPEC  campaigns 
to  improve  its  image 

Organization  of  Petroleum  Exporting 
Countries  (OPEC)  has  begun  a  public  re¬ 
lations  campaign  to  improve  its  image 
among  the  Third  World  nations. 

Since  November,  1979,  OPEC  has 
sponsored  five  workshops  for  journal¬ 
ists — three  at  its  Vienna  headquarters, 
one  in  Bali,  Indonesia,  last  December  and 
one  last  weekend  in  Nairobi.  Another  is 
planned  for  Latin  America  later  this  year, 
AP  reports. 

“We  in  OPEC  have  the  answers  to  the 
unjust  charges  which  are  leveled  against 
us  in  certain  hostile  quarters,”  OPEC 
secretary-general  Rene  G.  Ortiz  said  as 
the  conference  closed.  “But  we  need  the 
understanding  of  the  Third  World  media, 
here  in  Africa,  in  Latin  America  and  in 
Asia,  in  putting  those  answers  across  to 
the  peoples  of  the  developing  countries. 

OPEC  blames  the  Western  media  of 
poisoning  world  opinion  by  creating  the 
image  of  a  ruthless  cartel  grabbing  bil¬ 
lions  of  dollars  and  strangling  the  econo¬ 
mies  of  rich  and  poor  nations. 
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Telegraph 


Bermuda,  the  Telegraph’s  carrier. 

Neither  Cousely  nor  Hanson  would 
discuss  the  daily’s'insurance  coverage  in 
detail,  although  both  declared  it  was 
grossly  inadequate. 

When  asked  whether  or  not  he  would 
be  forced  to  sell  the  Telegraph,  Cousely 
said  he  had  been  approached  by  several 
potential  buyers  but  that  he  had  “no  in¬ 
tention  of  selling.” 


Press  flocks 
to  Evergreen,  Colo. 

After  President  Reagan  was  shot,  so 
many  reporters  flocked  to  his  alleged 
assailant’s  hometown  the  place  was  “in¬ 
undated  by  the  media  invasion,”  stated 
reporter  Jacque  Scott  of  the  weekly  Ever¬ 
green  (Colo.)  Canyon  Courier. 

She  added  Evergreen  was  beseiged  by 
so  many  phone  calls  from  around  the 
world  the  circuits  blew  out. 

“Few  people  in  Evergreen  knew  of 
him,”  Scott  said  of  John  W.  Hinckley  Jr. 
whose  family  she  described  as  “promin¬ 
ent,  affluent,  and  conservative.” 


Committee  Is  formed 
to  protect  journalists 


New  libel  suit 
against  Alton 

The  same  plaintiff  who  walked  off  with 
$9.2  million  in  personal  libel  damages  for 
an  unpublished  memo,  has  slapped 
another  suit  against  the  Alton  (Ill.)  Tele¬ 
graph,  seeking  $17  million  in  corporate 
damages. 

“We’re  fighting  for  our  life  down 
here,”  editor  Stephen  Cousely  told  E&P. 

The  latest  suit  was  filed  last  week  by 
James  Green,  a  local  building  contractor 
who  was  awarded  the  original  sum  in 
compensatory  and  punitive  damages  on 
June  3  for  a  memo  two  former  Telegraph 
reporters  wrote  to  the  Justice  Depart¬ 
ment  in  1%9,  trying  to  verify  a  possible 
link  between  several  Alton  residents  and 
organized  crime. 

Throughout  the  hearing,  both  reporters 
testified  that  the  information  contained  in 
the  mpmo  came  to  them  from  former 
county  police  officials  who  had  been  reli¬ 
able  sources  in  the  past.  The  memo  never 
appeared  in  the  Telegraph  or  in  any  other 
newspaper. 

Telegraph  attorney  William  Cox  said 
Green’s  latest  move  was  an  effort  to  pro¬ 
tect  any  possible  rights  the  contractor’s 
corporations  might  have  to  damages  in 
the  event  the  original  libel  award  was 
overturned  or  appealed. 

The  chance  for  an  appeal,  however, 
may  never  come. 

According  to  Cousely,  the  paper,  in¬ 
adequately  insured,  cannot  afford  to  post 
the  roughly  $13  million  needed  for  an 
appeal  bond. 

Without  the  bond,  “There  is  nothing  to 
prevent  (the  plaintiff)  from  seizing  our 
assets  (in  the  interim),”  Cousely  said. 
“We’ve  investigated  different  bonding 
companies  .  .  .  but  the  cost  of  a  bond  in 
prohibitive.”  (The  38,000  daily  currently 
grosses  annual  revenues  of  $5  million). 

To  date,  the  Telegraph  has  filed  notice 
of  appeal  but  no  briefs.  It  also  js  trying  to 
negotiate  a  settlement  with  Green. 

“We  don’t  like  the  idea  of  settlement 
but  we  don’t  have  any  choicp,”  Cousely 
said.  “In  effect,  we’re  being  held  hostage 
here.” 

Cousely  said  that  while  he  has  con¬ 
tacted  several  press  groups  including  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  Illinois  Press  Association  and  the 
Inland  Daily  Press  Association,  “We 
really  haven’t  gotten  any  help  from  any¬ 
body.” 

When  E&P  contacted  ANPA  chief 
counsel  Arthur  B.  Hanson  for  comment, 
Hanson  said  he  thought  the  “case  had 
already  been  settled.”  He  was  unaware 
of  the  new  $17  million  suit.  In  addition  to 
his  ANPA  legal  duties,  Hanson  is  also 
chief  counsel  for  Mutual  Insurance  Co.  of 


“Disrespect  for  the  journalist  as  a  neut¬ 
ral  observer”  in  hostile  foreign  countries 
has  prompted  the  formation  of  a  Commit¬ 
tee  to  Protect  Journalists. 

The  committee,  started  by  the  Col¬ 
umbia  Journalism  Review,  aims  “to  be  a 
link  between  journalists  and  human  rights 
concerns  where  it  involves  abuses  of  re¬ 
porters,”  said  Peter  Arnett,  Associated 
Press  special  correspondent. 

Walter  Cronkite,  retired  anchor  for  the 
CBS  Evening  News  has  agreed  to  chair 
the  committee,  Arnett  announced  to  ab- 

Private  eye  poses  as 

New  York  Press  Club  has  asked  the 
New  York  State  Department  to  institute 
regulations  barring  investigators  from 
posing  as  reporters,  following  an  incident 
in  which  an  investigator  for  a  local  hospit¬ 
al  group,  posing  as  a  WCBS-tv  newsman, 
photographed  striking  doctors. 

Investigator  Edmund  Pierson  was 
hired  by  the  New  York  City  Health  and 
Hospitals  Corporation  to  gather  evidence 
to  be  used  against  striking  doctors  in  a 
court  action  under  the  state’s  Taylor 
Law,  which  prohibits  strikes  by  public 
employees. 

On  March  20,  Pierson  testified  before 
Manhattan  Supreme  Court  Justice  Tho¬ 
mas  Sinclair  that  he  had  represented  him¬ 
self  as  a  reporter  in  his  attempt  to  obtain 
the  information  the  Corporation  was 
seeking. 

Stanley  Brezenoff,  president  of  the 
Health  and  Hospitals  Corporation,  sent  a 
formal  letter  of  apology  to  the  tv  station. 
“The  Corporation  never  intended  its  in¬ 
vestigators  to  use  media  cover  for  their 
activities,  and  I  issued  a  clear  prohibition 
in  this  regard  as  soon  as  I  learned  of  the 
incident,”  he  wrote. 

In  an  interview  following  the  sending  of 


out  300  journalists  at  the  31st  annual  ex¬ 
cellence  in  journalism  awards  banquet 
Saturday  night  (March  28)  in  Atlanta,  Ga. 

The  Green  Eyeshade  Award,  awarded 
by  the  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi,  for  reporting  in  the 
southeast,  west  to  the  Miami  Herald. 

Arnett  said  foreign  correspondents 
learned  in  Vietnam  “to  cut  loose  our 
nationalistic  moorings  and  write  the  truth 
even  though  our  own  governments  might 
be  embarrassed.” 

reporter 

his  letter,  Brezenoff  said,  “It  was  not  his 
fault,  it  was  our  fault,  his  superiors'  fault 
because  we  didn’t  say,  ‘don’t  do  some¬ 
thing  like  that.’” 

Edward  Joyce,  vicepresident  and 
general  manager  of  WCBS-tv,  had  sent 
New  York  City  Mayor  Ed  Koch  a  letter  of 
protest  and  stated,  “Because  of  the  irre¬ 
parable  damage  such  action  can  have  on 
the  confidence  in  journalism,  even  the 
Central  Intelligence  Agency  prohibits  its 
agents  from  posing  as  journalists  in  their 
work.” 

Mark  Lieberman,  president  of  the  New 
York  Press  Club  and  a  reporter  for  the 
New  York  News,  wrote  to  Secretary  of 
State  Basil  Paterson  seeking  to  have  reg¬ 
ulations  put  into  effect  to  prevent  such  an 
incident  from  happening  in  the  future. 

The  Secretary  of  State’s  office  is  the 
license  authority  for  private  investigators 
in  New  York. 

“Mr.  Pearson’s  subterfuge  poses  a  dire 
threat  to  the  ability  of  honorable  profes¬ 
sional  journalists  to  retain  their  credibil¬ 
ity,”  Lieberman  said.  “Reporters  must 
have  the  ability  to  gather  information 
without  the  public  feeling  it  is  being 
duped  or  entrapped. 
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Geo.  Polk  awards 
presented  to 
14  reporters 


The  33rd  annual  George  Polk  Awards 
in  Journalism  were  presented  March  25  in 
New  York  City  with  the  Miami  Herald 
the  only  print  news  organization  to  win 
more  than  one  category.  Nine  of  the  14 
awards  went  to  print  journalism  and  five 
to  television  and  radio. 

The  Miami  Herald’s  local  staff  won  in 
the  local  newspaper  reporting  category 
for  its  intensive  investigation  of  conflicts 
between  the  Miami  police  and  the  black 
community. 

Miami  Herald  Latin  America  corres¬ 
pondent  Shirley  Christian  was  honored  in 
the  foreign  reporting  category  for  cover¬ 
age  of  political  violence  in  Central  Amer¬ 
ica.  She  is  the  third  female  correspondent 
to  win  the  foreign  reporting  category  in 
the  history  of  the  awards.  The  others 
were  Marguerite  Higgins  of  the  New  York 
Herald  Tribune  and  Gloria  Emerson  of 
the  New  York  Times. 

The  George  Polk  Awards  were  estab¬ 
lished  in  1949  by  Long  Island  University 
in  honor  of  the  CBS  correspondent  who 
was  murdered  the  previous  year  while  en 
route  to  interview  guerrilla  leader  Markos 
Vafiades.  The  awards  are  made  on  re¬ 
commendations  of  a  national  panel  of 
advisers  with  the  final  selections  by  Long 
Island  University  faculty  members  and 
alumni. 

The  winners  were: 

Foreign  Reporting — Shirley  Christian 
for  courageous  and  incisive  coverage  of 
political  violence  in  Guatamala  and  El 
Salvador. 

National  Reporting — Jonathan 
Neumann  and  Ted  Gup  of  the  Washing¬ 
ton  Post  for  a  series,  “Government  Out 
of  Control,”  revealing  conflicts  of  in¬ 
terest  in  awarding  of  consultant  contracts 
by  federal  regulatory  agencies. 

Local  Reporting — The  Miami  Herald 
local  staff  for  a  long  and  deep  investiga¬ 
tion  of  police  conduct  toward  the  black 
community  in  a  series,  “Police  Brutality; 
The  Violent  Few.” 

Regional  reporting — The  Charlotte 
Observer  for  a  series,  “Brown  Lung;  A 
Case  of  Deadly  Neglect”,  revealing 
abuse  of  workers  in  the  cotton  industry 
and  charging  neglect  by  industry,  state 
and  federal  governments,  social  agencies 
and  the  medical  profession. 

Editorials — The  editorial  board  of  the 
New  York  Times  for  editorials  that  pro¬ 
vide  keen  perspectives  on  local,  national 
and  world  developments. 

Commentary — Roger  Angell  of  The 
New  Yorker  for  literate  and  engrossing 
essays  on  sports  events  and  personalities. 

News  Photography — Oscar  Sabetta  of 
United  Press  International  for  the  photo 
on  a  San  Salvador  street  of  a  boy  carrying 
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POLK  AWARD  IN  NEWS  PHOTOGRAPHY — United  Press  International 
photographer  Oscar  Sabetta  recorded  the  heroism  of  a  teen-ager  car¬ 
rying  a  woman  to  safety  amid  sniper  fire  which  broke  up  the  funeral 
mass  for  Roman  Catholic  Archbishop  Oscar  Romero  in  El  Salvador  last 
March  30.  The  Polk  award  went  to  Sabetta,  who  is  attached  to  the  Mex¬ 
ico  City  bureau  of  UPl,  for  his  courage  and  quick-wittedness  in  the  peri¬ 
lous  conditions.  The  photographer  is  currently  on  assignment  in  Costa 
Rica. 

a  woman  to  safety  after  sniper  fire  broke  Tovac  man  arractarl 
up  the  funeral  mass  for  slain  Archbishop  <  man  arreSiea 

Oscar  Romero. 

Satiric  Drawings — Edward  Sorel, 
whose  drawings  appear  in  many  publica¬ 
tions,  for  originality  and  perceptiveness. 

Cultural  Reporting — Artnews  maga¬ 
zine  for  revealing  investigations  of  ill- 
doings  in  the  world  of  art. 

The  television  and  radio  awards  in¬ 
cluded: 

National  Television  Reporting — 

Charles  Kuralt,  CBS  News,  for  “Morn¬ 
ing  with  Charles  Kuralt”  and  “CBS 
News  Sunday  Morning.” 

Political  Reporting — Bill  Moyers  for 
“Bill  Moyers’  Journal:  Campaign  Re¬ 
port,”  produced  by  WNET-TV,  New 
York. 

Local  Television  Reporting-Stephen 
Talbot  and  Jonathan  Dann  for  a 
documentary,  “Broken-Arrow:  Can  A 
Nuclear  Accident  Happen  Here?”  shown 
on  KQED-TV,  San  Francisco. 

National  Radio  Reporting — National 
Public  Radio  for  comprehensive  and  ba¬ 
lanced  daily  reporting. 

Local  Radio  Reporting — Station 
KMOX,  CBS,  St.  Louis,  for  a  series  of 
reports  on  crime  within  the  black  com¬ 
munity. 

Corporate  pr 

Edla  Cuscick,  formerly  a  press  aide  to 
Sen.  Daniel  P.  Moynihan  and  Sen.  Jacob 
Javits,  was  named  assistant  manger  for 
corporate  relations  of  the  New  York 
Times  Co. 


A  44-year-old  Texas  man  was  arrested 
March  5,  in  connection  with  the  slaying  of 
Harold  Judy,  the  Berkley-Small  sales 
representative  who  was  shot  to  death  in 
September.  Judy’s  body  was  found  near 
Datil,  New  Mexico. 

James  Floyd  William  was  picked  up  by 
Texas  rangers  at  his  home  near  Garland,  a 
Dallas  suburb.  The  arrest  follows  months 
of  intensive  investigation  mainly  by  De¬ 
tective  William  Garcia  of  the  New  Mex¬ 
ico  State  Police  and  Joe  Schofield,  an 
Arapohoe  County  New  Mexico,  sheriff 
deputy.  Piecing  together  clues  and  de¬ 
scriptions,  Schofield  came  up  with  the 
first  lead  on  Williams  as  the  possible  sus¬ 
pect.  Several  witnesses  then  identified 
him  from  photographs  as  the  man  be¬ 
lieved  to  have  been  driving  Judy’s  motor 
home  and  using  his  credit  cards. 

Judy  covered  a  five  state  area  and 
traveled  in  a  Dodge  motor  home.  The 
vehicle  has  not  been  located. 

3-year  pact  signed 

A  feature  of  the  new  three-year  con¬ 
tract  signed  by  Local  98  of  The  Newspap¬ 
er  Guild  and  Monterey  (Calif.)  Peninsula 
Herald,  is  a  new  company-paid  dental 
plan  for  all  employes  and  dependents. 
The  contract,  which  expires  on  Hallo¬ 
ween  in  1983,  provides  for  basic  32.2% 
across-the-board  pay  increases  during  its 
three-year  term. 
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Libelous 

(Continued  from  page  13) 


the  media  for  “attempting  to  distance  it¬ 
self  from  the  Enquirer  during  the  trial.” 

“This,”  he  said,  “was  counterproduc¬ 
tive  to  First  Amendment  rights.  The 
media  treated  this  as  a  celebrity  case 
against  an  unpopular  defendant.  This  is 
the  worst  thing  they  could  have  done. 
What  this  verdict  does  is  to  tell  the  public 
that  it’s  easier  now  to  bring  a  libel  action 
against  the  newspaper.  This  is  a  blow  to 
all  media.” 

Selvin,  who  also  is  a  libel  attorney  for 
the  writer’s  guild  of  the  film  and  broad¬ 
cast  industry,  predicted  a  spate  of  new 
libel  suits  and  an  increase  in  libel  insur¬ 
ance  premiums,  even  if  a  lower  or  appeals 
court  reduces  the  amount  of  damages. 

First  Amendment  attorney  Floyd 
Abrams  said  the  amount  of  monetary 
award  to  Burnett  “will  be  extremely  diffi¬ 
cult  to  sustain  on  appeal.” 

“The  $1.3  million  (compensatory  dam¬ 
ages)  is  so  palpably  excessive  that  it  is 
very  unlikely  it  can  be  upheld  (if 
appealed),”  Abrams  said.  He  added  that 
even  the  $300,000  in  compensatory  dam¬ 
ages  “is  very  much  on  the  high  side  given 
the  fact  that  not  loss  of  earnings  or  reputa¬ 
tion  was  alleged.” 

Abrams  said  judging  from  the  list  of 
prospective  plaintiffs  who  have  also  filed 
libel  suits  against  the  Enquirer,  “I  do 
think  there  is  kind  of  a  scent  in  the  air  to 
get  the  Enquirer.” 

Abrams  said  the  list  of  wealthy,  prom¬ 
inent  celebrities  who  have  suits  pending 
against  the  Enquirer  “gives  me  some  con¬ 
cern  that  they  are  not  concerned  about 
the  monetary  relief,  but  to  put  the  Enquir¬ 
er  out  ofbusiness.”  This,  he  said,  “would 
be  an  unfortunate  consequence  in  terms 
of  the  First  Amendment.” 

Another  First  Amendment  attorney, 
Bruce  Sanford,  whose  firm  represents 
Scripps  Howard  Newspapers,  said,  “1 
think  that  Carol  Burnett  has  done  for  the 
libel  suit  what  President  Reagan  has  done 
for  the  jellybean — given  it  respecta¬ 
bility.” 

“Newspapers,”  he  said,  “will  have  to 
suffer  the  fallout  of  an  avalanche  of  libel 
suits  from  people  thinkin  they  can  get  rich 
from  such  suits.”  He  said  this  will  prob¬ 
ably  hold  true  over  the  next  few  years 
“until  people  can  be  shown  that  libel  suits 
are  not  really  fruitful.” 

Like  Abrams,  Sanford  feels  the  jury 
was  excessive  in  the  amount  of  damages 
they  awarded  Burnett.  He  feels  the 
amount  will  be  reduced  on  appeal. 

“Unfortunately,  the  size  of  the  award 
may  encourage  people  to  mistakenly 
think  there  is  gold  in  them  thar  hills.  That 
you  can  make  money  or  get  rich  with  a 
libel  suit.  People  must  realize  what  a  diffi¬ 
cult  task  it  is  to  prove  libel.  During  a  libel 
trial,  they  must  open  up  their  whole  lives 
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and  publishers  are  skilled  at  wearing  libel 
plaintiffs  down.” 

Sanford  feels  the  jury  did  not  act  re- 
ponsibly  in  making  such  an  excessive 
award.  “There  must  be  some  limit  on  the 
amount  a  jury  can  award,”  he  said. 

Sanford  disagrees  that  publications 
which  print  gossipy  type  items  will  be  put 
out  ofbusiness  by  the  loss  of  such  suits. 

“The  public,”  he  said,  “has  an  insati¬ 
able  appetite  for  information  about  peo¬ 
ple  in  the  entertainment  field.  There  will 
always  be  a  need  for  this  type  of  publica¬ 
tion,  whether  it  is  the  Enquirer  or  some¬ 
thing  else.” 

Another  First  Amendment  expert,  Ken¬ 
neth  E.  Kulzick,  an  attorney  who  repre- 
iSents  the  American  Broadcasting  Com¬ 
pany,  said  the  Burnett  award  may  inspire 
a  few  more  libel  suits,  but  he  doubted  that 
it  will  bring  about  any  drastic  changes. 

“The  Burnett  trial,”  he  explained, 
“had  an  unusual  plaintiff.  Whenever  a 
lovable,  appealing  plaintiff  goes  against 
an  unlovable,  unappealing  defendant, 
there  will  be  a  large  verdict.” 

Kulzick,  who  will  defend  the  Daily 
News  of  Los  Angeles  in  the  libel  suit  filed 
against  it  by  Jerry  Plotkin,  ex-Iranian 
hostage,  said  a  more  important  issue  will 
be  raised  on  appeal — whether  the  Nation¬ 
al  Enquirer  is  a  magazine  or  newspaper. 

Judge  Peter  S.  Smith  ruled  in  the  Bur¬ 
nett  trial  that  the  Enquirer  is  a  magazine, 
a  decision  that  permitted  heavy  damages 
to  be  awarded  the  comedienne.  A  maga¬ 
zine  is  not  covered  by  California’s  Re¬ 
traction  Law,  which  applies  only  to  news¬ 
papers.  If  the  Enquirer  had  been  declared 
a  newspaper — and  it’s  retraction  deemed 
adequate  and  timely — Burnett  would 
have  been  limited  to  only  the  nominal 
$260  she  claimed  as  actual  economic 
damages. 

If  Smith’s  ruling  stands  on  appeal,  legal 
experts  speculated  the  law  could  affect 
magazine  supplements  in  the  New  York 
Times,  Chicago  Tribune,  Los  Angeles 
Times,  San  Francisco  Chronicle  and 
other  newspapers.  Weekly  news  maga¬ 
zine  such  as  Times  and  Newsweek  could 
also  be  affected,  they  said. 

Enquirer  attorney  Masterson  said  he 
will  raise  the  retraction  privilege  on 
appeal,  along  with  other  issues,  but  said 
his  first  move  will  be  to  ask  the  trial  judge 
to  set  aside  the  verdict  for  insufficient 
evidence.  If  that  fails,  he  continued,  he 
will  make  a  motion  for  a  new  trial. 

Masterson  called  the  $1.6  million 
award  “outrageous”  and  an  “affront  to 
the  First  Amendment.” 

“We  didn’t  get  a  fair  shake  because  of 
who  we  are  and  who  she  is,”  he  added. 
He  forecast  a  rash  of  libel  suits  as  a  result 
of  the  verdict.  If  the  case  is  appealed, 
Masterson  noted,  he  also  will  attack  the 
“circus  atmosphere”  of  the  trial.  He  re¬ 
ferred  to  Johnny  Carson’s  national  tele¬ 
vised  condemnation  of  the  Enquirer 
which  led  to  the  dismissal  of  two  jurors 
who  said  they  had  seen  the  show,  and  a 


phone  call  from  California  Governor  Jer¬ 
ry  Brown  to  Burnett,  wishing  her  well. 

Masterson  is  expected  to  challenge  on 
appeal  Judge  Smith’s  refusal  to  grant  his 
motion  for  a  mistrial  after  the  Carson  epi¬ 
sode. 

Masterson  raised  the  spectre  of  the  ver¬ 
dict  producing  a  chilling  effect  on  what 
newspapers  and  magazines  will  print. 

But  the  chilling  or  inhibiting  threat  was 
dismissed  by  some  newspeople.  Theo 
Wilson,  New  York  News  staffer  who  co¬ 
vered  the  Burnett  trial  and  many  others, 
said:  “It  may  affect  gossip  writing  but 
that’s  all,”  she  said.  “Reporters  who  are 
careful  have  nothing  to  worry  about.  A 
sloppy  reporter  will  stay  sloppy  and  an 
accurate  reporter  will  report  accurately 
and  not  have  to  worry  about  libel.” 

None  of  the  predictions  or  legal  man¬ 
euvering  appeared  to  be  bothering  Bur¬ 
nett,  who  declared  after  the  verdict,  that 
she  was  “satisfied  and  elated.”  She  said 
she  will  turn  over  the  money  to  an  undis¬ 
closed  charity. 

Burnett,  who  thanked  the  jurors  perso¬ 
nally,  said  of  her  victory:  “1  feel  like  I’ve 
been  pregnant  for  five  years  and  the  baby 
is  beautiful.  I  would  have  been  happy  it 
they  had  given  me  a  dollar  plus  car  fare.” 

The  comedienne,  who  called  the  gossip 
item  a  “pack  of  lies”  on  the  witness 
stand,  said  of  the  Enquirer:  “They  did 
wrong  and  they  have  to  pay.  I  just  hope 
the  Enquirer  will  be  more  careful  and  in¬ 
vestigate  what  they  print.” 

Her  original  suit  sought  $10  million  in 
damages.  But,  in  his  closing  argument, 
her  attorney,  E.D.  Bronson  asked  the 
jury  to  come  in  with  “at  least  $1.5  mil¬ 
lion.” 

While  the  amount  of  money  awarded  to 
Burnett  is  high,  it  is  not  the  most  awarded 
by  a  jury  to  a  libel  plaintiff. 

Alton  (111.)  Telegraph,  last  year,  lost  a 
$9.2  million  libel  suit  and  is  now  appealing 
that  ruling,  while  the  San  Francisco  Ex¬ 
aminer  is  fighting  a  $4.5  million  award 
against  it. 

A  former  Miss  Wyoming  won  a  $26.5 
million  libel  award  from  Penthouse  maga¬ 
zine,  but  a  judge  recently  reduced  that 
amount  to  $14  million,  after  agreeing  with 
the  magazine’s  argument  that  the  verdict 
was  excessively  high. 

In  many  libel  cases,  the  courts  have 
also  been  narrowing  the  definition  of  a 
“public  figure.”  Thus,  many  libel  plain¬ 
tiffs  regarded  by  the  press  as  public  fi¬ 
gures  have  had  their  libel  claims  judged 
by  more  lenient  standards  because  they 
are  considered  private  individuals. 

In  one  of  the  most  recent  cases,  the 
Baltimore  News-American  lost  a  $50,000 
libel  suit  when  the  court  rejected  the 
newspaper’s  claim  that  a  police  informant 
was  a  public  figure.  The  newspaper 
appealed  the  case  and  on  the  same  day  as 
the  Burnett  verdict  was  announced,  the 
fourth  U.S.  Circuit  Court  of  Appeals 
announced  it  had  upheld  the  lower  court 
ruling  against  the  News  American. 
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Consumer  response  leads 
food  chain  to  newspapers 


Response  from  consumers  to  the  sud¬ 
den  disappearance  of  newspaper  adver¬ 
tising  for  local  Acme  supermarkets  has 
led  the  company  to  re-think  its  media 
strategy. 

Acme  Markets,  Inc.,  a  Philadelphia- 
based  chain  with  363  supermarkets  in 
seven  mid- Atlantic  states,  discontinued 
most  of  its  newspaper  advertising  in 
February  and  embarked  on  a  new  market¬ 
ing  strategy  which  stressed  price  roll¬ 
backs  through  broadcast  advertising.  A 
major  spot  television  campaign  hit  the 
airwaves  which  featured  an  announcer 
interviewing  Acme  shoppers  about  the 
price  rollbacks  they  had  seen  in  the  store. 

“We  went  into  a  price  rollback  prog¬ 
ram  and  a  high  level  television  and  radio 
media  program,”  explained  Peter  Sha- 
plin,  a  company  spokesman.  Acme, 
which  had  been  running  three  to  four 
pages  of  advertising  per  week  in  many 
newspapers,  decided  to  use  newspapers 
to  advertise  only  special  events  and 
promotions  such  as  a  recent  full  page  ad 
concerning  a  “triple”  coupon  promotion. 

Times-Mirror 
refutes  report 
on  RC  pact 

Times-Mirror,  Inc.  this  week  issued  a 
statement  in  response  to  an  article  in  the 
March  28  edition  of  Editor  &  Publisher 
concerning  the  proposed  consent  agree¬ 
ment  between  the  Los  Angeles  Times  and 
the  Federal  Trade  Commission  regarding 
allegedly  discriminatory  advertising 
rates. 

Robert  C.  Lobdell,  vicepresident  and 
general  counsel  for  Times-Mirror,  stated, 
“We  do  not  plan  to  comment  regarding 
the  specifics  of  the  proposed  rate  case 
settlement  agreement  pending  its  review 
by  the  full  Federal  Trade  Commission. 
We  note,  however,  that  a  number  of  arti¬ 
cles  have  appeared  in  print  which  specu¬ 
late  on  the  terms  and  effects  of  the  settle¬ 
ment  and  they  are  totally  inaccurate.” 

The  story  reported  remarks  made  at  a 
recent  Association  of  National  Advertis¬ 
ers  Cooperative  Advertising  Workshop 
by  Eugene  Grimm,  a  senior  corporate 
counsel  for  E.I.  du  Pont  Nemours  &  Co., 
Inc. 


The  chain  also  dropped  its  in-house 
couponing  effort. 

In  the  next  few  weeks.  Acme  began 
receiving  letters  and  telephone  calls  from 
consumers  who  said  they  “miss”  the 
newspaper  ads,  according  to  Shaplin. 

Though  the  supermarket  chain  did  not 
count  the  calls  and  letters  it  received, 
Shaplin  told  E&P  that  there  had  been 
“enough”  calls  and  letters  “for  us  to  re¬ 
consider  our  media  plan.”  He  said,  “Our 
customers  told  us  they  were  not  happy, 
and,  you  know  the  old  adage,  for  every¬ 
body  that  writes,  there’s  a  whole  bunch 
who  don’t.” 

Reacting  to  the  consumer  response. 
Acme  has  again  included  newspapers  in 
its  media  plan.  However,  the  company 
does  not  plan  to  de-emphasize  broadcast 
advertising  in  order  to  add  newspapers  to 
the  media  schedule.  The  company  now 
plans  to  run  about  a  full-page  per  week 
with  newspapers,  though  not  necessarily 
on  best  food  day  or  Sunday. 

Shaplin  explained  the  reasoning  behind 
the  move  into  heavy  broadcast  adver¬ 
tising: 

“We’re  following  a  program  very  simi¬ 
lar  to  one  used  by  our  sister  company, 
Alpha-Beta  on  the  west  coast.  They  went 
into  an  all  electronic  media  program  ab¬ 
out  five  years  ago  and  they’re  still  in  it.” 

Shaplin  said  the  company  was  reacting 
to  various  research  studies  which  show 
newspaper  readership  and  circulation  on 
the  decline  while  television  viewership  is 
shown  to  be  increasing.  “We  want  to  bet¬ 
ter  communicate  our  message  to  our  cus¬ 
tomers,”  he  said.  “We’ll  continue  with 
our  heavy  television  coverage.  We’ve 
gotten  back  to  newspapers  to  make  sure 
that  the  we’re  getting  the  message  across 
to  our  customers.” 

Acme  stores  are  located  in  New  Jersey, 
New  York,  Pennsylvania,  Delaware, 
Maryland,  Virginia  and  West  Virginia. 


Correction 

McCann-Erickson  is  not  the  advertis¬ 
ing  agency  for  the  San  Francisco  Chroni¬ 
cle  and  San  Francisco  Examiner  as  re¬ 
ported  in  E&P's  March  14  edition. 


Direct  response  unit 
created  by  Times 

Diana  Fogarty  has  been  named  head  of 
Direct  Response  Advertising  for  the  New 
York  Times.  Her  appointment  and  the 
formation  of  the  new  group  to  specialize 
in  mail-order  advertising  were  announced 
recently  by  Lance  Primis,  Times 
vicepresident  for  advertising. 

“The  direct-mail  industry  expects 
sales  of  over  $100  billion  in  1981,  an  in¬ 
crease  of  15%  over  last  year,”  said  Pri¬ 
mis.  “The  classification  has  also  been 
growing  rapidly  at  the  Times,  and  so 
we’ve  set  up  a  five-person  department  to 
concentrate  on  this  growing  method  of 
consumer  sales.” 

With  the  Times  since  January,  1978, 
Ms.  Fogarty  has  most  recently  been  in¬ 
volved  in  the  introduction  of  “The  Easy 
Shopper,”  a  cooperative  advertising  en¬ 
velope,  and  with  the  development  of  free¬ 
standing  inserts  in  the  direct-response 
category.  Prior  to  joining  the  Times,  she 
was  a  sales  representative  for  mail-order 
advertising  at  Woman’s  Day,  a  CBS  pub¬ 
lication. 

All  direct-mail  business  previously  ser¬ 
viced  by  other  areas  will  be  concentrated 
in  the  new  advertising  groop.  The  categ¬ 
ory  manager  is  Richard  Edlund,  and 
Donald  Barker  and  Selena  Gardner  are 
group  salespeople,  with  Frances  Arlen 
responsible  for  telephone  sales. 


H.  VICTOR  GROHAAANN,  who  found¬ 
ed  Needham  &  Grohmonn,  Inc.  50  years 
ago  with  the  late  William  R.  Needham, 
recently  stepped  down  from  the  chair¬ 
manship  of  the  agency  and  took  on  the 
title  chairman  emeritus.  The  agency, 
which  is  known  best  for  its  travel  and 
transportation  accounts,  will  be  headed 
by  Howard  A.  Heinsius,  its  president,  who 
was  also  named  chairman. 
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GIVE  US  THE  ORDER  OR  ELSE,  say  Detroit  News  travel  reps.  The 
newspaper  recently  "rounded  up"  Delta  Airline's  staffers  and  held  them  at 
gunpoint  during  the  paper's  fourth  annual  party  in  their  honor.  This  year's 
party  carried  a  country  western  theme  in  conjunction  with  Delta's  "Winter 
Round-Up"  promotion  of  flights  to  Florida  and  Texas.  Pictured  here  are,  from 
left  to  right,  Gerald  Bloch,  a  News  national  travel  rep;  John  Bloodworth, 
Delta's  district  marketing  manager,  Marv  Hirsch,  News  marketing  services 
manager;  Art  Moreau,  Delta's  district  marketing  manager;  Frank  Ferriolo, 
News  advertising  sales  manager;  and  John  Waldi,  a  News  retail  travel  rep. 


Starch:  bleed  ads  score  higher; 
right  and  left  pages  noted  equally 


The  Office  Products  Division  of  Sony 
Corporation  of  America  announced  that  a 
recent  advertisement  that  appeared  in 
four  newspapers  for  one  day  resulted  in 
the  greatest  number  of  consumer  re¬ 
sponses  in  the  division’s  history. 

Of  the  nearly  8,000  “requests  for  addi¬ 
tional  information”  received,  approx¬ 
imately  60%  were  coupons  from  the  ad 
itself.  The  remaining  40%  were  via  an 
800-number,  also  included  in  the  adver¬ 
tisement. 

The  advertisement,  designed  by  War¬ 
ing  &  LaRosa,  introduced  the  Sony  Type- 
corder,  a  unique  new  portable  device  for 
storing  typed  information. 

On  December  18,  1980,  a  full-page  ver¬ 
sion  of  the  advertisement  appeared  in  the 
New  York  Times  and  Wall  Street  Journal. 
The  Los  Angeles  Times  and  Chicago  Tri¬ 
bune  ran  half-page  ads. 

Commenting  on  the  staggering  number 
of  consumer  requests,  Jason  Farrow, 
general  manager/advertising  for  the  Sony 
Video  Products  Company,  says,  “The 
effectiveness  of  the  ad  is  the  key  to  the 
successful  launching  of  the  Typecorderin 
the  American  market,  as  well  as  an  entire 
line  of  new  word-processing  equipment 
from  Sony.” 


A  recent  magazine  analysis  conducted 
by  Starch  INRA  Hooper  has  found  that 
bleed  ads  score  a  higher  average  read¬ 
ership  than  non-bleed  ads  and  that  there 
is  virtually  no  difference  in  readership 
levels  between  right  and  left  hand  page 
placement. 

Based  on  a  Starch  study  of  3,527  full- 


page  ads  in  color  and  black  and  white,  the 
average  gain  in  ads  with  bleed  layouts  is 
about  13%,  about  5%  more  than  non¬ 
bleed  layouts. 

The  Starch  analysis  declares  that  the 
debate  over  the  advantages  of  right-hand 
vs.  left-hand  page  placement  is  a  stand¬ 
off,  despite  the  fact  that  most  media 
buyers  have  long  felt  that  the  right-hand 
page  has  an  advantage.  The  analysis 
found  that  of  the  4,041  ads  used  in  the 
study,  only  1,080  appeared  on  the  left- 
hand  page.  Starch  takes  this  as  evidence 
that  despite  the  fact  that  readership  levels 
were  about  the  same,  the  advertising 
business  still  prefers  to  place  ads  on  the 
right-hand  page. 

The  test  inddXed  the  notation  scores  of 
right  and  left  page  advertisements.  Using 
an  index  number  of  100,  the  analysis 
found  that  915  left-hand  page  color  ads 
drew  a  notation  index  of  100,  while  2,667 
right-hand  page  color  ads  received  an 
average  index  of  101.  Of  the  black  and 
white  ads  studied,  165  on  the  left-hand 
page  scored  an  index  of  100  as  did  294 
right-hand  page  ads. 

Starch  notes  that  “production  and 
printing  costs  generally  tend  to  be  high¬ 
er”  for  bleed  ads.  Bleed  surcharges  range 
up  to  15%  of  the  cost  of  the  page. 

Compton  namos 
new  president 

Robert  H.  Savage  has  been  appointed 
president  and  a  member  of  the  board  of 
directors  of  Compton  Advertising,  Inc. 
O.  Milton  Gossett,  who  had  held  the  pres¬ 
ident’s  post,  remains  as  chairman  and 
chief  executive  officer. 


Three  inducted 
lute  Advertising 
Hall  ef  Fame 

Three  advertising  legends,  Tom  Dillon, 
Shirley  Polykoff  and  the  late  Roy  Larsen, 
were  inducted  into  the  Advertising  Hall 
of  Fame  during  a  luncheon  at  New  York’s 
Waldorf  Astoria  Hotel  last  week. 

Over  600  members  of  the  advertising 
community  witnessed  the  event,  and  a 
representative  of  Mayor  Ed  Koch  ex¬ 
uberantly  declared  the  entire  month  of 
March  “Advertising  Month”  in  the  city. 

Dillon,  retired  chairman  of  BBDO,  is 
credited  with  creating  the  first  computer- 
based  mathematical  media  selection 
model.  He  traces  his  roots  to  the  news¬ 
paper  business.  He  began  his  com¬ 
munications  career  as  a  police  reporter 
for  the  Minneapolis  Tribune,  where  his 
father,  the  late  Thomas  J.  Dillon,  was 
managing  editor. 

Polykoff,  the  first  living  woman  to  be 
elected  to  the  Hall  of  Fame,  created 
advertising  for  the  Clairol  company  back 
in  the  1960s  which  found  its  way  into  the 
American  tongue.  She  created  enduring 
slogans,  including,  “Does  she  or  doesn’t 


Tom  Dillon  and  Shirley  Polykoff 


she;  only  her  hairdresser  knows  for 
sure.”  At  the  time,  she  was  with  Foote, 
Cone  &  Belding.  She  later  retired  from 
that  agency  to  set  up  her  own  shop. 

Roy  Larsen,  who  was  vicechairman  of 
Time,  Inc.,  is  noted  for  forging  an  early 
link  between  print  and  broadcast  journal¬ 
ism  by  initiating  the  acclaimed  “Time 
Marches  On”  film  and  radio  series.  He 
was  Time  magazine’s  first  circulation 
director,  a  key  planner  of  Fortune,  the 
first  publisher  of  Life  and  Time  Inc.’s 
longest  tenured  president. 
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Ad-ventures 


600  newspapers  embrace  SAUs 

The  Newspaper  Advertising  Bureau  reports  that  it  has  received  noti¬ 
fication  from  nearly  600  publishers  that  their  newspapers  intend  to  offer 
national  advertising  space  measured  in  Standard  Advertising  Units.  The 
bureau  did  not  have  a  current  count  of  the  number  of  newspapers  which 
will  participate;  the  overall  figure  cited  by  the  bureau  includes  publishers 
of  more  than  one  newspaper. 

Standard  Rate  and  Data  Service  is  currently  in  the  midst  of  a  series  of 
mailings  to  newspapers  in  an  effort  to  get  everyone  talking  the  same  lan¬ 
guage  on  SAU  rate  cards.  The  first  mailing  requested  rates  for  each  stan¬ 
dard  unit.  The  second  mailing  seeks  information  concerning  the  News- 
plan  contract  linage  equivalency  for  each  unit  from  Newsplan  newspap¬ 
ers.  The  third  mailing  will  seek  discount  information  from  the  102  news¬ 
papers  which  offer  volume  discounts  other  than  Newsplan. 

All  newspapers  which  intend  to  participate  are  scheduled  to  have  their 
SAU  rate  cards  listed  in  the  May,  1981  SRDS  bulletin.  September  1  is 
the  target  date  for  newspapers  to  begin  accepting  and  running  SAU 
advertising. 

Restrictions  on  advocacy  ads  uniikeiy 

The  Internal  Revenue  Service  is  proposing  new  regulations  which 
would  make  certain  lobbying  efforts  a  non-deductable  business  expense. 
The  proposal  could,  if  adopted,  limit  the  deductability  of  corporate 
advocacy  advertising,  but  industry  oberservers  consider  its  adoption  un¬ 
likely. 

Over  180  corporate  advertisers,  trade  associations  and  local  chambers 
of  commerce  have  submitted  comments  opposing  the  new  regulations, 
calling  them  vague,  unworkable  and  contrary  to  the  First  Amendment 
rights  of  commercial  speech,  according  to  the  American  Association  of 
Advertising  Agencies.  The  Four  A’s  claims  that  the  regulations  were 
issued  over  the  1980  Thanksgiving  weekend  in  a  “midnight  foray”  by  the 
Carter  administration. 

The  association  states  in  its  Washington  Newsletter  for  March  that 
“due  to  the  strength  of  the  opposition  and  the  expected  opposition  of  the 
new  IRS  commissioner,  Roscoe  Eggers  (former  head  of  the  Washington 
office  of  Price,  Waterhouse),  it  is  unlikely  that  the  proposed  regulations 
will  be  pursued.” 

Heip-wanted  advertising  inching  up 

The  Conference  Board  reports  that  its  help-wanted  index  crept  up  by 
one  point  in  February  over  the  previous  month. 

The  index,  which  stood  at  129  in  February,  remains  far  below  the  in¬ 
dex  of  151  recorded  in  February,  1980.  The  figure  is  based  on  a  1967  in¬ 
dex  number  of  100.  It  hit  its  all-time  high  in  October  of  1979,  when  it 
totaled  167. 

The  index  is  a  measure  of  the  volume  of  classified  advertising  in  5 1 
major  newspapers  across  the  country. 

Low-income  peopie  use  fewer  coupons 

The  A.C.  Nielsen  Co.  reports  in  its  latest  couponing  study  that  low- 
income  consumers  are  less  likely  to  redeem  manufacturers  cents-off 
coupons  than  the  average  consumer. 

The  firm  says  some  69%  of  low-income  consumers  use  coupons;  the 
national  average  is  75%. 

Knight-Ridder  showing  ‘"up”  quarter 

Knight-Ridder  newspapers  are  doing  better  in  the  first  quarter  of  1981 
then  expected,  but  the  optimistic  projections  are  the  result  of  keeping 
costs  down,  not  of  better-than-expected  advertising  performance. 

The  company  has  now  recorded  two  months  of  above-budget  results  in 
1981,  and  it  is  now  expecting  an  “up”  first  quarter.  The  firm  originally 
projected  flat  to  slightly  down  profits  in  the  first  three  months  of  1981. 

Alvah  H.  Chapman,  Knight-Ridder  president  and  chief  executive  offic¬ 
er,  explained,  “While  advertising  revenues  have  been  on  target,  we  have 
been  successful  in  holding  costs  under  budget.”  —  Gloede 
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Diamonds  may  be 
a  newspaper’s 
best  friend 

The  Newspaper  Advertising  Bureau 
has  announced  that  its  cooperative  adver- 
tising  department  will  run  a  test¬ 
marketing  program  which  may  eventually 
produce  several  million  dollars  annually 
in  additional  co-op  advertising  for  news¬ 
papers. 

The  co-op  program,  which  will  be 
tested  in  six  cities  and  perhaps  over  40 
newspapers,  involves  a  50/50  offer  for  re¬ 
tail  advertising  which  promotes  the  di¬ 
amond  anniversary  ring,  a  full  or  partial 
circle  of  diamonds  designed  to  be  given 
by  husbands  to  their  wives  on  the  occa¬ 
sion  of  the  nuptual  anniversary.  The 
funds  for  the  program  are  coming  from  a 
firm  called  Diamond  Central,  which  acts 
as  a  U.S.  distributor  and  agent  for  the 
DeBeers  diamond  mining  and  marketing 
organization. 

The  test  will  be  conducted  in  Atlanta, 
Cincinnati,  Columbia  (S.C),  San  Diego, 
and  portions  of  the  Boston  and  Los 
Angeles  markets.  Co-op  monies  will  be 
distributed  by  Diamond  Central  directly 
to  retailers  as  soon  as  proof  of  perform¬ 
ance  has  been  established  by  the  ACB. 

The  NAB  will  coordinate  the  schedul¬ 
ing,  placement,  checking  and  billing  of 
the  co-op  ads  in  cooperation  with  the 
Advertising  Checking  Bureau.  A  similar 
service  has  been  offered  by  the  NAB  to 
other  major  co-op  advertisers,  including 
General  Electric  and  General  Motors. 

“If  this  works  well,  then  we  have  the 
capability  of  going  to  quite  a  few  more 
markets  in  1982,”  explained  Frank  Hen¬ 
nessey,  the  bureau’s  vicepresident  for 
cooperative  advertising. 

75%  co-op  program 
by  adhesive  maker 

The  Darworth  Company,  makers  of 
Polyseamseal  adhesive  caulk,  has  initi¬ 
ated  a  new  cooperative  advertising  prog¬ 
ram  based  on  what  it  calls  an  extensive 
study  of  how  retailers  use  co-op  and  what 
they  prefer  in  a  co-op  program. 

The  program,  which  provides  a  75% 
reimbursement  for  retailer  advertising, 
provides  flexible  advertising  materials 
which  include  options  for  dealers  to  con¬ 
struct  their  own  advertisements,  flyers 
and  direct  mail  pieces.  Detailed  instruc¬ 
tions,  easy-to-follow  guidelines  and  a 
wide  variety  of  materials  will  also  be  pro¬ 
vided. 

Working  with  authorized  distributors, 
the  firm  is  also  promoting  multiple-dealer 
participation.  The  distributors  will  coor¬ 
dinate  the  advertising  in  their  market 
areas.  Media  options  include  newspap¬ 
ers,  direct  mail  and  preprinted  inserts. 
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2,500,000  reprints 
S9y  people  ds  believe  in  the 
power  of  the  printed  word. 


We're  girding  for  more  reprints  with  these  three  new  additions  to  the  series. 


Do  people  want  to  read  and  write  better?  More  good  news:  the  series  continues 

Here's  good  news  for  all  of  us  in  printing  and  with  the  new  advertisements  above.  Others 
publishing.  The  answer:  a  resounding  "yes!"  are  in  the  works. 

At  International  Paper,  we've  been  more  IP  is  pleased  to  be  helping  our  partners  in 

than  gratified  by  the  results  of  our  "Power  printing  and  publishing  by  helping  more  and 

of  the  Printed  Word"  campaign  begun  in  the  more  people  make  better  use  of  the  power 
fall  of  1979.  We've  been  ovenmelmed.  of  the  pnnted  word. 

IP  has  been  receiving  as  many  as  1,000  For  r^rints  of  the  series,  write:  "Power  of 

letters  a  day  requesting  reprints  of  the  the  Printed  Word,"  Dept.  P 1 ,  P.  O.  Box  900, 

series.  So  far,  we  have  sent  out  2,500,000.  Elmsford,  N.Y.  10523. 

INTERNATIONAL  PAPER  COMPANY 

We  believe  in  the  power  of  the  printed  word. 


©  1980  International  Paper  Company- 


Long  Beach  IP-T 
wins  medal  for 
public  service 

Winners  of  the  49th  annual  Sigma  Delta 
Chi  Awards  for  Distinguished  Service  in 
Journalism  were  announced  by  the  Socie¬ 
ty  of  Professional  Journalists,  Sigma  De¬ 
lta  Chi  (SPJ,SDX). 

The  awards,  in  16  categories  of  print 
and  broadcast  journalism,  are  for  out¬ 
standing  performance  during  1980.  The 
winners  are: 

NEWSPAPERS:  General  Reporting — 
News  staff  of  the  Longview  (Wash.)  Daily 
News.  Editorial  Writing — Louis  J. 
Salome,  William  Hallstrom  and  Betsy 
Poller,  Miami  News.  Washington  Corres¬ 
pondence — Joseph  Albright,  Cox  News¬ 
papers.  Foreign  Correspondence — Ed¬ 
ward  Girardet,  Christian  Science  Moni¬ 
tor.  News  Photography — Giovanni  Fog- 
gia.  Associated  Press.  Editorial  Cartoon¬ 
ing — Pal  Conrad,  Los  Angeles  Times. 
Public  Service  in  Newspaper  Journal¬ 
ism — Long  Beach  (Calif.)  Independent, 
Press-Telegram.  RESEARCH:  John 
Lofton,  St.  Louis  Post-Dispatch. 

An  in-depth  series  on  the  treatment  of 
indigent  patients  who  often,  because  they 
could  not  pay,  were  shifted  from  private 
to  public  health-care  facilities  without 
proper  care,  was  the  Long  Beach  Inde¬ 
pendent,  Press-Telegram’s  winning  entry 
in  the  newspaper  public  service  category. 
After  a  three-month  investigation,  the 
newspaper  found  that  the  Los  Angeles 
County  Emergency  Aid  Program  was  en¬ 
dangering  the  very  lives  of  the  people  it 
was  supposed  to  save.  The  series 
documented  case  after  case  in  which  pa¬ 
tients  who  could  not  pay  for  treatment  or 
could  not  show  proper  proof  of  insurance 
were  shuttled  from  private  emergency 
room  to  county  public  facilities  wthout 
first  being  given  proper  care.  The  news¬ 
paper  estimated  that  as  many  as  8,000 
patients  a  year  may  be  endangered  medi¬ 
cally  because  of  what  the  medical  profes¬ 
sionals  who  handle  the  emergency  prog¬ 


ram  refer  to  as  “patient  dumping.” 

Public  response  to  the  series  was  posi¬ 
tive.  The  Los  Angeles  County  Depart¬ 
ment  of  Health  Services  has  substantially 
increased  its  medical  and  financial  sur¬ 
veillance  of  the  program,  and  has  issued 
strong  guidelines  to  its  private  contract¬ 
ing  hospitals  which  detail  procedures  and 
circumstances  when  a  patient  may  or  may 
not  be  moved. 

The  judges  said  the  Independent, 
Press-Telegram  series  “was  an  example 
of  diligent  and  careful  research  and  writ¬ 
ing  and  of  the  newspaper’s  commitment 
to  fair,  complete  and  accurate  reporting 
with  the  hope  of  bringing  about  neeeded 
reform.” 

The  winners  were  selected  from  more 
than  1,400  entries.  Judging  was  con¬ 
ducted  by  16  panels  of  journalists,  educa¬ 
tors  and  public  officials. 

National  President  Howard  Graves, 
chief  of  bureau  of  the  Associated  Press, 
Portland,  Ore.,  will  present  the  Society’s 
bronze  medallions  and  plaques  to  the 
winners  during  ceremonies  April  25  in 
Cincinnati,  Ohio.  The  awards  banquet 
and  ceremony  are  being  held  in  conjunc¬ 
tion  with  the  Society’s  Regions  4  and  5 
combined  Spring  Conference,  April  24-25 
at  Stouffer’s  Cincinnati  Towers. 


ASNE  awards 

(Continued  from  page  50) 


The  Associated  Press  was  the  first  wire 
service  to  receive  an  ASNE  writing 
award.  Saul  Pett,  whose  byline  is  well- 
known  to  American  newspaper  readers, 
won  the  non-dealine  category.  His  stories 
included  profiles  of  lawyer/sportsman 
Edward  Bennett  Williams  and  New  York 
City  Mayor  Edward  Koch,  and  reports  on 
the  1980  presidential  campaign. 

Pett  has  the  rarely-designated  title  of 
AP  special  correspondent.  Normally,  he 
is  assigned  to  AP  Newsfeatures  in  New 
York,  but  travels  to  many  parts  of  the 
world  to  cover  major  stories  for  the  news 
service.  He  was  born  in  Passaic,  N.J.,  in 
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of  your  TV  Book.  TV  Data  will  set, 
print,  and  deliver  to  you  a  complete  TV  Book 
including  a  four-color  cover  and  your  own  logo. 
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1918  and  has  ajournalism  degree  from  the 
University  of  Missouri. 

Honors  in  deadline  writing  were  shared 
by  two  newsmen:  Tom  Plate  of  the  Los 
Angeles  Herald  Examiner  and  Richard 
Zahler  of  the  Seattle  Times. 

Plate,  who  is  associate  editor  and  edi¬ 
tor  of  the  Herald  Examiner’s  editorial 
page,  was  cited  for  his  coverage  of  last 
year’s  presidential  campaign,  conven¬ 
tions  and  the  election.  He  is  currently  on 
a  two-month  tour  of  duty  as  a  special 
writer  for  the  London  Daily  Mail.  His 
fifth  book — a  study  of  foreign  internal 
security  organizations — will  be  published 
in  the  fall.  Plate  has  degrees  from 
Amherst  College  and  Princeton  Uni¬ 
versity. 

Zahler,  assistant  city  editor  for  special 
projects,  has  worked  for  the  Seattle 
Times  since  1973,  including  stints  as  a 
reporter  and  copy  editor.  His  prize¬ 
winning  stories  detailed  the  disastrous 
damage  of  the  Mount  St.  Helens  erup¬ 
tion. 

The  33-year-old  Seattle  newsman  has 
written  extensively  on  problems  in 
Washington’s  prisons  and  parole  sys¬ 
tems.  He  was  educated  at  Whitman  Col¬ 
lege  in  Walla  Walla,  Wash. 

The  commentary  category  was  won  by 
Paul  Greenberg,  44,  editorial  page  editor 
and  columnist  for  the  Pine  Bluff  Commer¬ 
cial.  His  winning  columns  were  both 
humorous  and  serious.  They  dealt  with 
life  and  politics  n  Arkansas,  sexism  in 
language,  his  need  to  write,  and  other 
topics. 

Greenberg,  a  native  of  Shreveport, 
La.,  has  worked  most  of  his  career  for  the 
23,000  circulation  Pine  Bluff  newspaper. 
He  has  two  degrees  from  the  University 
of  Missouri  and  teaches  history  courses 
at  the  University  of  Arkansas  at  Pine 
Bluff.  He  won  a  Pulitzer  Prize  for  edito¬ 
rial  writing  in  1%9. 

ASNE  also  cited  19  finalists  for  excell¬ 
ence  in  writing.  They  are: 

Non-deadline  writing:  Madeline  Blais, 
Miami  Herald,  Richard  Ben  Cramer,  Phi¬ 
ladelphia  Inquirer,  Joe  Franklin,  Balti¬ 
more  Sun;  Ken  Fuson,  Columbia  (Mo.) 
Daily  Tribune;  Richard  Meyer,  Los 
Angeles  Times;  Carl  Schoettler,  Balti¬ 
more  Evening  Sun;  and  Louise  Sweeney, 
Christian  Science  Monitor. 

Deadline  writing:  Larry  Eichel,  Phi- 
ladephia  Inquirer;  Dava  Sobel,  New  York 
Times;  and  Linda  Wilson,  Longview 
(Wash.)  Daily  News. 

Sports:  Kevin  Cowherd,  Middletown 
(N.Y.)  Times  Herald-Record;  Bill  Lyon, 
Philadelphia  Inquirer;  Edwin  Pope, 
Miami  Herald;  John  Powers,  Boston 
Globe;  and  George  Vecsey,  New  York 
Times. 

Nearly  700  entries  were  submitted  for 
this  year’s  ASNE  Distinguished  Writing 
Awards.  A  panel  of  19  journalists  met 
over  several  days  in  St.  Petersburg,  Fla., 
to  select  the  winners. 
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Beat  deadlines. 


conquer  costs 


For  the  metropolitan  newspaper,  the 
rugged  and  reliable  Lithomatic  II 
beats  deadlines.  And  production 
costs.  With  quality  at  70,000  pph. 

And  M.A.N.-Wood  backs  this 
big  press  with  big  accomplishments. 

We’re  reinforcing  our  service 
group  to  offer  instant  attention  to 
your  needs. 

We’re  increasing  our  production 
capacity  to  help  us  keep  up  with 
demand. 


For  ultimate  efficiency  and  sav¬ 
ings,  Lithomatic  II  offers  a  range  of 
press  consoles,  from  basic  remote 
to  the  computerized  command  sys¬ 
tem  of  our  Programmed  Press 
Control. 

And  if  you’re  thinking  of  con¬ 
version  from  letterpress,  Lithomatic  II 
is  designed  to  replace  Colormatic 
units  and  others.  And  change  cut¬ 
off  at  the  same  time. 


LITHO«AATKII 

Big  support  for  the  big  paper 
defeats  deadlines,  coixiuers  costs. 

M.A.N.-Wood  Industries, 

Wood- Hoe  Division,  333  Cedar 
Avenue,  Middlesex,  NJ  08846. 
Telephone  201-469-6600. 


And  all  of  the  new  people,  new 


ideas  and  total  sen/ice  of  a  dynamic 
company  are  yours  with  Lithomatic  II. 
Together  with  cost-cutting 
performance. 

Take  color.  You  save  with  max¬ 
imum  flexibility.  Lithomatic  II 
provides  a  choice  of  unit-mounted 
color  couples  or  color  cylinders  with 
continuous  bearer-to-bearer  design. 
You  never  need  extra  printing  units 
to  gain  extra  color. 

The  patented  Jet  Air™  damp¬ 
ening  system,  aisle-mounted  for 
instant  access,  reduces  con¬ 
tamination  and  maintenance  prob¬ 
lems,  cuts  ink  consumption  and 
paper  waste. 

The  unique  Wood-Hoe  ink 
pump  system  moves  precise 
amounts  of  ink  at  ultimate  press 
speeds. 

These  efficient  arrangements 
of  cylinders,  ink  motion  and  damp¬ 
ening  system  meet  every  demand 
for  spot  or  process.  Color  at  any 
page  position  without  extra  equip¬ 
ment.  And  color  changeover  in 
minutes! 

Want  low  energy  consumption? 
Lithomatic  II  is  designed  to  deliver 
maximum  performance  with  low 
horsepower  requirements. 


Wise.  Gov.  sets  example 
of  how  to  handle  press 


President  Reagan  would  be  wise  to  fol¬ 
low  the  example  set  by  Wisconsin  Gov¬ 
ernor  Lee  Dreyfus  in  dealing  with  the 
press. 

Several  advisors  to  Reagan  have  sug¬ 
gested  the  new  president  take  steps  to 
curb  news  coverage  of  the  White  House 
and  the  executive  branch  of  government. 
They  argue  it  will  provide  better  reaction 
in  the  long  run. 

Dreyfus’  experience  ought  to  put  that 
suggestion  in  the  ash  can. 

The  governor  issues  no  press  releases, 
but  he  almost  religiously  meets  with  re¬ 
porters  one  day  each  week.  He  stays  at 
the  press  conference  as  long  as  the  Capi¬ 
tol  reporters  have  questions. 

At  the  start  of  his  administration,  he 
met  twice  a  week  with  reporters.  That 
almost  exhausted  the  Capitol  press  corps. 
Both  the  governor  and  reporters  later 
agreed  once  a  week  would  be  just  nifty. 

This  came  after  two  Democratic  admi¬ 
nistrations  in  which  press  conferences 
were  few  and  far  between.  And  the  two 
Democratic  governors — Patrick  Lucey 
and  Martin  Schreiber — could  handle 
themselves  just  as  well  as  Dreyfus  can. 

Their  answers  were  not  as  colorful  as 
those  provided  by  Dreyfus,  but  they 
understood  the  issues  and  could  articu¬ 
late  the  positions. 

The  governor  pioneered  the  now 
famous  “bullpen”  in  which  the  senior 
staff  sat  out  in  the  open.  The  clerical  staf¬ 
fers  were  in  the  large  private  offices 
which  other  governors  had  for  their  key 
professional  staff. 

Reporters  have  the  “run”  of  the  bull¬ 
pen,  being  able  to  wander  about  talking  to 
the  governor’s  advisors.  Reporters  from 
other  states  can’t  believe  the  openness  of 
the  administration. 

Some  national  reporters  still  think 
either  the  Capitol  press  corps  or  the  gov¬ 
ernor’s  staff  is  conning  them  about  the 
freedom  given  to  reporters. 

Everything  isn’t  open  to  the  press.  The 
govenor’s  cabinet  meetings,  which  have 
grown  more  infrequent,  aren’t  open  to  the 
press. 

Dreyfus  conducted  his  budget  prepara¬ 
tion  sessions  with  Department  of  Admi¬ 
nistration  personnel  behind  closed  doors. 
That  probably  was  necessary  to  explore 
all  of  the  ideas  and  the  associated  prob¬ 
lems. 

But  William  Kraus,  the  governor’s 
communication  director  and  chief 
architect  of  the  openness,  said  it  was  too 
bad  the  press  hadn’t  sat  in  on  the  ses- 

sions.  _ 

(Reprinted  from  Fond  du  Lac  (Wise.) 
Reporter.) 


Attending  those  budget  talks  might 
have  helped  reduce  the  expectations  of 
the  public  whom  the  press  really  repre¬ 
sents  in  the  State  Capitol. 

No  one  has  answers  to  certain  prob¬ 
lems,  Kraus  explained.  State  government 
faces  problems  such  as  an  aging  popula¬ 
tion  for  which  there  are  few  answers,  he 
noted. 

All  of  this  openness  and  freedom  for 
reporters  has  provided  a  boon  to  news¬ 
paper  reporters.  The  men  and  women 
sent  here  by  newspapers  and  wire  ser¬ 
vices  are  usually  the  senior  members  and 
often  the  most  respected  members  of 
their  staffs. 

Previous  administrations  have  angered 
these  veteran  reporters  by  denying  them 
access  to  the  governors.  And  they  have 
dulled  the  senses  of  reporters  with  a  flood 
of  press  releases  that  allowed  inexperi- 


Re-alignment  of  duties  for  officers  of 
the  Bingham-owned  communications, 
printing  and  research  companies  was 
announced  by  George  N.  Gill,  president 
of  the  Courier-Journal  and  Louisville 
Times  Co.  and  chief  executive  officer  of 
the  other  Bingham  companies. 

Bernard  F.  Block,  a  senior  vicepresi¬ 
dent  of  the  Bingham  companies,  has  been 
given  expanded  responsibility  as  operat¬ 
ing  financial  analyst  for  all  the  companies 
and  will  also  undertake  the  further  de¬ 
velopment  of  the  Information  Products 
Division.  Accounting  and  data  proces¬ 
sing  for  all  companies  will  report  to 
Block. 

Bob  Morse  was  named  president  of 
WHAS,  Inc.,  and  Standard  Gravure 
Corp. 

Earl  Bullard  was  named  a  senior 
vicepresident  with  responsibility  for  the 
areas  of  personnel,  labor  and  s^ety.  He 
will  head  a  newly-named  Department  of 
Human  Resources  for  the  companies. 


enced  television  reporters  to  stumble 
their  way  through  governmental 
coverage. 

The  Dreyfus  administration  works  on 
the  assmption  that  while  television  news 
may  be  entertaining  it  is  more  important 
to  get  thorough  coverage  in  the  state’s 
daily  newspapers. 

The  recent  independent  survey  con¬ 
ducted  by  the  Wisconsin  Educational 
Association  Council  confirmed  the  ad¬ 
ministration  was  on  the_  right  track. 

Newspapers  are  the  dominant  informa¬ 
tion  source  for  state  government  news 
among  those  who  vote  regularly  in  elec¬ 
tions,  the  WEAC  survey  learned. 

Openness  in  government  is  the  best 
way  to  get  the  public  to  understand  that 
either  a  governor  or  a  resident  is  attemp¬ 
ting  to  do  in  office. 

The  Reagan  advisers  almost  seem  to 
fear  letting  the  media  convey  too  much 
information.  At  the  national  level  there 
may  be  an  excuse  in  foreign  affairs  or 
military  matters  where  secrecy  must 
apply. 

But  Lee  Dreyfus  continues  to  prove 
that  an  open  government  works  best. 


Cyrus  L.  MacKinnon,  who  has  been 
chief  executive  officer  for  the  Bingham 
companies  since  1%7,  was  named  execu¬ 
tive  vicepresident.  He  has  announced  his 
retirement  effective  the  end  of  1981  and 
will  then  enter  a  consulting  role  for  the 
companies. 

Gill  will  head  a  corporate  executive 
committee  consisting  of  Bingham,  Jr., 
Block,  Bullard,  MacKinnon  and  two 
other  senior  vicepresidents,  John  L. 
Richards  and  Leon  Tallichet.  The  execu¬ 
tive  committee  will  oversee  the  opera¬ 
tions  of  all  the  companies  and  will  aid 
operating  company  heads  by  providing 
staff  services. 

Operating  heads  for  the  companies,  in 
addition  to  Morse,  include  Bill  Bockman, 
president  of  Standard  Gravure  Corp . ,  and 
Maury  Buchart,  vicepresident  and  gener¬ 
al  manager  of  the  newspaper  company. 

Paul  Janensch,  vicepresident  and  ex¬ 
ecutive  editor,  has  continuing  reponsibil- 
ity  for  news  operations  of  the  newspapers 
and  reports  to  Barry  Bingham,  Jr. 


Officers  of  the  Bingham  companies  of  Louisville  ore,  from  left:  Earl  Bullard, 
senior  vicepresident;  George  N.  Gill,  president  and  chief  executive  officer; 
Barry  Bingham,  Jr.,  vicechoirmon  of  the  board;  Leon  Tallichet,  Bernard  F. 
Block  and  John  L.  Richards,  all  senior  vicepresidents. 

Bingham  companies  re-align 
duties  for  officers 
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Nearly  100%  local  news  in  new  format 


A  “new”  afternoon  Jacksonville  (\'\n.) 
Tonrnal  made  its  debut  on  March  23.  The 
nameplate,  page  labels,  column  headings, 
and  sectioning  of  the  paper  were 
chan^d  And  the  content  became  almost 
exclusively/  local. 

"It  was  quite  a  transformation  from  the 
previous  Journal,  and  so  far  the  reception 
nas  been  good,”  Robert  P.  Clark,  editor, 
aaid.  “Lots  of  compliments,  along  with  a 
pew  conservatives  and  older  people  who 
liked  the  old  one  better.”  He  said  it  was 
too  early  to  tell  what  is  happening,  if  any¬ 
thing,  to  sales. 

More  than  20  new  features  or  types  of 
content  were  added,  including; 

— A  Page  I  column,  called  “Up 
Front,”  by  city-staff  reporter  Charles 
Patton,  three  time  a  week. 

— A  Page  I  question-and-answer  col¬ 
umn — an  interview  with  a  local  news¬ 
maker — twice  a  week. 

— A  Page  I  daily  column,  named  for  the 
day  of  the  week,  giving  tips  for  the  day: 
good  things  to  read  inside  the  paper, 
places  to  go,  best  bets  on  tv  tonight,  etc. 

— A  column  entitled  “Voice  of  Busi¬ 
ness,”  for  local  business  leaders  to  say 
what’s  on  their  minds. 

— A  regular  military  column,  concen¬ 
trating  on  Navy  doings  (about  .30,(M)0 
Navy  personnel  are  stationed  in  Jackson¬ 
ville). 

— Daily  “News  of  Record” — court  sta¬ 
tistics,  births,  marriage  licenses,  divorces 
granted,  etc. 

— A  daily  “People”  column:  bright 
items  from  the  local  staff  and  off  the 
wires. 

— Regular  news  roundups  from  Jack¬ 
sonville  neighborhoods,  so  labeled,  with 
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phone  numbers  of  the  14  part-time  corres¬ 
pondents  who  write  them. 

— “Tell  it  to  .  .  .” — a  department  in¬ 
viting  readers  to  send  in  their  opinions 
directed  to  City  Hall,  the  sheriff,  the 
School  Board  and  the  like. 

— A  much-expanded  “Super  Calen¬ 
dar”  of  daily  events. 

— Sports  coverage  to  include  junior 
high  schools,  bowling  and  softball 
leagues,  l.ittle  L.eague  features,  a  running 
column  and  more  participation  sports — 
all  with  the  help  of  four  added  part-time 
correspondents. 


— Daily  ship  movements  with  cargiH.*s, 
in  and  out  of  Jacksonville. 

— A  redesigned  daily  weather  package 
that  includes  school  children’s  sketches 
about  the  weather. 

The  paper’s  design  was  dressed  up 
under  the  direction  of  Ken  Paik.  director 
of  news  illustrations,  and  Bob  Donald¬ 
son,  Journal  picture  editor. 

Wire  news  is  confined  primarily  to  an 
open  Page  2.  Compelling  wire  stories  will 
still  be  carried  on  Page  1 ,  or  in  a  sky-lined 
reefer  on  Page  I . 


Coming  this  fall  from  Harper  &  Row  .  .  . 

Designing 
the  Total 
Newspaper 

Edmund  C.  Arnold 


To  newspaper  editors,  journalism  students  and  teachers,  and 
graphic  arts  craftspeople,  Ed  Arnold's  books  have  always 
been  the  final  authority  on  news  typography. 

Now  that  audience  expands,  for  in  this  new  book  —  his 
eighteenth  — he  addresses  the  total  newspaper,  including 
display  and  classified  advertising.  Examining  each  component, 
he  shows  how  to  adapt  the  principles  of  gotxl  design  to  the 
needs  of  today's  newspapers.  With  hundreds  of  illustrations 
and  the  most  extensive  glossary  of  newspap>er  design  ever 
published,  this  book  is  an  indispensable  addition  to  any 
newspaper's  library  and  an  elbow-side  reference  for  any 
student  or  working  print  journalist. 

320  pages;  8  Iz"  x  22";  220  reproductions  of  newspaper 
pages. 

ISBN  0-06-014836-5  cloth,  $25.00 
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Britain’s  Prestei  to  offer 
U.S.  service  this  faii 


Prestei,  the  videotex  system  developed 
by  the  British  Post  Office,  plans  to  begin 
offering  its  two-way  information  retrieval 
service  to  businesses  and  consumers  in 
the  United  States  and  seven  other  coun¬ 
tries  beginning  October  1 . 

The  new  service  will  be  called  Prestei 
International. 

Prestei  currently  has  about  9,500  users 
in  the  United  Kingdom,  about  80%  of 
whom  are  business  subscribers. 

Users  pay  British  Telecom,  the  tele¬ 
communications  arm  of  the  British  Post 
Office  which  operates  Prestei,  about  70 
per  minute  to  access  the  system.  Prestel’s 
information  providers  also  may  charge 
users  an  additional  fee  on  a  per  page  basis . 

These  per  page  fees  are  set  at  the  in¬ 
formation  provider’s  discretion. 

Britain’s  Prestei  system  has  about 
200,000  pages  of  information  consisting  of 
24  lines  of  40  characters  each,  or  a  com¬ 
bination  of  figures  and  graphics  in  several 
colors. 

Prestei  International  will  have  the  same 
number  of  pages. 

Both  systems  connect  modified  tv  sets 
in  users’  homes  or  offices  with  a  central 
computer  data  base  via  telephone  lines. 

Adrian  Noad,  U.S.  manager  of  Prestei 
International,  said  the  Wall  Street  Jour¬ 
nal  is  one  of  the  most  popular  information 
providers  in  Britain. 

The  Journal  charges  users  about  100  a 
story,  he  commented.  The  newspaper 
does  not  include  any  advertising  in  the 
information  it  provides  Prestei. 

“This  shows  there  is  a  market,”  Noad 
remarked.  “People  will  read  information 
over  a  television  set  even  though  they  can 
get  the  same  information  in  hard  copy. 
Viewdata  is  not  a  gamble.  People  are 
making  money  on  it.” 

He  added  the  Journal  will  be  available 
to  Prestei  International’s  users  daily  and 
they  will  be  able  to  read  its  stories  “a  day 
before  you  can  get  a  copy  of  the  papej  in 
Europe.  It  will  be  available  by  4  A.M.  in 
Los  Angeles.” 

Since  Prestei’ s  capacity  is  presently  li¬ 
mited  to  200,000  pages,  Noad  remarked 
in  Britain  a  number  of  companies  have 
bought  “blocks  of  empty  pages”  in  the 
data  base  and  then  resold  them  in  a 
flourishing  “black  market.” 

One  enterprising  British  couple  with  a 
passion  for  plays  took  advantage  of  this 
practice  to  start  publishing  their  own 
electronic  theater  guide. 

The  couple  installed  a  Prestei  editing 
terminal  in  their  home,  “rented  pages” 
from  a  British  company,  and  began  offer¬ 
ing  users  their  theater  guide  and  capsule 
reviews  for  a  per  page  fee.  Their  service 


also  enables  people  to  order  theater  tick¬ 
ets  through  Prestei. 

“Overnight  they  became  a  major  pow¬ 
er  in  the  British  theater,”  Noad  said. 

Prestei  International  plans  to  offer  its 
subscribers  “private  closed  user  group” 
service  which  will  operate  as  a  type  of 
internal  electronic  mail  system.  “Com¬ 
panies  will  be  able  to  rent  space  on  the 
system  and  send  information  between 
their  own  offices,”  Noad  explained. 

Viewdata  is  a  “new  medium,”  he  con¬ 
tinued.  “It’s  selective,  limited  text  is  not 
suitable  for  large  amounts  of  data,  but  it  is 
suitable  for  timely  information  which  can 
be  updated  frequently.”  He  gave  flight 
and  shipping  schedules,  travel  informa¬ 
tion,  weather  forecasts,  and  news  flashes 
as  examples  of  this  type  of  information. 

Noad  commented,  “The  whole  Prestei 
system  is  advertising.  American  Express 


is  advertising  just  by  providing  informa¬ 
tion.” 

He  said  classified  ads  are  “popular”  on 
Prestei  and  so  are  “merchandise  ads  with 
daily  price  changes.” 

Noad  noted  Prestei  also  enables  “peo¬ 
ple  to  be  their  own  advertisers.” 

Broadcast  tv  and  Prestei  ad  tie-ins  are 
beginning  to  catch  on  in  Britain,  he  said. 
A  television  commercial  for  a  certain  pro¬ 
duct  will  tell  viewers  what  Prestei  buttons 
to  push  if  they  want  to  order  it. 

Noad  stated  viewers  do  indeed  switch 
from  watching  a  television  show  to  Pre¬ 
stei  to  purchase  what  the  broadcast  com¬ 
mercial  advertised. 

Noad  said  Prestei  in  Britain  has  “taken 
off”  as  a  business  service  which  many 
subscribers  use  in  their  homes. 

He  explained  Britain’s  troubled  eco¬ 
nomy  has  hindered  Prestel’s  growth  with 
consumers. 

Besides  the  time  and  per  page  charges, 
a  television  set  “all  ready  to  go”  for  Pre¬ 
stei  use  costs  around  $2000,  Noad  said. 
An  adapter  which  enables  a  regular  tv  set 
to  be  used  for  Prestei  costs  about  $400. 


Cowles  Foundation 
makes  donations 

The  Gardner  and  Florence  Call  Cowles 
Foundation,  Inc.,  gave  away  $758,600  in 
1980,  David  Kruidenier,  president  of  the 
Foundation,  announced. 

Grinnell  College  was  the  major  be¬ 
neficiary,  receiving  $400,000.  Simpson 
College  was  given  $100,000,  and  Grand 
View  College  received  $25,000.  The 
Foundation  also  gave  $8,500  to  the  Iowa 
College  Foundation. 

Other  contributions  during  the  year  in¬ 
cluded  $45,000  to  the  Des  Moines  Metro 
Opera,  $37,500  to  the  YMCA  Building 
Fund  and  Campaign ,  $25 ,000  to  the  Cedar 
Rapids  Art  Center,  $20,000  to  the  Con¬ 
valescent  Home  for  Children  in  Des 
Moines,  $20,000  to  the  Terrace  Hill 
Foundation  in  Des  Moines,  $18,500  to  the 
Youth  Law  Center  in  Des  Moines, 
$15,000  to  the  Des  Moines  Art  Center  and 
$12,000  to  the  Des  Moines  Symphony. 

Kruidenier  said  the  Foundation 
already  is  committed  to  gifts  of 
$3,269,500  in  the  coming  four  years.  In¬ 
cluded  in  that  figure  is  a  $2  million  five- 
year  pledge  to  Drake  University,  the  first 
payment  of  which  will  be  made  this  year, 
an  additional  $800,000  to  Grinnell  Col¬ 
lege,  $75,000  to  the  Des  Moines  Metro 
Opera  and  $100,000  to  Living  History 
Farms  of  Des  Moines.  The  Foundation 
also  has  made  a  contigent  pledge  of 
$225,000  to  the  Des  Moines  Civic  Center. 

The  Gardner  and  Florence  Call  Cowles 
Foundation  was  established  in  1934  by 
Gardner  Cowles  and  his  wife,  Florence 
Call  Cowles,  for  the  purpose  of  support¬ 
ing  Iowa  private  colleges  ad  other  Iowa 
non-profit  organizations.  Gardner 


Cowles  bought  the  Des  Moines  Register 
in  1903,  and  his  descendants  remain  the 
major  stockholders.  His  wife,  Florence 
Call  Cowles,  was  a  member  of  a  pioneer 
family  from  Algona,  Iowa,  and  a  Des 
Moines  civic  leader. 

Prison  paper  closing 
challenged  by  ACLU 

The  American  Civil  Liberties  Union 
has  charged  California  prison  officials 
with  censorship  in  a  suit  aimed  at  forcing 
them  to  renew  publication  of  a  prisoners’ 
newspaper. 

The  suit,  filed  in  Solano  County  Super¬ 
ior  Court,  challenges  an  order  that  closed 
down  the  Vacavalley  Star,  which  was 
published  by  and  for  inmates  of  the  Cali¬ 
fornia  Medical  Facility  at  Vacaville.  The 
facility  is  the  main  prison  for  the  state’s 
mentally  disturbed  criminals. 

Prison  superintendent  Hal  Watts 
ordered  the  Christmas  edition  of  the  pap¬ 
er  destroyed  because  convict-editor  Vic¬ 
tor  Diaz  printed  “Censored”  over  blank 
spaces  left  by  four  articles  Watts  had  ban¬ 
ned.  The  paper  has  not  been  permitted  to 
publish  since. 

ACLU  attorney  Alan  Schlosser  con¬ 
tends  that  the  content  of  a  prison  news¬ 
paper  can  be  limited  only  if  it  threatens 
prison  security  and  order. 

“The  Vacaville  paper  never  even 
approached  that,”  he  said. 

Prison  spokesman  Bill  Taylor  said  that 
the  deleted  stories  were  “somewhat  of  an 
attack  on  the  facility  and  some  officers 
here.” 

He  added  that  Watts  was  trying  to 
reach  agreement  with  the  prisoners  on 
reopening  the  paper. 
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jEtna  Life  &  Casualty  will  answer  them. 
With  an  authority  you’d  expect  from  the 
world’s  largest  diversified  Vandal  organi¬ 
zation,  and  an  alacrity  you  wouldn’t 
Our  staff  of  former  working  jour¬ 
nalists  knows  the  meaning  of  the 
word  '^deadline.”  If  they  can’t  \ 

handle  your  queries,  they  ’ll 
quickly  link  you  with  those  of  jjjflpPi 
our  39,000  employees  who  can. 

And,  as  our  in-depth  issues  cam-^mm^i 


paign  suggests,  they’ll 
be  refreshingjy  candid 
about  sharing  /Etna’s 
own  points  of  view. 

(They  also  offer  hefty 
',tna  Backgrounders”  on 
ues  like  arson,  health 
auto  theft,  and  the 
ons.) 

?  this  deadline  insurance? 
me 

(203)  273-3682  and  ask 
for  Al  Abend,  Bob  Norton, 
or  Henry  Sava^. 
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TELCON  AMBASSADOR  I  PORTABLE  TERMINAL 


For  The  Professional  in  the  Field, 

Telcon’s  Ambassador  Series  of 
Portable  Terminals 

Telcon  Industries,  Inc.  manufactures  the  Ambassador 
series  of  portable  terminals  that  incorporate  state-of- 
the-art  technology  with  real  economy.  This  easy-to-use 
series  features  a  typewriter-style  keyboard,  video 
displays  and  unique  text  editing  features. 

The  models  I  through  IV  offer  various  practical  and 
useful  options,  such  as  magnetic  cassette  storage  and/or 
built-in  printers.  These  units  are  ideally  suited  for  the 
precise  requirements  of  newspaper  and  magazine 
reporters,  sports  writers,  remote  news  bureaus  and  for 
anyone  active  in  word  processing,  time-sharing  and 
general  communications.  Data  or  text  can  be  entered 
and  stored  in  the  terminal  for  remote  access,  or 
conununicated  to  a  host  computer  via  public  or  private 
communication  networks. 

Combine  all  this  with  rugged  portability  and  good 
looks,  and  you’ve  got  the  pictured  Ambassador  I.  For  a 
more  detailed  description  of  the  series,  many  features 
and  options,  write  or  call  our  Customer  Service 
Manager  today. 


Ambassador  I  Portable  Terminal 

•  7"  CRT,  full  screen  display  capability,  40  or  80 
column  printing 

•  24x80  character  display 

•  12,000  character  display  memory 


•  Constant  automatic  word  wrap 

•  Instantaneous  Cassette  Memory  up  to  144K 

•  Bubble  Memory  up  to  64K  (available  1st  qtr.  ’81) 

•  Extensive  text  editing  features 

•  Worldwide  communication  capability  via  Standard 
ANPA  bureau  protocol,  conversational  or  time 
sharing 

•  Transmission  in  Code  5,  6,  7  or  8  level  at  data  rate 
(keyboard  selectable)  45 .5  to  4800  baud 

•  Magnetic  tape  cassette  with  read  and  record  speed 
equivalent  to  5,2(X)  bauds 

•  Hard  copy,  40  column  width  (Ambassador  II,  80  col. 
width) 

•  Selectric  keyboard  layout,  easily  mastered  dual 
function  keys 

•  Telephone  Coupler  with  two-way  communication 
capability 

•  Portability,  20  lb.  high  impact,  water  resistant  case 
fits  under  airline  seat 


MICROMARIC"  SPELLING/PROOFING  SYSTEM 


The  New  Micromark^'^  System 
Out-thinks  Webster 


For  the  reporter  or  editor  who  needs  Unerring 
proofreading  Instantaneously.  The  Micromark 
Spelling/Proofing  System  is  a  boon  to  accuracy.  It 
detects  misspelled  words,  OCR  scanning  and  wire  copy 
transmission  errors.  The  unit  functions  independently 
or  in  conjunction  with  any  data  terminal  or  word 
processor.  Micromark’s  dual-list  checking  function  is 
adaptable  to  check  editorial  or  credit  information.  The 
“Binary  Hash  Coding  with  Allowable  Errors”  principle 
permits  unique  decision  making  capability. 


3er  Computer  Company 

j  At  Affordable  Prices! 


A  30,000  word  list  is  easily  programmable  by  the 
user  for  specialized  communication  requirements. 


VCS*300  WITH  EXPANDED  KEYBOARD 


Bureau  Text  Editing  Terminal  with 
Detachable  Keyboard 

•  12"  CRT,  full  text  editing 

•  80  characters  per  line/24  lines  per  screen 


Telcon  Technology  Insures  Reliability 
and  Service  in  Bureau  Text  Editing 


Built-m  80K  floppy  disk  (optional) 
144K  cassette  storage  (optional) 
Standard  or  expanded  keyboard 


Terminals 


100  user-stored  message  capability 


VCS-300  WITH  BUILT-IN  MINI-CASSt  t 


Retrofltable  to  All  Levels.  Extraordinary  technology 


that  combines  adaptability  with  practical  economy. 
Telcon’s  flexible  line  of  Bureau  Terminals  are  available 


offering  the  latest  in  technology  with  the  ultimate  in 
reliability  and  service. 


Telcon  Responds 

Can  we  be  of  service  with  technical  assistance  or 
provide  you  with  additional  information  about  our 
products  and  their  uses?  A  phone  call  or  letter  will  put 
our  resources  to  work  for  you.  Telcon  distributors  are 
strategically  located  throughout  the  United  States.  We 
look  forward  to  being  of  service. 


TELCCN 


TELCON  INDUSTRIES,  INC. 

1401  N.W.  69TH  STREET,  FORT  LAUDERDALE,  FLORIDA  33309 
TELEPHONE:  (305)  971-2250  TWX:  510-956-9412 


Editor  makes  tv  documentary  on  quaUe  victims 


Joseph  R.  Bianco  in  Italy 


Production  of  the  television 
documentary  “To  Begin  Again  .  .  is 
believed  by  those  involved  to  be  the  first 
time  two  of  Portland,  Oregon’s  compet¬ 
ing  news  mediums  joined  for  a  common 
cause — to  bring  attention  to  the  con¬ 
tinuing  plight  of  quake  victims  in  south¬ 
ern  Italy. 

It  began  when  Oregonian  Sunday  edi¬ 
tor,  Joseph  R.  Bianco,  was  asked  to  join 
Portland’s  Italian  Earthquake  Commit¬ 
tee.  Bianco  had  to  decline  as  a  participant 
in  the  fund  raising  owing  to  his  position 
with  the  newspaper.  Instead,  he  offered 
his  journalistic  expertise  to  the  commit¬ 
tee  and  devised  a  plan  wherein  he  would 
go  to  Italy  and  report  back  to  them  how 
donations  were  managed.  It  was  then 
Bianco  hit  upon  the  idea  of  making  a  tele¬ 
vision  documentary. 

Bianco’s  parents  came  to  America 
from  Guardia  Lombardi  (near  Avellino) 
one  of  over  200  towns  in  the  destructive 
path  of  the  November  23,  1980,  earth¬ 
quake. 

Executives  at  KATU  television  Port¬ 
land  (an  ABC  affiliate)  already  had  plans 
underway  to  send  a  crew  to  Italy  when 
approached  by  Bianco  and  his  co¬ 
producer,  John  Armstrong,  a  University 
of  Portland  associate  professor  of  com¬ 
munications.  KATU  listened  to  Bianco 
and  Armstrong  with  interest. 


Bianco  got  stateside  help  from  Allesan- 
dro  Vattani,  Consul  General  of  Italy  in 
San  Francisco,  and  Dr.  George  Carbone, 
Italian  Vice-Counsul  in  Portland.  With 
the  assistance  of  these  people,  plus  his 
many  relatives  in  Italy,  and  the  quake 
sufferers  themselves.  Bianco  and  his 
team  were  able  to  produce  the  poignant 
and  highly  successful  documentary  “To 
Begin  Again  .  .  aired  prime  time, 
Friday,  February  27,  on  KATU.  Bianco 
was  co-producer,  and  narrator. 

There  are  many  moving  scenes  in  the 
film.  In  one  section  a  teary-eyed  old  man 
with  the  face  of  endurable  Italy  gives 
Bianco  his  eye-witness  account  of  the 


quake  and  describes  how  he  lost  a  wife 
and  daughter. 

Managing  editor  Albert  McCready  was 
impressed  and  suggested  the  Sunday  edi¬ 
tor  do  a  series  of  articles  for  the  Orego¬ 
nian.  The  newspaper  financed  Bianco’s 
trip  and  the  documentary  cost  was  shared 
by  KATU  and  a  Portland  business  firm. 
Plaid  Pantry  Markets,  Inc. 

In  Italy  Bianco  juggled  three  projects 
simultaneously:  he  gathered  information 
for  his  newspaper  articles,  took  photo¬ 
graphs  of  the  people  and  the  sites,  and 
assisted  with  the  production  of  the  tv 
documentary.  He  spent  three  weeks  on 
his  mission. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  couid  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 
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TRLfTH 

TEST 

“The  best  test  of  truth  is  the  power 
of  the  thought  to  get  itself  accepted 
in  the  competition  of  the  market. ...” 

-Oliver  Wendell  Holmes 


But  that  means  the  thought  has  to  make  it 
into  the  market  in  the  first  place.  And 
whether  it  gets  that  far  often  depends  on 
the  press. 

Economics  and  business  and  taxa¬ 
tion  and  energy  were  major  issues  in  the 
last  national  election  campaigns.  The 
American  people  had  to  make  political 
decisions  based  on  their  grasp  of  those 
issues— and  the  strength  of  that  grasp 
depended  in  large  measure  on  what  they 
had  been  able  to  learn  about  those  com¬ 
plex  topics. 

Take  energy  reporting,  for  example. 


Some  of  it  is  superb.  But,  as  an  oil  com¬ 
pany,  we  are  occasionally  astonished— 
and  dismayed— to  see  or  read  a  quick, 
shallow  treatment  in  the  news  concerning 
energy  matters  of  profound  domestic  or 
international  significance. 

This  country  can’t  make  good  deci¬ 
sions  about  business  and  energy  unless 
the  facts  and  the  informed  ideas  on  such 
matters  have  been  explored  by  thorough 
and  knowledgeable  reporting. 

One  might  say  that  the  first  test  for 
truth  is  a  responsible  press— thoughtful 
and  thought-provoking. 


01981  Mobil  Corporation 


Newspeople  in  the  news 


THE  NAME  GAME — When  Dick  McKinney  (right)  moved  from  Texas  to  the 
Hillsboro  (Ore. )  Argus  os  a  sports  writer,  he  went  to  work  for  the  sports  editor 
and  co-owner  by  the  name  of  Dick  McKinney  (left).  Since  the  latter  enjoyed 
squatter's  rights  to  the  name,  the  new  man  has  agreed  to  go  by  Duane  (his 
middle  name).  The  two  are  not  related.  Co-owner  McKinney's  family  has 
operated  the  Argus  since  1 909  and  he  has  been  the  one-man  sports  staff  since 
1963.  Readers  were  told  about  the  Dick  and  Duane  team  in  a  feature  by 
Argus  news  editor  Richard  Weins.  (Photo  by  Michal  Thompson) 


Joan  Cousens  has  been  named 
Associated  Press  assistant  communica¬ 
tions  manager.  In  this  new  position  she 
has  administrative  responsibility  for  the 
overall  flow  of  wire  orders  through  the 
general  office.  With  AP  three  years,  she 
was  formerly  public  service  director  at 
radio  station  K.W1Z  in  Santa  Ana,  Cali¬ 
fornia. 

*  *  * 

Michael  Faster?  was  promoted  to 
city  editor  of  the  Daytona  Beach  Evening 
News.  With  the  News-Journal  newspap¬ 
ers  since  1977.  Fastert  was  bureau  chief 
in  Deltona  and  subsequently  in  New 
Smyrna  Beach  before  returning  to  the 
Daytona  Beach  office  last  March  to  be¬ 
come  weekend  city  editor. 


Larry  Tucker  has  become  an  assis¬ 
tant  news  editor  for  the  Memphis  Com¬ 
mercial  Appeal.  He  previously  was  editor 
and  publisher  of  the  Neodesha  (Kan.) 
Sun/Register. 

Scott  Ware  was  named  night  metro¬ 
politan  editor.  Ware  was  a  general  assign¬ 
ment  reporter  and  directed  metro  desk 
operations  on  weekends  and  at  night. 

David  W.  Terrell  joined  the  staff  as 
a  general  assignment  reporter,  having 
previously  worked  for  the  Arkansas 
Gazette  and  ihe  Arkansas  Democrat,  Lit¬ 
tle  Rock,  and  Log  Cabin  Democrat, 
Conway. 

Paula  Casey  joined  the  copy  desk 
from  the  News  Diary,  a  weekly  serving 
Nashville  suburbs. 


The  Arizona  Newspaper  Association 
elected  Frank  Brady  of  the  Cotton¬ 
wood  Daily  Independent  as  its  new  presi¬ 
dent.  Elected  first  vicepresident  was 
Bill  Woestendiek  of  the  Arizona  Daily 
Star,  Tucson.  Also  elected  were:  Wil¬ 
liam  V.  Toops,  Pueblo  Publishers  of 
Glendale,  second  vicepresident;  Burl 
Lyons,  Arizona  Daily  Sun,  Flagstaff, 
third  vicepresident,  and  MiLT  WiCK, 
Wick  Newspaper  Group,  secretary- 
treasurer. 

*  4c  4c 

Robert  Suchoff  was  named  senior 
vicepresident  of  National  WATS  Ser¬ 
vices,  a  full  service  telemarketing  com¬ 
pany  based  in  Fair  Lawn,  N.J.  and  a 
member  of  the  Marketing  Services  Group 
of  Harte-Hanks  Communications,  Inc. 
He  joined  the  company  in  1979  and  will 
retain  his  position  as  director  of  the  Ex¬ 
ecutive  Division. 

4c  *  ♦ 

James  Schurz,  publisher  of  the 
Hagerstown  (Md.)  Morning  Herald  and 
Daily  Mail,  is  the  newly  elected  president 
of  the  Maryland-Delaware-DC  Press 
Association.  Other  officers  elected  were: 
Ray  Mahafrey,  Silver  Spring  Suburban 
Record,  president-elect;  George 
O’Connell,  Baltimore  Daily  Record, 
vicepresident;  Tom  Bradlee,  Ocean 
City  Eastern  Shore  Times,  secretary;  and 
Tom  Mills,  Frederick  News  and  Post, 
treasurer. 

4c  4s  4' 

Robert  Hersham  is  the  newly  named 
data  processing  manager  at  the  Baltimore 
News  American.  He  was  director  of  data 
processing  at  the  Trenton  (N.J.)  Times. 

4c  4c  4c 

John  G.  Morris  has  joined  Blair  & 
Ketchum's  Country  Journal  as  a  contri¬ 
buting  editor  with  special  responsibility 
for  photographic  features.  Now  a  free¬ 
lance  writer  and  lecturer,  Morris  is  the 
retired  picture  editor  of  the  New  York 
Times.  He  will  work  from  his  New  York 
City  office  in  liaison  with  Country  Journal 
editors  in  Manchester  Center,  Vermont. 

4c  4c  4c 

Nene  Foxhall,  courts  reporter  for 
the  Houston  Chronicle,  has  been  prom¬ 
oted  to  political  writer  to  succeed  Joe 
Nolan,  who  joined  the  Washington  staff 
of  U.S.  Representative  Bill  Archer. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
Nationwide  Personal  Service 


IF  YOU  ARE  IN 

The  Newspaper  Pur-  Q|  |D^LJACIKI^ 
chasing  Management  ■ 

Association  can  help  you  I  ■■ 

save  your  company  money.  | 

Come  see.  24thannual  A  ■  m  ■ 

conference,  April  26  TAKF  |M 

29,Memphis,  Hyatt  Re-  II  X 

gency  Hotel.  If  your  newspaper  is  a  member,  make 
sure  your  representative  attends.  To  join,  write  for 
application:  Ramsey  Altman,  2nd  VP/N.P.M.A., 
c/o  Atlanta  Newspapers,  Box  4689,  Atlanta, 

GA  30302  or  phone  (404)  526-5085. 
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Norman  F.  Bell  is  the  new  managing 
editor  of  the  Albuquerque  Tribune,  mov¬ 
ing  from  the  Columbus  (Ohio)  Citizen- 
Journal,  where  he  was  assistant  manag¬ 
ing  editor  and  news  editor.  The  Tribune 
and  the  Citizen-Journal  are  Scripps- 
Howard  newspapers. 

Bell  succeeds  Burton  Witrup  as 
managing  editor.  Wittrup  is  leaving  Albu¬ 
querque.  Bell’s  newspaper  career  in¬ 
cludes  posts  with  the  Troy  (N.Y.)  Re¬ 
cord,  Albany  (N.Y.)  Knickerbocker 
News,  and  the  Detroit  News. 

«  *  * 

Abe  Zaidan  was  promoted  to  metro 
editor  of  the  Akron  Beacon  Journal.  He 
joined  the  newspaper  as  politics  writer  in 
1968  and  served  as  politics  editor  for  the 
1980  campaign.  His  place  as  politics  wri¬ 
ter  is  being  filled  by  former  Columbus 
bureau  chief  Brian  Usher. 

Keith  McKnight  was  named  assis¬ 
tant  metro  editor.  He  is  a  former  Col¬ 
umbus  bureau  chief  for  the  Dayton  Jour¬ 
nal  Herald,  and  has  been  a  Beacon  Jour¬ 
nal  reporter  since  1978. 

Other  recent  promotions  were;  COL¬ 
LEEN  Murphy,  to  national  editor;  Webb 
Shaw,  to  assistant  metro  editor;  Ronald 
Shinn,  to  assistant  national  editor; 
Michael  Cull,  to  Columbus  bureau 
chief,  and  Sanford  Levenson,  to  assis¬ 
tant  features  editor.  Other  changes  in¬ 
clude:  Reporter  William  Hershey  to 
the  Columbus  bureau;  Dick  Shippy,  to 
sports  writer  from  movie  and  theater 
critic;  Bill  O’Connor,  to  movie  and 
theater  critic. 

Joining  the  Beacon  Journal  recently 
were  Robert  Jodon,  to  executive  news 
editor  from  the  York  (Pa.)  Daily  Record, 
where  he  was  executive  editor;  and 
David  Bianculli,  to  TV  critic  from  the 
same  post  at  the  Fort  Lauderdale  News. 
♦  *  * 

Robert  E.  Carlquist  is  the  newly 
named  personnel  manager  of  the  Houston 
Chronicle.  He  has  been  responsible  for 
industrial  engineering  at  the  paper,  hav¬ 
ing  joined  the  Chronicle  in  1979  from 
Grief  Brothers  Container  Corporation, 
La  Porte,  Texas 

*  ♦  * 

Marilyn  W.  Thompson  of  the  Col¬ 
umbia  Record  was  named  Newspaper 
Woman  of  the  Year  by  the  South  Carolina 
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Press  Association  during  the  annual 
meeting.  Thompson  also  won  second 
place  in  the  best  special  edition  or  special 
section  category  for  her  work  on  “The 
Nuclear  State’’,  a  32-page  section.  She 
also  received  the  1980  Forum  Award 
from  the  Atomic  Industrial  Forum,  Inc., 
Washington,  D.C.,  for  the  same  section. 
Thompson  has  been  with  the  Columbia 
Record  since  1974,  primarily  covering 
state  government  and  the  legislature. 

if  *  * 

Charles  Schmitt  was  named 
vicepresident/finance  and  will  be  re¬ 
sponsible  for  finance,  personnel,  and 
administration  of  GAN SAT,  Gannett’s 
new  satellite  information  network. 
Schmitt  joined  Gannett  in  1976  and  has 
served  as  assistant  comptroller  for  Gan¬ 
nett  Company.  He  will  be  based  at  GAN- 
SAT’s  headquarters  in  Washington,  D.C. 


Additional  appointments  to  the  opera¬ 
tions  division  of  GANSAT,  Gannett’s 
new  satellite  information  network  in¬ 
clude:  William  E.  Toner,  systems 
director;  William  Hider,  telecom¬ 
munications  director;  and  John  Gar¬ 
vey,  production  director. 

Toner  joined  Gannett  Co.  as  an  electro¬ 
nics  engineer  for  the  Wilmington  News- 
Journal  in  1976  and  subsequently  served 
as  data  center  manager  and  assistant  pro¬ 
duction  manager.  Most  recently  Hider 
was  director  for  plans  and  proposals  for 
the  American  Satellite  Co.,  German¬ 
town,  Maryland.  Garvey  has  been  with 
Cocoa  (Fla.)  Today  as  production  direc- 
ter,  and  earlier  was  production  manager 
of  Westchester/Rockland  Newspapers. 


(Continued  on  page  32) 


the  most  experienced 
Him  in  newspaper  executive 
recruitment. 

Publishers,  corporate  executives,  managers  in  all 
departments-we’re  the  industry  professionals  at  recruiting  these 
key  people  for  new/spapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 


ONE  CROSSROADS  OF  COMMERCE,  ROLLING  MEADOWS.  ILLINOIS  60008 
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James  E.  Cook  is  the  new  editor  of 
Arizona,  the  Arizona  Republic’s  Sunday 
magazine.  He  has  been  assistant  editor  of 
the  magazine  since  1972  and  a  staff  writer 
before  that.  Cook  succeeds  Bud  De- 
Wald,  Arizona’s  editor  for  18  years  and 
presently  recovering  from  a  long  illness. 

Paul  Schatt  was  named  Arizona’s 
new  assistant  editor.  He  was  the  paper’s 
assistant  city  editor  in  charge  of  assign¬ 
ments. 

Ira  Fine  succeeds  Schatt  as  assistant 
city  editor,  moving  from  city  editor/ 
bureau  chief  in  Mesa  for  one  of  the  Re¬ 
public’s  zoned  editions. 

*  *  * 

Gary  F.  Sherlock,  advertising  direc¬ 
tor  of  the  Idaho  Statesman,  Boise,  since 
1976,  was  promoted  to  publisher.  He  suc¬ 
ceeds  Eugene  C.  Dorsey,  who  was 
elected  president  and  chief  executive 
officer  of  the  Gannett  Foundation.  Sher¬ 
lock  joined  the  newspaper  in  1968  as  an 
advertising  account  executive. 

*  *  * 

Jeannie  H.  Cross  was  named  state 
editor  of  the  Middletown  (N.Y.)  Herald- 
Record  and  will  be  responsible  for  cover¬ 
ing  the  New  York  capital  for  that  paper. 
Cross  covered  the  Montana  state  govern¬ 
ment  for  Lee  Newspapers  before  joining 
the  Middletown  paper  last  April. 

«  «  * 

Bob  Murphy  was  promoted  to  major 
accounts  manager  of  the  Dallas  Times 
Herald  from  assistant  manager  and  suc¬ 
ceeds  Jack  Findley,  who  became  con¬ 
sumer  sales  director  in  consumer 
marketing. 

Geron  Davis  was  named  assistant 
major  accounts  manager. 

Murphy  joined  the  Times  Herald  in 
1%2  as  a  retail  advertising  representa¬ 
tive,  and  Davis  has  been  with  the  news¬ 
paper  since  1966. 
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David  K.  MacDonald,  southeastern 
regional  manager  of  Teleprompter  Cor¬ 
poration  since  November,  1979,  was 
named  director  of  the  newly-formed 
cable  group  of  The  New  York  Times 
Company.  Before  joining  Teleprompter, 
MacDonald  was  general  manager  of  new 
market  development  for  the  Sony  Cor¬ 
poration  of  America. 

if  *  * 

Edward  F.  Ashe  was  named  circula¬ 
tion  director  of  the  Utica  (N.Y.)  Obser¬ 
ver-Dispatch  and  Daily  Press.  He  suc¬ 
ceeds  Phillip  D.  Miller,  who  was 
promoted  to  circulation  director  of  the 
Springfield  (Mo.)  Daily  News  Leader  & 
Press,  also  members  of  the  Gannett 
Group. 

](c  4e  4c 

Edward  W.  Ley  has  joined  the  Los 
Angeles  Herald  Examiner  as  marketing 
research  manager.  Ley  was  with  Gazette 
Press,  Inc.,  Berkeley,  where  he  was 
marketing  and  sales  manager  for  the 
Marketing  Systems  Division.  Earlier  he 
was  marketing  research  manager  for  the 
Long  Beach  Independent  Press- 
Telegram. 

♦  ♦  ♦ 

Andrew  B.  Wilson  is  the  newly 
appointed  London  bureau  manager  for 
Business  Week  magazine.  He  succeeds 
John  E.  Pluenneke,  who  moves  to 
senior  editor  for  the  magazine  in  New 
York.  Before  joining  McGraw-Hill,  pa¬ 
rent  company  of  Business  Week,  in  1978, 
Wilson  was  stationed  in  Manama, 
Bahrain,  as  senior  editor,  middle  east,  of 
Mideast  Markets.  Previously  he  was  a 
reporter  for  the  St.  Louis  Globe- 
Democrat. 

*  *  * 

Jim  Miller  has  been  named  national 
accounts  manager  of  the  Cordova  Busi¬ 
ness  Journals,  changing  from  advertising 
manager  of  Houston  Business  Journal. 
Before  joining  the  business  journal  Miller 
was  advertising  sales  manager  of  the 
Houston  Chronicle. 

*  *  * 

Alexander  N.  Stoddard  retired  as 
president  and  publisher  of  Essex  County 
Newspapers,  Beverly,  Mass.,  and  will  be 
succeeded  by  Frank  O.  King,  who  has 
been  serving  as  vicepresident  and  assis¬ 
tant  publisher.  Stoddard  has  agreed  to 
continue  for  10  years  as  a  consultant  to 
ONI  and  will  assist  James  H.  Ottaway, 
Jr.,  president  of  Ottaway  Newspapers, 
on  special  projects  and  newspaper  ac¬ 
quisitions. 

James  A.  Wells,  general  manager  of 
the  Cape  Cod  Times  at  Hyannis,  Mass., 
will  move  to  the  Beverly  area  to  become 
general  manager  of  ECN. 

*  *  * 

Michael  P.  Harvey  was  appointed 
marketing  director  of  the  Orange  Coast 
Daily  Pilot,  Costa  Mesa,  California.  Har¬ 
vey  moves  from  the  Dallas  Times  Herald, 
where  he  was  consumer  sales  director. 


American  heads 
Rome  press  group 

Dennis  F.  Redmont,  Rome  bureau 
chief  of  The  Associated  Press,  is  the  first 
American  in  20  years  to  be  elected  presi¬ 
dent  of  the  Foreign  Press  Association  of 
Italy.  The  association,  which  is  housed 
on  two  floors  in  a  central  Rome  building, 
has  been  host  to  a  wide  gamut  of  world 
names-in-the  news  since  it  was  founded 
in  1912. 

Barrett  McGurn  of  the  New  York 
Herald  Tribune  served  as  president  in 
1961  for  the  usual  one-year  term. 

Redmont,  with  the  AP  since  1963,  had 
worked  as  correspondent  in  Lisbon, 
Rome  and  Brazil,  before  returning  to  Ita¬ 
ly  to  be  chief  of  Bureau  with  jurisdiction 
over  the  eastern  Mediterranean  and 
Libya. 

Oklahomans  join 
Hall  of  Fame 

Eight  state  journalists  were  inducted 
into  the  Oklahoma  Journalism  Hall  of 
Fame  during  annual  ceremonies  of  the 
Oklahoma  Press  Association  in  Oklaho¬ 
ma  City.  Honored  were: 

Editors  and  publishers — Jo  O.  Fergu¬ 
son,  founder  of  four  state  newspapers  in 
a  career  spanning  50  years  who  still  writes 
editorials  for  the  Pawnee  Chief;  C.  Ray 
Shaw,  with  Dow  Jones  &  Co.  publica¬ 
tions  and  news  services  since  1960  and 
now  president  of  Dow  Jones  and  a  direc¬ 
tor  of  Ottaway  Newspapers;  Robert  V. 
Peterson,  formerly  with  the  Wewoka 
Times  and  the  Norman  Transcript,  now  a 
retired  Oklahoma  University  journalism 
faculty  member. 

Professional  writers — Glenn  Shir¬ 
ley  of  Perkins  and  Bill  Burchardt, 
retired  editor  of  Oklahoma  Today  maga¬ 
zine. 

Others— Allan  Muchmore  of  the 
Ponca  City  News  and  WBBZ  radio  sta¬ 
tion,  Ponca  City;  Lilian  Newby,  a  con¬ 
gressional  press  secretary;  Harry  Rut¬ 
ledge,  first  full-time  manager  of  the 
Oklahoma  Press  Association  and  early 
day  manager  of  the  National  Editorial 
Association. 


Edward  G.  Dulin  was  elected  a 
vicepresident  of  Independent  Newspap¬ 
ers,  Inc.  He  presently  oversees  all  of 
INI’s  newspapers  and  printing  operations 
in  Arizona.  The  company  also  publishes 
community  newspapers  in  Delaware, 
Maryland,  and  Florida. 

*  *  * 

Richard  E.  Darden  was  named  chief 
financial  officer  and  assistant  secretary  of 
the  Sentinel  Star  Company,  Orlando,  and 
Gene  del  Monte,  who  will  continue  as 
company  controller,  was  named 
treasurer. 
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N.J.  high  school  adviser 
protects  student  reporter 


A  Millville  (N.J.)  high  school  English 
teacher  was  spared  of  possibly  spending 
some  time  in  jail  this  week  when  a  grand 
jury  decided  he  would  not  be  asked  to 
divulge  the  name  of  a  student  reporter 
who  interviewed  a  drug  dealer  for  an  arti¬ 
cle  that  later  appeared  in  the  school  news¬ 
paper. 

Cumberland  County  Superior  Court 
Judge  Philip  A.  Gruccio  had  originally 
ordered  faculty  adviser  Jack  Lee  to  di¬ 
vulge  to  the  grand  jury  the  interviewer’s 
name  if  investigator’s  from  the  county 
prosecutor’s  office  could  not  find  the 
anonymous  drug  dealer  through  other 
means. 

Judge  Gruccio  had  ruled  that  the  stu¬ 
dent  newspaper,  the  Orange  and  Blue 
Tattler,  the  student  reporter  and  the  pap¬ 
er’s  faculty  adviser  (Lee)  were  not  co¬ 
vered  by  the  New  Jersey  Shield  Law 
which  protects  news  organizations  and 
news  personnel  from  being  compelled  to 
reveal  the  names  of  confidential  sources. 

Judge  Gruccio  said  the  Shield  Law 
does  not  apply  to  the  student  newspaper 
because  in  order  to  gain  protection,  a 
newspaper  must  be  circulated  at  least 
weekly,  must  have  a  paid  circulation  and 
must  be  registered  at  a  Federal  post  office 
as  second-class  matter.  He  said  the  stu¬ 
dent  newspaper  meets  none  of  those  re¬ 
quirements. 

Rather  than  initially  attempting  to  com¬ 
pel  the  adviser  to  reveal  the  name  of  the 
student  reporter  (who  would  in  turn  be 
ordered  to  reveal  the  name  of  the  drug 
dealer).  Judge  Gruccio  said  he  would 
allow  the  prosecutor’s  office  some  time  to 
attempt  to  track  down  the  drug  dealer 
through  “less  intrusive”  ways. 

The  controversial  question-and- 
answer  interview  with  a  drug  dealer  iden¬ 
tified  only  as  the  “Candy  Man”  appeared 
in  the  student  newspaper  with  no  byline. 
In  the  interview,  the  drug  dealer  con¬ 
tended  he  had  been  selling  drugs,  includ¬ 
ing  “pot,  speed,  ’ludes  and  black 
beauties,”  to  high  school  students.  He 
was  also  quoted  as  saying  that  he  knew  of 
fourth,  fifth  and  sixth-graders  who 
bought  drugs. 

Shortly  after  the  article  appeared,  the 
school’s  principal,  Larry  Miller,  and  Lee 
were  called  before  a  grand  jury.  Lee  de¬ 
clined  to  identify  the  author  of  the  article 
and  Miller  said  he  did  not  know  who  the 
author  was. 

Miller  said  one  purpose  in  printing  the 
article  was  to  emphasize  the  need  for  a 
drug  education  program  in  the 
elementary  school. 

Marvin  Wodlinger,  attorney  for  the 
school  board,  said  he  believes  the  Shield 


Law  applied  in  this  case  and  was  ready  to 
contest  the  ruling  if  Lee  was  ordered  to 
testify. 

“We  have  an  investigative  report  on  a 
drug  pusher  at  a  public  school,”  he  said. 
“The  effect  of  the  report  was  to  alert 
parents  to  a  local  problem.  It  also  had  the 
effect  of  scaring  off  the  pushers.  As  a 
consequence,  drug  usage  dropped.” 

Wodlinger  added,  “There  could  not 
have  been  a  story,  absent  a  promise  not  to 
reveal  the  source’s  name.  If  student  au¬ 
thors  are  going  to  be  forced  in  the  future 
to  reveal  to  prosecutors  the  names  of 
their  sources,  there  will  be  no  such 
stories.” 

Wodlinger  and  other  school  officials 
contended  that  the  Prosecutor’s  Office 
could  have  found  out  the  names  of  drug 
dealers  in  school  by  questioning  students 
in  confidence. 

Wodlinger  also  pointed  out  that  the  stu¬ 
dent  reporter  is  under  18  years  of  age  and 
this  raised  a  question  of  his  rights  to  re¬ 
main  anonymous  as  a  minor. 

Lee  said  in  addition  to  First  Amend¬ 
ment  principles,  he  would  not  reveal  the 
name  of  the  student  author  for  fear  that 
the  student  would  be  threatened  or 
harmed  by  the  pusher  he  interviewed  or 
by  drug  users  in  the  school  system. 

County  Prosecutor  Kenneth  Pagliughi 
said  school  officials  who  knew  the  article 
was  going  to  be  published  should  have 
come  to  him  before  publication.  He  said  if 
his  office  had  the  information  in  advance, 
undercover  agents  could  have  arranged 
for  drug  purchases  and  been  in  a  position 
to  testify  should  the  dealer  be  caught. 

High  school  principal  Miller  said  the 
article  had  the  desired  effect.  In  addition 
to  bringing  the  problem  out  into  the  open, 
he  said,  more  than  50  people,  mostly  pa¬ 
rents,  have  called  to  ask  what  they  can  do 
to  help.  “We  have  alerted  the  commun¬ 
ity,”  he  said. 

Miller  said  that  last  year,  after  a  poll 
showed  90%  of  the  students  had  at  least 
experimented  with  drugs,  a  seminar  on 
drug  usage  in  the  community  was  held. 
Only  18  persons  attended.  Publication  of 
the  interview  has  been  more  effective  in 
getting  community  reaction,  he  said. 

In  an  editorial  on  the  situation,  the 
Asbury  Park  (N.J.)  Press  said,  “The  case 
boils  down  to  a  conflict  between  the  pro¬ 
secutor’s  office  and  the  newspaper,  each 
pursuing  its  narrow  interest.  But  they 
need  each  other.  If  there  had  been  no 
Tattler  story,  the  prosecutor  would  have 
had  no  lead  to  pursue.  If  there  had  been 
no  promise  of  confidentiality,  there 
would  have  been  no  story.” 

The  daily  newspaper  praised  Lee  and 


the  Tattler  staff  for  “performing  the  ser¬ 
vice  they  have  rendered  to  their  commun¬ 
ity”  and  added,  “It  will  be  poorer  for  any 
impediment  the  courts  erect  to  perform¬ 
ing  that  service  in  the  future.” 

In  a  prepared  statement,  the  grand  jury 
said  it  would  no  longer  attempt  to  compel 
Lee  to  reveal  the  name  of  the  reporter 
because  it  had  been  advised  by  the  pro¬ 
secutor  that  even  if  the  drug  dealer  was 
apprehended  at  this  time,  it  would  be 
“extremely  difficult  to  prosecute.” 

“It  is  regrettable,”  the  grand  jury  said, 
“that  a  teacher’s  moral  and  ethical  con¬ 
cerns  have  come  into  conflict  with  the 
interests  of  the  criminal  justice  system  in 
removing  this  criminal  from  society  and 
thus  preventing  his  preying  upon  children 
who  are  unable  to  make  responsible  deci¬ 
sions.” 

Lee  said  he  was  happy  for  the  student 
reporter  that  the  situation  was  over.  “It 
frees  the  mind  of  the  interviewer,”  he 
said.  “He  can  relax  and  be  just  another 
high  school  kid  again  and  start  doing  his 
work  well  again.  And  1  can  go  home  and 
get  a  good  night’s  sleep.” 

The  teacher’s  attorney,  Wodlinger,  ex¬ 
pressed  hope  that  the  state  legislature 
would  strengthen  or  clarify  the  wording 
of  the  Shield  Law  so  that  it  specifically 
protects  student  publications. 

Ed  Tucker  of  the  New  Jersey  Press 
Association  said  as  far  as  he  can  ascer¬ 
tain,  the  Shield  Law  does  not  include  the 
three  requirements  that  the  judge  stated 
eliminates  the  student  newspaper  from 
protection.  He  said  those  requirements 
come  from  a  different  state  statute  —  one 
that  defines  which  newspapers  are  qual¬ 
ified  to  carry  legal  advertising. 

Attorney  Floyd  Abrams,  a  specialist  in 
First  Amendment  cases,  said  what  is 
more  disturbing  than  the  judge’s  inter¬ 
pretation  of  the  Shield  Law  was  his  deci¬ 
sion  not  to  afford  First  Amendment  pro¬ 
tection  to  an  anonymous  author. 

“The  judge  correctly  sent  the  state 
(prosecutor)  back  to  try  to  use  some  non 
press  source  to  find  out  who  the  Candy 
Man  is,  but  his  ruling  that  the  name  of  the 
author  of  the  article  must  be  revealed  is 
inconsistent  with  the  First  Amendment,” 
Abrams  said.  “There  have  been  pam¬ 
phleteers  throughout  history  who  have 
distributed  in  anonymity  and  been  pro¬ 
tected.” 

Was  Lee,  as  adviser  to  the  student  pap¬ 
er,  protected  from  revealing  the  name  of 
the  article’s  author? 

According  to  Abrams,  the  adviser  of  a 
student  publication  is  in  the  same  situa¬ 
tion  as  the  editor  of  a  general  circulation 
newspaper. 

“He  received  information  as  part  of  the 
editorial  process,”  Abrams  said.  “To  say 
he  does  not  have  the  right  to  remain  si¬ 
lent,  is  to  say  such  material  should  not  be 
published  in  the  future  because  without 
an  adviser,  the  student  newspaper  would 
not  be  able  to  publish.” 
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TexTerm  aids  input 
to  any  database 

Inforonics,  Inc.,  of  Littleton,  Mass., 
recently  announced  a  new  database  input 
system  designed  to  facilitate  the  input  of 
text  databases  called  TexTerm.  The  cur¬ 
rent  system  is  installed  at  Ballinger  Pub¬ 
lishing  company’s  Database  Publishing 
Program. 

Bancroft-Parkman  of  New  York  uses 
the  present  system  to  prepare  BOOK¬ 
LINE,  an  online  database  of  rare  books 
sold  at  auction.  An  annual  typeset  catalog 
is  also  produced  from  the  rare  books  data- 
base.  The  Ballinger  and  Bancroft- 
Parkman  systems  are  set  up  to  provide  a 
comprehensive  set  of  field  codes  (tags) 
and  verification  checks  which  are  dis¬ 
played  as  an  electronic,  self-validating 
worksheet. 

In  the  new  version — TexTerm — the 
database  input  system  accommodates 
any  database  structure,  allowing  for  fixed 
length  and  variable  length  fields  and  sub¬ 
fields.  The  field  tags,  screen  prompts,  ex¬ 
planatory  labels,  and  validation  require¬ 
ments  are  custom-defined  in  a  control 
file.  Thus,  the  system  may  be  set  up  to 
handle  individual  file  structures  for  the 
publishing  of  bibliographies,  directories, 
indexes  and  other  reference  books. 

Each  validation  control  file  specifies 
the  database  tags;  the  valid  subfields  for 
each  field;  those  fields  and  subfields 
which  are  required  and/or  unique;  and  the 
logical  relationships  between  fields. 

It  also  allows  specification  of  the  con¬ 
tent  and  form  of  data  for  particular  fields 
and  subfields.  This  includes  checklists  of 
valid  codes  or  character  sets  as  well  as  the 
automatic  entry  of  standard  (default)  data 
into  the  record .  These  validation  capabili¬ 
ties  help  maintain  quality  control  and 
automatically  catch  errors  during  trans¬ 
cription  while  the  manuscript  is  at  hand. 
In  addition,  the  “copy,”  tag  prompting 
and  default  data  features  save  keys¬ 
trokes. 

Multiple  control  files  for  different  re¬ 
cord  types  may  be  used  on  the  same  data¬ 
base  input  installation.  The  standard 
functions  supported  by  the  system  soft¬ 
ware  are  (1)  NEW  FILE  with  tag  promp¬ 
ting,  data  validation  and  data  correction 
capabilities,  (2)  PRINT  for  proofreading 
and  editing,  (3)  EDIT  for  modifying  and 
revalidating  text  in  a  full-screen  mode  and 
(4)  TRANSMIT  for  asynchronous  error- 
correcting  data  transmission  to  and  from 
the  host  computer.  The  NEW  FILE  and 
EDIT  functions  feature  special  keys  to 
move  the  cursor  on  a  full  screen  display  of 
the  record;  to  delete  or  insert  characters, 
subfields  and  words;  to  transpose  charac¬ 
ters  and  words;  to  cap/decap  characters; 
and  to  copy  data  from  the  previous  re¬ 
cord.  In  the  EDIT  mode,  the  data  is  auto¬ 
matically  revalidated  to  insure  errors 
were  not  inserted  in  editing. 
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FCC  asked  to  suspend  16.4%  hike 
by  AT&T  on  private  iine  services 


The  American  Newspaper  Publishers 
Association  (ANPA),  United  Press  Inter¬ 
national  (UPI),  The  Associated  Press 
(AP),  and  Dow  Jones  &  Company  (Dow 
Jones)  petitioned  on  March  18,  1981,  the 
Chief,  Common  Carrier  Bureau  of  the 
Federal  Communications  Commission  to 
suspend  the  American  Telephone  &  Tele¬ 
graph  Company’s  tariff  revisions  for 
domestic  private  line  services  for  the  full 
five-months’  statutory  period. 

AT&T  filed  February  13,  1981,  revi¬ 
sions  to  a  number  of  its  tariffs  including 
Tariff  No.  260  (and  others  applicable  to 
domestic  private  line  services)  for  an 
across-the-board  increase  of  16.4%.  The 
new  rates  are  to  become  effective  May 
14,  1981. 

The  petition  declared  that  based  upon 
actual  AT&T  billings  to  UPI  for  the  three- 
months’  period,  November  1980,  Decem¬ 
ber  1980,  and  January  1981 ,  the  proposed 
increase  would  raise  UPI’s  domestic 
annual  leased  line  bill  from  AT&T  by 
approximately  $1.6  million  to  a  total  of 
approximately  $11.6  million  a  year. 

The  petition  also  said  AT&T’s  current 
charges  to  AP  for  private  line  services 
total  approximately  $988,000  monthly.  A 
16.4%  rate  increase,  the  petition  said, 
translates  into  a  $162,032  increase  in 
charges  per  month,  or  $1 ,944,384  annual¬ 
ly.  No  figures  were  given  for  the  increase 
to  Dow  Jones. 

In  the  petition  to  the  FCC,  UPI  indi¬ 
cated  the  proposed  16.4%  increase  would 
be  on  top  of  several  other  recent  in¬ 
creases  in  AT&T  charges.  There  was  a 
39%  increase  in  January,  1978,  another 

Text  system  permits 
62%  savings  in  time 

Red  Deer  Advocate ,  a  21,000- 
circulation  daily  in  Alberta,  Canada,  has 
installed  a  Harris  2500  Copy  Processing 
System  which  has  resulted  in  a  62%  sav¬ 
ings  in  time  required  to  get  pages  camera- 
ready. 

“With  our  previous  system  we  needed 
4.2  hours  per  page  to  camera,”  Les  Ford, 
Advocate  production  manager,  said. 
“With  the  Harris  system,  we’ve  cut  that 
to  1.6  hours.” 

According  to  Ford,  the  system  also  has 
enabled  the  publication  to  move  back 
copy  deadlines  to  provide  readers  with 
the  latest  news. 

The  Advocate  operates  with  a  Harris 
2560  Copy  Processor,  28  1700  series  Edit¬ 
ing  Terminals,  2221  Display  Ad  Layout 
Systems  an  two  7000  series  Harris  CRT 
Typesetters. 

This  system,  designed  for  medium-to 
large-circulation  newspapers,  provides 
complete  editing,  wire  handling,  classi- 


5.12%  increase  in  June,  1980,  and  UPI 
(the  petition  stated)  with  the  proposed 
16.4%  increase,  would  have  to  adjust  to 
increase  of  approximately  61%  in  the 
aggregate  over  a  period  of  little  less  than 
yh  years,  or  an  average  of  about  17%  a 
year  since  January,  1978. 

In  the  comments  on  conversion  to 
satellite  delivery  systems  by  the  two  ma¬ 
jor  wire  services,  the  petition  revealed 
UPI  continues  to  make  extensive  use  of 
the  private  line  services  offered  by 
AT&T.  The  AP,  it  was  stated,  while  im¬ 
plementing  a  plan  to  transfer  portions  of 
its  communications  facilities  to  its  own 
satellite  distribution  system,  would  not 
likely  replace  more  than  50%  of  the  ter¬ 
restrial  leased  lines  now  used  by  AP.  The 
petition  went  on  to  state  that  even  when 
the  satellite  system  is  fully  operational, 
the  increase  in  charges  to  AP  over  current 
rates  will  be  nearly  $1  million. 

The  document  to  the  FCC  asked  for,  in 
addition  to  the  suspension,  to  enter  upon 
a  hearing  as  to  the  need,  justification  and 
lawfulness,  and  to  order  an  accounting  if 
such  revisions  should  go  into  effect  prior 
to  final  determination  of  their  lawfulness. 

The  petition  said  the  interested  parties 
would  have  to  pass  the  rate  increases  to 
their  subscribers  and  this  would  threaten 
the  curtailment  of  news  services,  espe¬ 
cially  among  small  newspapers  and  small 
radio  stations. 

The  alternative  petition  from  the  peti¬ 
tioners  asks  for  rejection  of  the  subject 
rate  revisions  in  the  event  the  Commis¬ 
sion  decides  to  grant  reconsideration  of 
the  interim  manual. 

Tied,  display  advertising  and  typesetting 
capabilities  for  the  Advocate. 

The  publication  currently  uses  Harris’ 
Release  4  software,  which  features  modu¬ 
lar  makeup  and  page  markup  capabilities. 
This  permits  editors  to  assign  the  number 
of  columns,  column  depth  and  amount  of 
spacing  to  a  multi-column  story,  and  to 
assign  single-and  multi-column  head¬ 
lines. 

Since  the  system  was  installed  fully  in 
August,  Ford  said,  the  paper  has  realized 
a  40%  reduction  in  production  personnel 
and  is  going  to  press  nearly  one-and-a- 
half  hours  ahead  of  previous  press  times. 

The  Advocate  publishes  approximate¬ 
ly  50  pages  daily,  Monday  through  Satur¬ 
day,  and,  once  a  week,  publishes  and  dis¬ 
tributes  a  shopper  with  a  circulation  of 
nearly  30,000. 

Eighteen  of  the  Harris  terminals  are 
located  in  the  paper’s  newsroom. 

Paul  Willcocks,  editor,  said  the  system 
“has  freed  editors  from  manual  counting 
and  calculating  functions  to  allow  time  for 
improving  the  quality  of  stories. 
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Edited  by  EARL  WILKEN 


Bell  Laboratories  designs  computer 
programs  to  aid  writers,  editors 


Technical  staff  members  of  Bell  Labor¬ 
atories  at  Murray  Hill,  N.J.,  have  con¬ 
structed  a  set  of  32  UNIX  computer  prog¬ 
rams  designed  to  improve  grammatical 
sentences  by  reducing  their  wordiness 
and  suggesting  simplifications  in  struc¬ 
ture.  The  programs  also  perform  simple 
proofreading.  Currently,  however,  the 
programs  cannot  detect  ungrammatical 
sentences.  UNIX  is  a  computer  operating 
system  developed  at  Bell  Labs. 

The  programs  are  known  as  the  Wri¬ 
ter’s  Workbench  and  run  on  any  of  the 
following  mini-computers:  PDP-11  /  45; 
PDP-11  /  70;  and  VAX  11  /  780.  The 
programs  are  written  for  the  most  part  in 
the  Bell  developed  language,  C,  which  is 
similar  to  Pascal,  and  are  dependent  on 
the  UNIX  operating  system.  Disk  storage 
for  the  compiled  programs  and  libraries 
takes  up  1 100  blocks  on  a  UNIX  system 
(550K  bytes).  The  largest  program  re¬ 
quires  63K  bytes  to  run  on  an  1 1  /  70,  and 
must  be  compiled  with  separate  address 
space  for  the  program  text  and  data  areas. 

Bell  Labs  hopes  to  have  the  Writer’s 
Workbench  available  for  lease  by  the  end 
of  the  summer  or  at  the  end  of  the  year.  A 
full  documentation  (handbook)  will  prob¬ 
ably  be  available  at  that  time.  Bell  Labs 
will  also  provide  program  (software)  up¬ 
dates.  Writer’s  Workbench  may  be  mar¬ 
keted  through  Western  Electric,  as  is  the 
UNIX  operating  system. 

Queries  about  the  Writer’s  Workbench 
programs  can  be  directed  to  a  number  at 
Piscataway,  N.J.,  which  is  (201)  981- 
6000.  A  “Hot  Line’’  number  will  be 
established  later. 

Jack  Dever,  supervisor  of  the  Design 
Maintenance  Information  and  Docu¬ 
mentation  of  Procedures  Group,  which 
developed  the  programs  for  use  by  Bell 
personnel,  said,  “We  are  confident  that 
this  is  the  first  system  of  its  kind  any¬ 
where.”  He  said  the  Workbench  evolved 
from  his  group’s  desire  to  promote  effec¬ 
tive  documentation. 

To  demonstrate  some  of  the  features  of 
the  Workbench  program,  an  editorial, 
“The  Jelly  Bean  Lottery”,  from  the 
March  14,  1981,  issue  of  Editor  &  Pub¬ 
lisher  was  run  through  the  program.  That 
complete  editorial  follows:  “President 
Reagan  is  making  a  mistake.  He  is  going 
too  far  in  attempting  to  establish  some  de¬ 
corum  for  his  press  conference.  We  ap¬ 
plauded  the  move  to  get  rid  of  the  jumping 
jacks  (Feb.  7)  by  asking  reporters  to  raise 
their  hands  quietly  for  recognition  instead 
of  jumping  to  their  feet  and  shouting  ‘Mr. 
President’  to  get  attention. 
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“But  picking  names  out  of  a  jelly  bean 
jar,  or  any  kind  of  jar,  to  see  who  is  to  ask 
the  next  question  is  going  too  far. 

“We  believe  the  presidential  press  con¬ 
ference  should  be  a  dignified  affair.  But  the 
Reagan  lottery  will  destroy  the  spontaneity 
of  this  great  American  institution  and  will 
produce  only  ‘dullsville.’  It  is  a  device  de¬ 
signed  to  relieve  the  President  of  any  re¬ 
sponsibility  for  the  tenor  and  trend  of  ques¬ 
tioning. 

“The  President  has  the  right  to  recog¬ 
nize  anyone  at  his  press  conferences 
whether  they  are  on  their  feet  shouting,  or 
sitting  in  their  chairs  with  raised  arms  and 
hands.  There  is  no  reason  why  he  should 
not,  or  could  not,  call  on  the  men  and 
women  in  the  ‘back  row,’  reporters  he  does 


not  recognize  by  name  or  face. 

“We  believe  the  President  and  his  press 
advisors  will  realize  shortly  that  by  the 
simple  procedure  of  picking  a  name  out  of 
a  hat  and  telling  that  person  he  or  she  will 
be  pc  rmitted  to  ask  a  question  at  the  formal 
proceedings  the  next  day  the  spark  of  spon¬ 
taneity  and  the  vitality  of  the  press  coher¬ 
ence  will  be  destroyed.’’ 

The  computerized  document  analysis 
of  the  E&P  editorial  indicated  via  the  two 
major  Workbench  programs  (Proofr  and 
Prose,  which,  in  turn,  run  nine  of  the  15 
subsidiary  proems)  that  one  possible 
spelling  error  in  the  copy  was  “dulls¬ 
ville.”  The  word  was  spelled  correctly. 
The  analysis  of  punctuation  indicated  6 
double  quotes  and  0  single  quotes,  0  apos¬ 
trophes,  and  1  left  parentheses  and  1  right 
ones  (computer  language).  No  errors 
found  in  lottery. 

The  computer  printout  on  page  35  of 
(Continued  on  page  37) 
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For  file  lottery; 

^o  double  words  found 
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[sentences  with  possibly  wordy  or  misused  phrases  are  listed  next, 
Ifollowed  by  suggested  revisions. 


For  file  lottery 
beginning  line  14 

p  but  picking  names  out  of  a  jelly  bean  jar  or  any 

*[  kind  of  jar  to  see  who  is  to  ask  the  next  question  is  going 

too  far. 

beginning  line  29 

there  is  no  *[  reason  vAiy  ]*  he  should  not  or  could  not  call 
on  the  men  and  women  in  the  back  row  reporters  he  does  not 
recognize  by  name  or  face. 
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approximate  number  of  sentences  21  number  of  phrases  found  2 
Please  wait  for  the  substitution  phrases 


Table  of  Alternatives 


ALTERNATIVE 


kind  of:  use  "somewhat,  rather"  for  "kind  of" 
reason  why;  use  "reason"  for  "reason  why" 


COMPUTER  outpuTfrom  Writer's  Worl^)ench  programs  developed  at  Bell  | 
Laboratories  in  Murray  Hill,  N.J.,  shows  partial  analysis  of  Editor  &  Pub¬ 
lisher  editonajinthe^Aarchl4^1981issue; _ 


AARON  AWTRY,  mechanical  engineer  at  the  Greenville  (S.C.)  News- 
Piedmont,  checks  temperature  gages  in  the  heating  and  cooling  system.  The 
hot  water  heating  system  operates  at  a  much  lower  temperature  because  "air 
washers"  are  used  instead  of  steam  humidifiers. 

Energy  systems  cut  power  use 
by  37%  in  three-year  period 


Each  year  since  1977,  Aaron  Awtry, 
mechanical  engineer  of  the  Greenville 
(S.C.)  News  and  Piedmont,  has  budgeted 
less  money  for  the  company’s  yearly 
electrical  use  and  has  come  well  under 
those  reduced  budgets. 

How — when  energy  costs  were  in¬ 
creasing,  company  facilities  and  staffs 
wefre  expanding  and  more  energy¬ 
demanding  equipment  was  installed  and 
used  more  frequently — did  Awtry  cut 
power  use  by  37%  over  the  three-year 
period? 

The  answer  is  complicated,  but  worth 
more  than  $47,000  in  energy  savings  this 
year  alone. 

For  his  conservation  efforts,  Awtry 
draws  the  praise  of  Duke  Power  Co.,  an 
advocate  of  wise  energy  management 
that  provides  power  in  the  area. 

“We  are  certainly  impressed  with  the 
achievements  of  Awtry  and  the  News- 
Piedmont,”  said  Don  Denton,  vicepresi¬ 
dent  of  marketing  for  Duke  Power. 

The  Charlotte-based  electric  utility  has 
energy  management  consultants  avail¬ 
able  to  assist  customers  in  reducing  de¬ 
mand  and  getting  the  most  out  of  their 
energy  dollar,  Denton  said. 

Awtry,  a  News-Piedmont  employe 
since  1967,  became  interested  in  energy 
conservation  and  management  in  1976. 
He  cut  excesses  gradually,  and  rather 
randomly,  but  the  effort  has  grown  into  a 
sophisticated  and  systematic  program. 

Awtry  took  skill-building  courses  in 
welding,  mechanical  engineering,  and 
heating  and  air  conditioning  at  Greenville 
Technical  Institute  to  find  new  ways  to 
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meet  conservation  goals. 

Unnecessary  lighting  has  been  the  ma¬ 
jor  object  of  Awtry’s  ax  from  the  prog¬ 
ram’s  inception.  Since  1976,  he  has  cut 
lighting  demand  by  more  than  50%. 

The  largest  lighting  reductions  were 
made  in  general  office  areas.  Awtry  found 
he  could  remove  3,000  of  the  40-watt 
fluorescent  tubes,  cut  fixture  ballasts  and 
replace  remaining  tubes  with  35-watt 
varieties  without  hurting  working  condi¬ 
tions. 

In  bathrooms,  he  substituted  22-watt 
circular  fluorescent  tubes  for  each  facil¬ 
ity’s  100-watt  incandescent  bulbs  and  re¬ 
placed  275  of  the  100-watt  incandescents 
with  60-watt  bulbs  in  other  areas  of  the 
building. 

In  addition,  55-watt  “low-sodium” 
bulbs  now  provide  lighting  instead  of 
more  expensive  100- watt  mercury  vapor 
lamps  in  the  beisement  parking  area. 

You  might  think  office  personnel 
would  not  have  taken  kindly  to  Awtry’s 
“snuffings,”  but  he  says  not. 

“It  hasn’t  hurt  anything,”  said  Awtry. 
“Most  people  are  in  favor  of  cutting  back 
on  the  lights  at  work.” 

Awtry  said  he  would  try  to  leave  on  the 
lights  people  asked  to  be  left  on. 

Streamlining  the  195,000-square  foot 
building’s  heating  and  cooling  system  has 
been  another  item  on  Awtry’s  agenda. 
The  changes  have  been  extensive,  but  it 
would  have  been  much  more  expensive  to 
have  left  them  undone. 

The  dual-duct  air  conditioning  and  ven¬ 
tilation  system  the  News-Piedmont  ran 
year-round  has  now  been  replaced  with  a 


single-duct  system,  according  to  Awtry. 

Drawing  100%  of  its  outside  air  needs 
into  a  variable-volume  mixing  box  allows 
Awtry  to  use  “free  cooling”  an  cut  chil¬ 
lers  off  in  daylight  hours  during  three 
months  and  in  nighttime  hours  during  five 
months  out  of  the  year. 

The  cooling  system  is  set  not  to  run 
until  inside  temperatures  reach  78  de¬ 
grees  Fahrenheit,  Awtry  said. 

Awtry  figures  these  steps  have  saved* 
him  about  800,000  kilowatt-hours  or  ab¬ 
out  $22,000  a  year. 

In  the  heating  department,  the  News- 
Piedmont’s  electric  boiler  and  hot  water 
heating  system  now  operate  at  a  much 
lower  temperature  because  “air 
washers”  are  used  instead  of  steam 
humidifiers,  Awtry  said. 

The  press  room  humidity  level  must  be 
kept  at  60%  so  static  electricity  will  not 
cause  paper  breaks  during  high-speed 
runs. 

In  addition  to  these  changes,  thermo¬ 
stats  for  heating  control  are  set  at  65  de¬ 
grees,  and  vents  are  situated  only  around 
windows,  said  Awtry.  The  boiler  circuit 
is  tied  to  the  press  so  the  two  high- 
demand  systems  do  not  run  simul¬ 
taneously,  Awtry  said. 

Awtry,  who  says  he  has  “clocks  on  a 
bunch  of  stuff,”  has  also  done  some  eco¬ 
nomical  tinkering  with  the  company’s 
three  water  heaters. 

To  eliminate  the  heating  of  unused  wa¬ 
ter,  Awtry  disconnnected  heating  ele¬ 
ments  closest  to  the  bottom  of  each  unit, 
increasing  element  temperature  settings 
towards  the  top  of  the  tank. 

He  cuts  one  water  heater  off  at  night, 
has  eliminated  an  extra  storage  tank  and 
has  put  “flow  restrictors”  in  all  shower- 
heads. 

As  if  these  changes  and  innovations  are 
not  enough,  Awtry,  with  the  help  of  a  new 
electronics  course,  is  wiring  the  News- 
Piedmont  building  for  an  “energy  man¬ 
agement  system”  to  be  installed  this 
summer. 

The  $5,000  computerized  system  will 
coordinate  various  energy-consuming 
operations  and  better  control  peak  de¬ 
mand. 

When  asked  if  this  new  investment  in 
energy  management  was  not  a  little  too 
costly  for  one  company,  Awtry  replied 
that  the  system  will  shave  an  additional  10 
to  15%  off  the  company  electric  bill. 

“Everything  I’ve  ever  done  has  paid 
for  itself  in  less  than  a  year,”  Awtry  said. 
“This  should  be  no  different.” 


Copyproof  receiver 

Agfa-Gevaert  has  designed  a  glossy  re¬ 
ceiver  called  COPYPROOF  (CPG).  The 
material,  which  can  be  used  by  art  stu¬ 
dios,  advertising  agencies,  commercial, 
industrial  and  scientific  photographers,  is 
available  in  sizes  ranging  from  8  vi”  x  11  ” 
to  18”  X  24”. 
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THE  OMC-LINCOLN  vehicle  currently  being  tested  by  the  Los  Angeles 
Times  in  door-to-door  deliveries.  The  Times  will  also  test  vehicles  from  other 
companies  before  any  decision  is  made. 

Energy  program  tests  alternatives 
to  use  of  petroleum-based  fuels 


During  the  past  several  years,  the  Los 
Angeles  Times  has  taken  an  active  role  in 
testing  alternatives  to  heavy  use  of  pet¬ 
roleum-based  fuels,  which  are  a  con¬ 
tinuing  source  of  concern  to  companies — 
and  households — nationwide. 

“We  are  committed  to  reducing  our 
energy  consumption  in  alt  phases  of  our 
operations,”  said  Paul  Heichman,  Times 
purchasing  manager.  “For  this  reason, 
we  will  test  anything  that  has  the  ability  to 
reduce  both  the  quantity  and  cost  of  the 
energy  we  use. 

“We’re  also  vitally  concerned  with  loc¬ 
al  air-quality  problems,  and  we  want  to 
reduce  contaminants  by  using  clean¬ 
burning  fuels  wherever  possible,”  he 
said. 

The  Times  now  operates  224  vehicles 
on  propane,  including  185  delivery 
trucks,  37  dispatch  cars  and  two  vans. 
Propane  is  a  plentiful,  environmentally 
safe  source  of  energy  that  does  not  contri¬ 
bute  to  smog. 

Heichman  stressed  that  the  Times  is 
prepared  to  conduct  any  test  necessary  to 
determine  the  most  practical  direction  for 
the  newspaper.  “However,  we  wouldn’t 
hesitate  to  discontinue  a  program  that  in¬ 
itially  showed  promise  if  the  results  we¬ 
ren’t  satisfactory,”  he  said.  “For  exam¬ 
ple,  our  use  of  propane  has  been  extreme¬ 
ly  successful.  On  the  other  hand,  we 
tested  gasohol  in  1980  and  decided  that  its 
use  was  not  really  beneficial  for  the 
Times. 

“Some  experts  felt  that  the  net  energy 
required  to  produce  the  alcohol  in  gaso¬ 
hol  was  more  than  the  net  energy  saved,” 
Heichman  said.  “And  it  was  questionable 
as  to  how  clean-burning  it  really  was.  Stu¬ 
dies  showed  conflicting  findings — one 
found  gasohol  ecologically  sound  and 
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another  concluded  that  it  actually  adds 
more  contaminants  to  the  air  than  regular 
gas.” 

The  Times  is  also  conducting  tests  of 
alternatives  to  traditional  door-to-door 
delivery  trucks.  The  newspaper  is  testing 
two  vehicles  produced  by  the  OMC- 
Lincoln  division  of  Outboard  Marine 
Corp.  The  vehicles  are  prototypes,  de¬ 
signed  specifically  for  use  in  home  de¬ 
livery. 

They  are  three-wheeled,  have  hinged 
roofs  that  enable  the  operator  to  throw 
papers  from  the  driver’s  seat  and  are  easi¬ 
ly  manuevered.  The  vehicle  can  be 
altered  to  run  on  virtually  any  fuel,  in¬ 
cluding  electricity,  and  can  carry  a  load  of 
up  to  1500  pounds. 

OMC-Linclon  has  loaned  these  two 
vehicles  to  the  Times  to  test  until  October 
1981.  They  are  being  used  for  both  de¬ 
liveries  to  street  sales  locations  down¬ 
town  and  home  deliveries  in  the  suburbs. 

“A  problem  the  Times  has  encoun¬ 
tered  with  the  vehicles  is  that  they  cannot 
be  licensed  for  freeway  operation  due  to 
their  maximum  speed  of  only  42  mph  and 
their  three-wheeled  construction.  This  is 
a  drawback  for  us  since  freeway  access  is 
so  important  in  Los  Angeles. 

“We  are  testing  these  vehicles  from 
OMC-Lincoln  and  we  will  also  try  out 
others  from  different  companies  until  we 
find  something  that  suits  our  needs  per¬ 
fectly,”  Heichman  said. 

The  Times  is  also  planning  to  experi¬ 
ment  with  door-to-door  delivery  vehicles 
powered  by  electricity.  “Electricity- 
powered  home  delivery  trucks  would  be 
great  for  us  because  they  run  cleanly, 
efficiently  and  quietly,  which  is  important 
since  we  deliver  in  the  early  mornings,” 
Heichman  said. 


A  system  for  co-generation  of  electric¬ 
ity  is  currently  being  installed  at  the 
Times’  downtown  plant.  The  system  will 
generate  power  for  all  energy  require¬ 
ments  at  Times  Mirror  Square.  “We  are 
really  pioneers  in  the  field  of  co¬ 
generation,  and  we’ll  be  totally  self- 
sufficient  as  of  June  1,  1981,”  Heichman 
said.  “We’re  striving  to  become  a  leader 
in  the  field  of  energy  conservation  in  all 
facets  of  our  operations.” 


Bell  Labs 

(Continued  from  page  35) 


this  issue  shows  no  double  words  were 
found  in  the  copy  and  the  analysis  of  word 
choice  is  self-explanatory. 

The  program  indicated  no  split  infini¬ 
tives  were  found  and  on  readability,  the 
copy  was  compared  against  the  Kincaid 
readability  formula  which  predicted  the 
text  could  be  read  by  someone  with  1 1  or 
more  years  of  schooling.  The  program 
stated  this  was  a  good  score  for  docu¬ 
ments  like  this. 

On  sentence  structure,  the  program 
said  the  writer  had  appropriately  limited 
the  use  of  passives  and  nominalizations 
(nouns  made  from  verbs).  Analysis  of  the 
prose  output,  by  the  program,  indicated 
the  writer  had  used  many  more  expletives 
than  is  common  in  documents  of  this 
type. 

The  Writer’s  Workbench  programs 
compare  copy  against  pre-selected  stan¬ 
dards  including  principles  from  Strunk  & 
White’s  Elements  of  Style. 

Lorinda  Cherry,  a  technical  staff  mem¬ 
ber  at  Bell  Labs  (Murray  Hill)  and  a  mem¬ 
ber  of  the  Computing  Science  Research 
Center  at  that  facility,  along  with  Nina 
Macdonald  of  the  technical  staff  (Murray 
Hill)  and  a  member  of  the  Human  Per¬ 
formance  and  Support  Center  (Piscat- 
away,  N.J.),  said  the  programs  can  be 
modified  to  include  standards  other  than 
the  ones  that  are  now  a  part  of  the  system. 
The  standards  can  reflect,  they  both  said, 
the  cultural  and  local  nuances  of  com¬ 
munication  in  any  area  of  the  country. 
Both  scientists  believe  the  use  of  Writer’s 
Workbench  in  schools  and  colleges  will 
eventually  raise  literacy  levels. 

The  system  has  advantages  for  editors, 
they  both  stated,  since  writers  using  the 
programs  will  create  copy  that  is  better 
organized,  stronger  content  and  will  re¬ 
quire  less  if  any  proofreading. 

When  asked  if  psychological  damage 
takes  place  with  the  use  of  the  programs. 
Cherry  and  Macdonald  said  writers  stu¬ 
died  so  far  like  the  technique  and  feel  the 
neutral  position  of  the  computer 
approach  is  beneficial. 

Research  on  Associated  Press  wire 
copy  is  currently  underway  and  the  Bell 
Lab  scientists  believe  the  use  of  Writer’s 
Workbench  programs  would  produce 
cleaner  wire  service  copy. 
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Syndicates 


By  Lenora  Williamson 


Veteran  ‘'alcohol  doctor”  turns  columnist 


Dr.  Joseph  A.  Pursch,  the  “alcohol 
doctor”  best  known  for  treating  Betty 
Ford,  Billy  Carter,  “Buzz”  Aldrin,  and 
Senator  Herman  Talmadge,  is  entering 
the  arena  of  medical  columning  May  3 
with  the  Los  Angeles  Times  Syndicate. 

Dr.  Pursch  became  director  of  the 
Navy  Alcohol  Rehabilitation  Service  at 
the  Naval  Regional  Medical  Center  in 
Long  Beach,  California,  in  1973  and  there 
he  established  the  physician-training 
program  in  alcoholism. 

He  says  of  the  patients,  “We  treated 
them  all  alike — admirals,  sailors,  and 
even  famous  people.  The  essence  of  the 
program  was  to  address  the  patient’s 
humanness  and  to  completely  disregard 
rank  and  social  position.” 

The  former  First  Lady,  Betty  Ford, 
writes  a  salute  to  the  doctor  as  she  says 
the  column  “will  help  educate  readers 
about  this  country’s  No.  3  public  health 
concern — and  education  is  all-important 
in  dealing  with  the  drug  and  alcohol  prob¬ 
lems  facing  our  nation.” 

When  Dr.  Pursch  retired  from  the 
Navy  last  May,  he  joined  Comprehensive 
Care  Corporation  as  corporate  medical 
director  based  in  Orange,  California.  He 
also  serves  as  consultant  to  the  Federal 
Aviation  Administration  and  as  Special 
Assistant  to  the  Navy  Surgeon  General 
on  alcoholism. 

In  the  new  column,  titled  “DRY 
DOC”,  Dr.  Pursch  will  analyze  a  diffe¬ 
rent  drug-related  or  alcohol-related  topic 
each  week  in  a  format  alternating  be¬ 
tween  essay  and  question  and  answer. 


Dr.  Joseph  A.  Pursch 


Among  the  pungent  opinions  offered 
by  the  doctor  on  alcoholism  is:  “I  have 
never  seen  anybody  who  was  too  dumb  to 
recover  from  alcoholism.  But  I  have  seen 
a  number  of  very  intelligent,  highly  edu¬ 
cated  alcoholics  who  continued  to  look 
for  ‘causes’  of  their  drinking  and  intellec- 
tualized  their  way  through  all  kinds  of 
treatments  while  they  drank  themselves 
to  death.” 

Of  sedatives,  he  observes,  “Why  are 
those  drugs  called  sedative-hypnotics? 
Because  if  you  take  one  dose,  you  will  be 
tranquilized,  if  you  take  several  doses 
you  will  be  hypnotized,  and  if  you  take  a 
handful,  you  will  be  eulogized.” 


a^ITHEREENS™ 


by  Bob  “Frank  &  Ernest”  Yhaves  and  Rex  May 


call  Chris  Pierson  at  800-221-4816. 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  10166 


Dr,  Pursch,  a  psychiatrist  and  former 
Navy  flight  surgeon,  served  aboard  the 
aircraft  carrier  USS  Forrestal  and  later  as 
personal  physician  to  the  Secretary  of  the 
Navy.  He  then  headed  the  Division  of 
Psychiatry  at  the  Naval  Aerospace 
Medical  Center,  Pensacola.  Assigned  to 
Washington,  he  was  chief  of  the  Neuro¬ 
psychiatry  Clinic,  Naval  Dispensary  and 
in  1970  became  chief  of  psychiatry  and 
established  the  Navy’s  first  overseas 
alcohol/drug  rehabilitation  program. 

The  new  columnist  holds  the  Presi¬ 
dent’s  Distinguished  Service  Award. 

*  *  A 

William  A.  Doyle,  who  writes  “The 
Investors’  Guide**  for  King  Features 
Syndicate,  has  resigned  as  business  and 
financial  editor  of  the  Newark  (N .  J .)  Star- 
Ledger  to  devote  more  time  to  the  syndi¬ 
cated  column. 

Doyle  said  that  handling  readers’  mail, 
writing  five  columns  a  week  (question 
and  answer  format),  and  running  the  busi¬ 
ness  news  desk  at  the  Star-Ledger  had 
become  too  much  for  one  person  to 
handle. 

The  Star-Ledger  will  continue  to  run 
Doyle’s  syndicated  column. 

*  *  * 

Newspaper  serialization  of  the  first  ma¬ 
jor  memoir  of  the  Carter  Administration, 
Joseph  A.  Califano’s  “Governing  Amer¬ 
ica — An  Insider’s  Report  from  the  White 
House  and  the  Cabinet”,  will  be  released 
Sunday,  May  17.  The  serialization  in 
eight  daily  parts  is  being  offered  to  news¬ 
papers  now  by  the  Washington  Post  Wri¬ 
ters  Group. 

Among  highlights  of  the  book  to  be 
published  in  June  by  Simon  and  Schuster 
are  Califano’s  tumultous  final  days  in 
office  and  his  firing  by  President  Carter, 
Cabinet  members  balking  at  submitting 
pro  forma  resignations,  and  the  final 
meeting  at  which  he  was  fired,  while  the 
president  talked  of  Senator  Russell  Long 
and  Califano’s  going  to  Camp  David  with 
him  that  weekend. 

The  book  also  deals  with  Califano’s 
days  as  domestic  affairs  advisor  in  the 
Johnson  White  House  and  politics  of  the 
anti-smoking  campaign. 


UNIVERSAL 

PRESS 

SYNDICATE 

You  know  our  name  and  our 
success  story.  If  you're  a  salesman 
who  is  not  intimidated  by  difficult 
goals  and  can  function  effectively 
within  a  team  of  professionals  we 
invite  you  to  share  our  future. 

Call  or  write: 

Universal  Press  Syndicate 
4400  Johnson  Drive 
Fairway,  Ks.  66205 
913-362-1523 
Attn:  Sales  Department 


38 


EDITOR  &  PUBLISHER  for  April  4,  1981 


Introducing  TV  Compulog’s 
“Eagle  2400” 

High-Speed  Wire  Delivery 

Now  you  can  receive  your  TV  listings  without  tying 
up  high-speed  wire  ports  used  for  incoming  news.  So 
it’s  a  whole  lot  less  likely  that  your  computer  will  miss 
any  part  of  that  all-important  story. 

The  Eagle  2400,  manufactured  by  Epic  Technology, 
Boca  Roton,  Fla.  was  designed  to  overcome  the 
problems  of  existing  wire-delivery  systems.  For 
newspapers  that  are  wiring  for  the  future,  today! 


It  transmits  over  voice-grade  telephone  lines  at  2400 
BAUD  —  twice  as  fast  as  most  systems  now  on  the 
market.  Continuous  transmissions,  error-free!  And  it 
updates.  So  you  get  your  listings  as  accurate  and  up- 
to-date  as  possible. 

But  best  of  all,  the  Eagle  2400  doesn’t  have  to  share  a 
port  when  the  news  you  want  most  is  breaking. 

Compatible  with  any  system,  the  Eagle  2400  is 
available  exclusively  from  TV  Compulog,  the  largest 
producer  of  TV  listings  in  the  country. 

Call  your  Compulog  Representative  collect  and  get 
all  the  details. 


NATIONAL  SALES  OFFICE 
1640  New  Highway 
Farmingdale,  NY  11735 
(516)  752-9454 


*For  the  Finest  in  TV  Listings  and  Features’ 


About  awards 


Honor — Sol  Taishoff,  co-founder,  edi¬ 
tor,  president  and  publisher  of  Broad¬ 
casting,  the  weekly  magazine  devoted  to 
the  electronic  media,  will  be  honored  by 
St.  Bonaventure  University  on  April  7  in 
a  special  presentation  commemorating 
the  50th  year  of  the  magazine’s  publica¬ 
tion  and  his  contributions  to  the  broad¬ 
casting  industry.  A  native  of  Minsk,  Rus¬ 
sia,  he  worked  as  a  news  staffer  for  the 
Associated  Press  and  U.S.  Daily,  the 
forerunner  of  U.S.  News  &  World  Re¬ 
port,  before  his  co-founding  venture  in 
Broadcasting. 

^  ^ 

Wins  scholarship — Connie  Lentz,  a 
senior  at  Walt  Whitman  High  School, 
Bethesda,  Md.,  is  the  winner  of  a  $1,000 
journalism  scholarship  from  the  Newspap¬ 
er  Fund.  The  scholarship  is  the  top  prize  in 
a  writing  competition  held  for  the  students 
of  the  1980  national  High  School  Journal¬ 
ism  Teacher  of  the  Year.  Miss  Lentz  is 
news  editor  of  her  school  paper  the  Black 
and  White,  and  worked  under  Dr.  Regis 
Boyie,  the  Fund’s  1980  Teacher  of  the 
Year. 

*  «  * 

Silver  medal — St.  Petersburg  Times 
and  Evening  Independent  publisher  John 
B.  Lake  received  the  Silver  Medal  Award 
from  the  St.  Petersburg  Advertising  Fed¬ 
eration  March  18.  Lake  was  honored  for 
his  untiring  efforts  in  behalf  of  the 
Bay  boro  Campus  of  the  University  of 
South  Florida;  the  acquisition  of  the  Sal¬ 
vador  Dali  art  collection  and  art  museum; 
a  professional  baseball  franchise  for  St. 
Petersburg;  and  work  with  St.  Petersburg 
Progress,  the  St.  Petersburg  Chamber  of 
Commerce,  Suncoast  Chamber  of  Com¬ 
merce  and  the  Florida  Council  of  100. 

*  «  * 

Research  grant — Mary  Kay  Knief,  an 
Austin,  Texas,  freelancer,  is  the  1981  reci¬ 
pient  of  the  $1,500  Jo  Caldwell  Myer  Re¬ 
search  Grant  awarded  yearly  hy  Women  in 
Communications,  Inc.  Using  Austin  news¬ 
paper  articles  printed  from  June  1980 
through  May  1981,  Knief  will  determine 
which  stereotypes  and  biases  as  well  as 
positive  images  of  women  are  being  pre¬ 
sented  to  readers.  By  writing  articles  on 
her  findings,  Knief  hopes  to  show  readers 
what  messages  they  are  receiving  about 
women  and  to  show  editors  and  writers  the 
images  they  may  be  helping  to  perpetuate. 

V  * 

Public  service — The  Register,  Orange 
County’s  (California)  largest  newspaper 
in  circulation,  was  honored  at  the  15th 
Annual  Belding  Awards  for  the  produc¬ 
tion  of  its  75th  Anniversary  publication, 
“Legacy.”  Sponsored  by  the  Advertising 
Club  of  Los  Angeles,  the  Belding  Awards 
pays  tribute  to  clients,  agencies,  and 
creative  staffs  in  all  areas  of  commercial 
and  public  service  advertising.  More  than 
1,2()0  entries  were  submitted  covering 
40 


thirty-eight  categories.  The  Register’s 
“Legacy”  was  a  winner  in  the  category  of 
Public  Service.  A  perfect-bound, 
enameled  stock,  oversized  magazine, 
“Legacy”  portrayed  the  history  of 
Orange  County  in  over  200  pages  of 
photographs  and  articles.  The  Register 
delivered  the  magazine  —  free  —  to  each 
of  its  approximately  2(X),000  daily  and 
Sunday  subscribers,  as  well  as  a  copy  to 
each  new  three  month  subscriber,  to 
commemorate  seventy-five  years  of  news 
coverage  for  Orange  County  readers.  The 
Register  gained  almost  20,000  new  sub¬ 
scribers  in  a  ten  month  period  by  offering 
“Legacy”  as  a  gift.  “Legacy”  was  edited 
by  Ruth  Ellen  Taylor,  with  graphics  done 
by  award-winning  designer  Robert  Miles 
Runyan. 

*  *  * 

Energy  award — Fort  Myers  News-Press 
and  its  promotion  director  Susan  Bennett 
received  an  award  from  Gov.  Bob  Graham 
(March  16)  in  Tallahassee  for  the  News- 
Press  energy  conservation  campaign.  The 
governor’s  energy  award  was  given  for  a 
month-long  campaign  that  included  prom¬ 
otional  ads  daily  encouraging  conserva¬ 
tion,  free  car  pooling  ads,  an  energy  fair 
and  a  school  poster  contest  on  the  state’s 
theme,  “Save  It,  Florida.”  The  News- 
Press  effort  included  an  energy  conserva¬ 
tion  week  in  which  readers  were  asked  to 
cut  down  on  some  part  of  their  power  usage 
for  one  day.  Editorials  on  energy  ran  daily. 
More  than  800  readers  signed  a  pledge 
coupon  to  conserve  energy  that  appeared 
on  the  editorial  page  daily.  Each  received  a 
button  inscribed  “I  took  the  pledge”  and 
all  coupons  were  forwarded  to  the  Gov¬ 
ernor’s  Energy  Office.  The  winner  of  a 
reader  contest  describing  conservation 
efforts  received  an  award  of  one  month’s 
power  bill  paid  by  the  News-Press. 

*  *  if 

Fellow — One  of  the  leading  authorities 
on  waste  in  the  federal  government,  and 
the  author  of  Fat  City — Donald  Lam- 
bro — was  named  The  Heritage  Founda¬ 
tion’s  Distinguished  Journalism  Fellow 
for  1981.  The  appointment  becomes 
effective  April  1,  according  to  Heritage 
president  Edwin  Feulner.  Lambro  suc¬ 
ceeds  columnist  and  author  John  Cham¬ 
berlain,  the  1980  Fellow,  and  syndicated 
columnist  Nick  Thimmesch,  who  served 
in  1979.  Lambro  writes  a  twice-weekly 
column  from  Washington  for  United  Fea¬ 
ture  Syndicate.  Before  starting  his  col¬ 
umn  in  October  1980,  he  was  a  Washing¬ 
ton  correspondent  for  United  Press  Inter¬ 
national.  The  Heritage  Foundation  Jour¬ 
nalism  Fellowship  is  awarded  annually  to 
an  author  or  journalist  advance  the  reci¬ 
pient’s  work  on  a  project  of  his  or  her 
choosing  which  furthers  Heritage’s  aims. 

*  *  a 

Top  reporter — Cited  for  her  outstand¬ 
ing  coverage  of  a  potentially  explosive 
school  desegregation  issue  last  year  in  the 
metropolitan  St.  Louis  area,  Grace 
Schneider,  a  reporter  with  St.  Louis  Sub¬ 


urban  Newspapers,  Inc.,  was  named  Sub¬ 
urban  Newspapers  of  America’s  1981  Sub¬ 
urban  Journalist  of  the  Year.  The  award  is 
presented  annually  in  recognition  of  the 
continuing  contribution  by  a  suburban 
journalist  in  advancng  public  understand¬ 
ing  of  some  aspect  of  the  suburban  family 
and/or  civic  life.  Schneider’s  entry  was 
among  more  than  800  entries  in  SNA’s 
ninth  annual  editorial  awards  competiion 
which  included  13  categories  ranging  from 
best  column  and  news  story  to  sports  writ¬ 
ing  and  photojournalism.  Winners  in  ail 
categories  were  announced  at  SNA’s  1981 
Editorial  Conference  held  March  25-27  in 
Oklahoma  City. 

*  >i< 

Travel  prize — Hazel  Lowe,  travel  edi¬ 
tor  for  Southam  News,  was  named  reci¬ 
pient  of  the  Fourth  Annual  Ned  Ramsaur 
Travel  Writing  Award  (February  28)  at 
the  South  Carolina  Governor’s  Confer¬ 
ence  on  Tourism  and  Travel.  U.S.  Rep. 
John  L.  Napier  of  the  6th  District  pre¬ 
sented  the  award,  a  check  for  $500  and  a 
custom-designed  plaque,  to  Mrs.  Lowe. 
The  official  South  Carolina  travel  writing 
award  honors  former  S.C.  Parks,  Recrea¬ 
tion  and  Tourism  Commissioner  Ned 
Ramsaur  of  Greenville.  It  is  presented 
annually  to  the  travel  writer  who,  in  the 
opinion  of  the  judges,  did  the  most  to 
promote  South  Carolina  as  a  vacation 
destination  during  the  year.  Ramsaur 
served  on  the  PRT  Commission  from  its 
inception  in  1%7  until  his  death  in  1976. 
As  president  and  director  of  Multimedia, 
Inc.  and  the  Greenville  News-Piedmont, 
he  was  recognized  as  a  outstanding  jour¬ 
nalist  who  made  significant  contributions 
to  his  state. 

^  * 

New  fellowship — A  $2,000  fellowship 
for  graduate  study  in  the  Indiana  Universi¬ 
ty  School  of  Journalism  was  established  by 
the  Alcoa  Founation  in  memory  of  John  L. 
Fleming,  an  lU  graduate  who  worked  in 
public  relations  for  the  Aluminium  Com¬ 
pany  of  America  (Alcoa)  and  rose  to  be 
executive  vicepresident  before  his  death  in 
1975. 

if  if  if 

Outdoor  writing — Jack  Davis,  editor  of 
The  Angler  and  Hunter,  an  Ontario  maga¬ 
zine,  has  won  the  1980  Greg  Clark  out¬ 
door  editorial  writing  award  sponsored 
by  the  Ontario  ministry  of  natural  re¬ 
sources. 

♦  *  * 

Applications — The  American  Commit¬ 
tee  of  the  Internatonal  Press  Institute  is 
accepting  applications  from  newspapers 
and  broadcast  companies  for  its  1981  jour¬ 
nalist  orientation  visit  to  Japan.  Ten  mid¬ 
dle  management  news  personnel  will  be 
selected  for  a  three  week  trip  from  Septem¬ 
ber  6-16,  1981.  Airfare  to  Tokyo  and  re¬ 
turn  to  San  Francisco  by  way  of  Hawaii 
will  be  paid  by  a  grant  from  the  Japan- 
United  States  Friendship  Commission.  Ex¬ 
penses  in  Japan  will  be  paid  by  the 
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Japanese  hosts.  The  American  Committee 
will  concurrently  host  ten  Japanese  jour¬ 
nalists  in  the  United  States.  The  two  groups 
will  end  their  trip  with  a  joint  meeting  at 
the  East-West  Center  in  Hawaii.  Applica¬ 
tions  should  be  made  by  appropriate  ex¬ 
ecutives  of  news  organizations  to  Richard 
Leonard,  Editor,  The  Milwaukee  Journal, 
P.O.  Box  661,  Milwaukee,  WI  53201. 
Leonard  is  chairman  of  the  American 
Committee.  The  deadline  for  applications 
is  April  30. 

*  *  « 

Cocoa  (Fla.)  Today  aerospace  editor 
David  Bailey  has  won  a  top  writing  award 
in  national  competition  sponsored  by  the 
Aviation/Space  Writers  Association.  His 
two-part  series  on  the  future  cost  of  the 
Space  Shuttle,  published  in  December, 


was  judged  the  best  in  the  space  category 
from  newspapers  of  200,000  daily  circula¬ 
tion  and  under.  The  stories  detailed  why 
the  Shuttle  will  not  be  as  economical  to 
operate  as  NASA  claimed.  Bailey,  33, 
will  be  given  a  certificate  and  cash  prize 
during  the  association's  annual  awards 
banquet  on  April  15  in  Los  Angeles. 

*  *  * 

Joint  winners — ^For  the  first  time  in  its 
history,  the  Ontario  News  Photographers’ 
Association  has  announced  joint  winners 
of  its  annual  top  award.  This  year’s  reci¬ 
pients  are  Larry  MacDougal  of  the  Ottawa 
Citizen  and  Dick  Wallace  of  the  London 
Free  Press.  MacDougal  has  been  on  the 
staff  of  the  Citizen  for  little  more  than  a 
year.  He  became  a  full-time  photographer 
in  1979  after  freelancing  since  his  gradua- 
tion  from  Algonquin  College  in  1978. 


«  «  * 

Awards  program — Citizens  for  Law 
and  Order,  Inc.,  a  non-profit  association 
“dedicated  to  law  and  order  with  justice 
for  all,”  has  announced  an  awards  prog¬ 
ram  “for  media  contributions  to  law  en¬ 
forcement  in  California.”  President  Earl 
W.  Huntting  of  Oakland  says  the  categor¬ 
ies  include  best  editorial  in  support  of  law 
enforcement,  best  editorial  cartoon  in 
support  of  law  enforcement,  and  best 
overall  coverage  (as  demonstrated  by 
spot  news  stories  or  a  series)  on  law  en¬ 
forcement  matters.  The  publication 
period  covered  is  calendar  year  1980,  and 
the  awards  will  be  announced  in  May. 
Deadline  for  entries  is  April  30,  and  sub¬ 
missions  should  be  made  to  CLO 
Awards,  P.O.  Box  13089,  Oakland  Calif. 
94661. 


writing  award  for  the  “inside  story”  of 
how  Liberal  strategists  stage-managed 
the  defeat  of  the  conservative  govern¬ 
ment  of  Joe  Clark  and  dissuaded  Pierre 
Trudeau  from  quitting  politics.  The  arti¬ 
cle,  published  January  5,  detailed  behind- 
the-scene  events  that  had  occurred  in 
November  and  December. 

The  enterprise  writing  award  was  for  a 
series  of  three  stories  on  cancer  in  general 
and  the  disease  as  it  specifically  affected 
Terry  Fox  and  his  heroic  Marathon  of 
Hope  run.  It  was  a  joint  effort  of  Tim 
Padmore,  37,  the  Sun's  science  reporter, 
and  Chris  Gainor,  28,  its  medical  writer. 
NNA  judges  described  it  as  “a  major  con¬ 
tribution  to  wider  understanding  of  can¬ 
cer”  and  said  “if  such  a  thing  as  a  defini¬ 
tive  Terry  Fox  story  were  possible,  this 
series  would  come  very  close  to  it.” 

Redwanski,  34,  editorial  page  editor  of 
the  Toronto  Star  since  1979,  won  with  a 
selection  of  editorials  on  the  major  poli¬ 
tical  issues  of  1980 — the  federal  election, 
Quebec  referendum,  failure  of  the  consti¬ 
tutional  conference,  and  the  clash  be¬ 
tween  the  federal  and  Alberta  govern¬ 
ments  over  energy  policies. 


Iranian  escape  scoop  wins 
spot  news  prize  in  Canada 


beat  until  the  six  had  been  smuggled  to 
freedom  by  Canadian  embassy  officials  in 
late  January,  1980. 

The  winners: 

Spot  news  reporting — Jean  Pelletier, 
Montreal  la  Presse. 

Feature  writing — Richard  Gwyn, 
Toronto  Star. 

Enterprise  reporting — Tim  Padmore 
and  Cris  Gainor,  Vancouver  Sun. 

Editorial  writing — George  Radwanski, 
Toronto  Star. 

Critical  writing — William  Littler, 
Toronto  Star. 

Column  writing — Michele  Landsberg, 
Toronto  Star. 

Sports  writing — Archie  McDonald, 
Vancouver  Sun. 

Spot  news  photography — Dick  Wal¬ 
lace,  London  Free  Press. 

Feature  photography — Peter  Martin, 
United  Press  Canada. 

Cartooning — Victor  Roschov,  Toronto 
Star. 

Certificates  and  $500  cash  prizes  will 
be  presented  to  the  winners  at  a  dinner  in 
Toronto  April  11. 

Gwyn,  46,  Ottawa  columnist  for  the 
Toronto  Star  since  1973,  won  the  feature 


Jean  Pelletier,  the  Washington  corres¬ 
pondent  of  Montreal  La  Presse  who  sat 
on  the  story  of  the  escape  from  Iran  of  six 
American  diplomats  until  they  were  safe¬ 
ly  out  of  the  country,  has  won  the  1980 
National  Newspaper  Award  for  spot 
news  reporting  in  the  32nd  annual  Toron¬ 
to  Press  Club  award  for  excellence  in 
Canadian  Journalism. 

Pelletier  discovered  through  careful 
study  of  various  reports  that  some  per¬ 
sons  had  escaped  when  diplomats  were 
seized  by  Iranian  militants  in  the  Novem¬ 
ber  4,  1979,  raid  on  the  United  States 
Embassy  in  Tehran. 

But  he  and  La  Presse  editors  decided  to 
withhold  publication  of  his  international 


Best  feature 
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Attacker 

(Continued  from  page  10) 

Rodgers  stated.  “He  was  making  hostile 
remarks  about  the  news  media.” 

Rodgers  said  Hinckley  became 
angered  when  he  brushed  past  the  man  to 
get  into  position  to  cover  the  President’s 
exit  from  the  Washington  International 
Hilton  Hotel.  The  AP  radio  reporter 
stated  his  tape  recorder  was  already  on 
and  he  was  able  to  capture  some  of  Hinc¬ 
kley’s  remarks. 

Rodgers  was  not  part  of  the  Presiden¬ 
tial  press  pool  on  the  day  of  the  shooting. 
Instead,  he  was  standing  in  a  separate 
area  that  the  police  had  roped  off  for  the 
public  and  non-pool  reporters  and  photo¬ 
graphers  who  had  come  to  cover  the  Pres¬ 
ident. 

“Anybody  could  get  in  there,”  Rod¬ 
gers  stated.  “They  drew  a  line  where  peo¬ 
ple  could  go  up  to  and  that  was  it.  There 
was  no  segregation  (between  press  and 
public)  at  all.  There  were  as  many  tourists 
and  well  wishers  as  there  were  reporters 
and  cameramen.” 

Rodgers  filed  a  bulletin  for  AP  radio 
soon  after  the  shooting  occurred.  He  later 
wrote  his  eyewitness  account  for  the  wire 
service. 

AP  decided  to  move  the  radio  repor¬ 
ter’s  written  account  because  its  pool  re¬ 
porter,  Michael  Putzel,  was  detained  for 
over  three  hours  for  questioning  by  the 
FBI  and  Washington  D.C  police  as  an 
eyewitness. 

Immediately  after  the  shooting,  Putzel 
was  able  to  run  to  a  telephone  to  call  in  a 
bulletin  to  his  office  on  the  assassination 
attempt.  He  stayed  in  the  hotel  to  phone 
in  more  details  as  they  became  known.  A 
Washington  police  officer  overheard  him 
talking  to  a  colleague  and  “nabbed”  him 
for  questioning. 

“I  didn’t  get  to  continue  on  the  story,” 
Putzel  told  E&P.  He  insisted  on  alerting 
the  AP  office  before  any  questioning 
began. 

Putzel  said  his  office  told  him,  “To  sing 
as  fast  as  you  can  and  get  out  of  there.” 

He  stated,  “The  FBI  wanted  the  same 
eyewitness  account  that  AP  did.  They 
could’ve  just  given  me  a  phone  and  let  me 
start  dictating.  They  would  have  gotten 
all  the  details.” 

Putzel  said  he  was  questioned  from  ab¬ 
out  3:54  P.M  to  6:42  P.M.,  EST.  He 
added  by  the  time  he  got  to  file  his  eyewit¬ 
ness  account  it  “was  hours  overdue.” 

Putzel  remarked  “some  news  benefit” 
did  come  from  the  time  he  spent  being 
questioned.  “They  took  me  through  the 
entrance  Reagan  emerged  from  when  he 
was  shot.  I  saw  the  weapon  as  a  result.” 

Dean  Reynolds,  UPI’s  reporter  in  the 
press  pool,  was  also  questioned  by  the 
FBI. 

In  addition  to  his  bulletin,  Reynolds 
was  able  to  phone  in  a  “snap  eyewitness 
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account”  before  his  questioning  began. 
The  DPI  office  in  Washington  D.C.  said 
Reynolds  was  with  the  FBI  for  about  3'/> 
hours. 

“It  did  interfere  with  our  coverage,” 
stated  Washington  bureau  manager  Grant 
Dillman.  “Had  Dean  not  been  involved  in 
the  questioning  he’d  have  done  more  re¬ 
porting  on  the  scene.” 

Special  Agent  Jim  Boyle  of  the  Secret 
Service  told  E&P  his  agency  and  the  FBI 
were  working  together  in  investigating 
and  gathering  evidence  on  the  shooting. 

“We’re  trying  to  locate  everybody  we 
can.  Any  witnesses  at  all,”  Boyle  stated. 
He  said  the  press  has  “absolutely”  been 
cooperating  in  the  investigation,  adding 
“It’s  not  been  a  matter  of  having  to  check 
with  legal  counsel.” 

Boyle  said  the  Secret  Service  and  FBI 
have  been  calling  various  assignment 
desks  to  learn  who  were  the  reporters 
covering  President  Reagan  on  March  30. 

UPI’s  Reynolds  told  E&P  only  about 
10  seconds  elapsed  between  the  time  first 
shots  were  fired  and  he  and  other  repor¬ 
ters  began  running  inside  the  hotel  to  call 
their  offices. 

Reynolds  explained  the  pool  reporters 
were  standing  in  the  hotel  driveway  and 
were  on  the  other  side  of  the  limousine 
from  President  Reagan. 

He  said  the  alleged  assailant,  Hinckley, 
and  the  crowd  of  onlookers  and  reporters 
were  across  the  driveway  and  to  his  right. 
The  President,  aides,  and  Secret  Service¬ 
men  were  approaching  the  limousine 
from  across  the  way  and  to  the  left. 

Reynolds  said  security  in  the  press  pool 
itself  was  good.  He  did  not  believe  it 
would  have  been  possible  for  a  potential 
assassin  to  penetrate  the  press  pool  area. 

Reynolds  and  Putzel  called  in  their  first 
bulletins  on  the  shooting  at  approximate¬ 
ly  the  same  time.  Both  AP  and  UPI  listed 
the  time  their  first  bulletins  moved  over 
the  wires  as  2:31  P.M.,  EST. 

The  first  stories  of  both  wire  services, 
and  several  adds  which  followed,  re¬ 
ported  President  Reagan  appeared  unhurt 
as  the  agents  pushed  him  into  the 
limousine. 

Lyn  Nofziger  announced  at  George 
Washington  University  Hospital  that 
President  Reagan  had  been  wounded  in 
the  chest  by  the  gunfire.  Nofziger,  a  long 
time  press  aide  of  President  Reagan, 
assumed  the  role  spokesman  because 
White  House  Press  Secretary  James 
Brady  was  critically  wounded  in  the  head 
by  one  the  gunshots. 

At  3: 1 4  P. M . ,  EST,  AP  said  it  moved  its 
first  bulletin  saying  that  President  Reagan 
had  been  wounded.  Ann  Blackman, 
daughter  of  retired  AP  general  news  edi¬ 
tor  Sam  Blackman,  phoned  in  the  story. 

UPI  said  it  put  out  its  bulletin  that  the 
President  had  been  shot  at  3:16  P.M.  Pe¬ 
ter  Brown  and  Norman  Sandler  phoned  in 
the  story  simultaneously  to  two  different 
oeople. 


Extra 

(Continued  from  page  U) 

shootings  on  a  police  scanner  in  his  car 
and  had  the  presence  of  mind  to  rush 
directly  to  George  Washington  Universi¬ 
ty  Hospital.  He  arrived  there  before  the 
wounded  James  Brady  did,  and  thereby 
managed  to  photography  Brady  being 
carried  into  the  hospital. 

Columnist  Mary  McGrory,  also  at  the 
Washington  Hilton  within  minutes  of  the 
shooting,  was  in  a  position  to  get  eye¬ 
witness  accounts  that  figured  prominent¬ 
ly  in  her  column  on  Tuesday. 

Meanwhile,  national  reporter  Lance 
Gay,  in  the  Southwest  on  another  assign¬ 
ment,  was  diverted  quickly  to  Dallas  in 
pursuit  of  the  Hinckley  story.  Local  Re¬ 
porter  Fred  Hiatt  was  sent  to  the  Colora¬ 
do  community  where  Hinckley’s  parents 
reside. 

There  is,  at  such  times,  something 
almost  magical  about  the  way  staff  mem¬ 
bers  materialize  to  volunteer  any  help, 
without  being  asked.  It  happened  Mon¬ 
day,  in  the  newsroom,  to  a  degree  that 
reminded  many  veterans  of  the  crowded, 
somber  newsroom  scene  on  another 
afternoon  in  1963,  following  the  assas¬ 
sination  of  President  John  F.  Kennedy. 

For  some,  it  was  work  on  a  day — and  a 
night — off.  White  House  correspondent 
Jeremiah  O’Leary,  who  usually  doesn’t 
work  Mondays,  rushed  to  his  White 
House  post  and,  after  a  full  night’s  work, 
was  still  dictating  mid-morning  Tuesday. 

The  early  planning  for  Tuesday’s  paper 
began  at  an  impromptu  news  conference 
immediately  after  last  Monday’s  “Extra” 
edition  was  off  the  floor. 

The  editors  of  each  department  volun¬ 
teered  members  of  their  staffs  for  stories 
on  the  basis  of  their  special  expertise  or 
talents,  without  regard  for  where  in  the 
next  day’s  paper  the  stories  would 
appear.  Washington  Life  staffer  Lois 
Romano,  for  instance,  produced  a  profile 
of  press  aide  Brady,  whom  she  knew 
well.  A  high  ratio  of  space  in  the  main 
news  section  reflected  the  efforts  of  30  or 
so  members  of  the  local  staff. 

At  a  more  formalized  news  conference 
at  7  p.m.  Monday,  specific  writing  assign¬ 
ments  and  subjects  of  responsibility  by 
the  various  editors  were  precisely  nailed 
down.  By  then,  to,  the  prime  photos  then 
in  hand  were  tentatively  committed. 
Drawing  on  graphics  experts  from  diffe¬ 
rent  departments,  photo  editor  Gary 
Hoenig  also  was  by  then  able  to  outline 
the  concepts  of  the  primary  graphics  that 
appeared  on  Tuesday — one  showing 
schematically  the  shooting  scene, 
another  diagramming  the  injury  suffered 
by  President  Reagan  and  a  third  depicting 
the  events  chronologically. 

Another  early  decision  increased  the 
size  of  the  Tuesday  paper  by  four  full 
pages  to  be  devoted  entirely  to  the  multi¬ 
ple  facets  of  the  story. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


AUTO  COLUMN,  weekly.  Mere  $5  a  month. 
Janicki,  37825  ^nta  Barbara,  Mt  Clemens  Ml 
48043. 

AUTO  NEWS  SERVICES 
FROM  DETROIT 

YOUR  READERS  DEMAND  IT.  News  Service 
includes:  weekly  feature,  exclusive  market 
rights,  news  updates,  Detroit  research  depart¬ 
ment.  The  one  auto  news  service  with  features 
that  include:  survey  of  foreign  car  entries,  pre¬ 
views  of  new  models,  lots  more!  Current  news 
cket  sent  free,  no  obligation.  DATELINE; 
ETROIT,  215  South  Fifth  Av,  Ann  Arbor  Ml 
48104;  (313)  662-7229  (24  hours). 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers’  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  other  fine 
newspapers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


CARTOONS 


“ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Cienley,  The  Journal,  tox 
278,  Bruce  MS  38915. _ 

HOME  ELECTRONICS 

HI-FI,  VIDEO,  HOME  COMPUTERS— By  one  of 
America's  best  known  writers  in  the  field.  Fea¬ 
tured  in  Los  Angeles  Times.  Write  for  samples, 
rates.  Berger,  215  W  78  St,  New  York  NY 
10024, 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennett  International. 
17700  Western  69e,  Gardena  CA  90248. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S.  13th, 
Temple  TX  76501. 

MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court.  Middle- 
town  NY  10940.  (914)  692-4572. 


REAL  ESTATE 


“MACHAMER'S  CORNER"  tops  in  Panel  Car¬ 
toon  features.  A  very  funny  comic  feature  says 
The  Patriot  &  Evening  News  of  Harrisburg, 
Pennsylvania.  For  this  new  feature,  and  a  large 
selection  of  top  new  comic  strips,  sport  puz¬ 
zles,  and  other  selected  features  just  write  to 
us,  Dickson-Bennett.  PO  Box  265,  St  Joseph 
MO  64502,  or  phone  (8 1 6)  279-93 1 5  (for  free 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

FORMER  SHAKLEE  PRESIDENT  offers  ground 
floor  opportunity.  Home  business.  Sponsor 
others.  No  investment.  RoActs,  Box  1538. 
Warren  Ml  48087. 

START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  Im  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  ^x 
35-E,  Pf  Jefferson  NY  11777. 

SOUTHWEST  FLORIDA 

Weekly  publication.  Net  $60,000.  Price 

WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confkJen- 
tiaL 

DIXIE  NEWSPAPERS.  INC. 

PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 

WHITE  NEWSPAPER  SERVICE 

Appraisals.  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

DEAR  MR  PRESIDENT:  Weekly  letter  from  an 
enlightened  conservative.  Serious,  but  a  bit 
whimsical;  Important,  but  sometimes  a  touch 
irreverent.  Free  samples.  Write  PO  Box  2055, 
Westminster  MD  21 157. 

FREE  AND  PAID  WEEKLIES;  Fill  spce  with 
factual  tales— 10  in  all — from  Filler  News  Ser¬ 
vice,  RD  3,  Gansevoort  NY  12831.  Samples. 


ALL-PURPOSE  NEWSPAPER  AND  PRINTING 
PLANT  APPRAISALS.  40  years  graphic  arts 
experience.  Edwin  0.  Myer,  Broker,  One  North 
5th  St,  Richmond  VA  23219;  (804)  643- 
7816. 


HEMPSTEAD  &  CO. 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 


SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Box  783,  McMinnville  TN. 
(615)  473-2104. 

NEWSPAPER  BROKERS 


ALAN  G.  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.  Hardwick  MA  01037.  (413)  477- 
6009. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 

National  Press  Building 
Washington  IX  20045 
(202)  NAtional  8-1133 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quali^  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office." 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HOOELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair.  CA  91763 
(714)  626-6440 


NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 

SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPERS  FOR  SALE 


ALTERNATIVE  newsweekly  in  major  northern 
California  city.  Entering  third  year.  In  the 
black.  Fabulous  prospects.  (408)  624-3763. 

CALIFORNIA  newspaper  group,  7  weeklies, 
17,225  paid  circulation  plus  6  shoppers  with 
66,400  additiorral  distribution.  All  in  growth 


VOICE  FROM  THE  WOODS;  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 


MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you're  involved  in  seiling  a  coiumn,  cartoon,  comic  strip  or 
other  feature  material  to  weekly  or  daily  newspapers,  that's 
strictly  syndicate  business.  That's  why  we  think  it  would  be 
wise  for  you  to  be  represented  in  the  pages  of  E&P  Ciassifieds. 
Your  Features  Avaiiable  ad  could  help  you  reach  a  large  per¬ 
centage  of  America's  editors  and  publishers.  And,  you  can 
save  with  our  iow  contract  rates.  Use  the  order  biank  in  this 
issue  or  caii  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


(Xinfidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

HALF  CENTURY  OF  EXPERIENCE  in  getting 
good  buyers  and  sellers  together.  NEWSPAPER 
SERVICE  CO.,  INC.,  PO  Drawer  12428,  Pana¬ 
ma  City  FL  32401. 


IF  YOU  WANT  TO  SELL  YOUR  NEWSPAPER 
IN  1982  CONTACT  US  NOW! 

We  have  potential  buyers  for  solid  publications 
in  Illinois,  Iowa,  Wisconsin  and  Indiana.  Call  or 
write: 

Roy  Holding  &  Associates,  PO  Box  212,  Galva 
IL  61434,  phone  (309)  932-2270. 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


DEATH  IN  FAMILY  forces  sale  of  this  one- 
owner  plant  in  Oregon.  Good  hunting  and 
fishing  area,  progressive  communi^.  Press 
ready  pages  f^uced  in  plant  on  Compug- 
raphic  equiprnent.  $1(X.OOO  gross  in  1980. 
Work  crew  available.  Good  man-wife  operation. 
Will  sell  for  gross,  owner  will  carry,  if  credit 
approval  and  substantial  down  payment. 
Please  write  Box  2104,  Editor  &  Publisher. 


ESTABLISHED,  competitive  New  England 
coastal  weekly  nossing  $70.0(X  available  for 
early  sale.  Excellent  potential.  First  reasonable 
offer  buys.  $10,000  cash  plus  generous  terms. 
Complete  composition  equipment  included.  JV 
Robaton,  222  North  St,  Boston  MA  02113. 

LONG  ESTABLISHED  Philadelphia  suburban 
weekly  for  sale  at  less  than  $100.(X)0.  well 
below  annual  volume.  No  equipment.  WB 
Grimes  &  Co,  Inc,  National  Press  Bldg, 
Washington  DC  20045. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  Is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WEEKLY  NEWSPAPER  in  central  Nebraska 
farm  community.  Circulation  1300.  Reliable 
^uipment.  Loyal  readership.  Good  opportun¬ 
ity  for  couple  or  recent  grad.  Contact  the  Call¬ 
away  Courier,  Box  338,  Callaway  NB  68825; 
(308)  836-2200. 

2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
growth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,0(30.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

AUBAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 

Associates  j 

I  (615)  756-7635 


WELL  ESTABLISHED  Pacific  Northwest  week¬ 
ly  in  competitive  growth  area.  $175,000  gross. 
Excellent  facility  and  equipment.  Press 
farmed.  No  real  estate.  Has  substantial  loss 
carry  forward.  Needs  to  be  cashed  out.  Small 
down  and  contract  not  possible.  Box  1962, 
Editor  &  Publisher. 

WILL  TRADE  Florida  suburbans  for  land  or 
buildings.  Send  details  in  first  letter.  Value 
$600M,  through  Compugraphic.  Gross  $750. 
Break-even.  Box  2084,  Editor  &  Publisher. 

WELL  ESTABLISHED  WEEKLY.  Strong  market 
in  northern  California  resort  area.  Grossing 
$230,000.  Excellent  growth.  $150,000.  Box 
2117,  Editor  &  Publisher. 

NEWSPAPERS  WAHTED 

MOVE  TO  CALIFORNIA.  Southern  California 
publishing  firm  seeks  more  publications  to  buy 
or  print.  Write  Box  2149,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


BUYER  seeking  business  publications  and 
newsletters  to  purchase.  Will  consider  retain¬ 
ing  editorial  staff  or  flexible  arrangements  to 
meet  your  needs.  No  medical  publications 
wanted.  Send  information  and  copy  or  publica¬ 
tion  if  interested.  Box  2118,  Editor  &  Pub¬ 
lisher. 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

PRESS  TIME  AVAILABLE 

WEBB  OFFSET  PRINTING.  Newspaper  quality 
inserts,  tabloids,  etc  up  to  32  page.  2-4  unit 
Community  web  presses.  Phone  (216)  264- 
1125  extension  50  or  write  PO  Box  D,  Wooster 
OH  44691. _ 

PUBUCATIONS  FOR  SALE 

SOUTHERN  MAGAZINE  OPPORTUNITY. 
Young,  country-oriented  regional.  Zone  3, 
Affluent,  growing  communities.  Priced  at 
gross,  breakeven,  $175,000.  Strong  advertis¬ 
ing,  circulation.  Top  possibilities  as  tax  shelter. 
Terms  for  right  purchaser.  Box  2128,  Editor  & 
Publisher. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 


RECRUITING  SPECIALIST— Routes  down, 
losing  valuable  customers,  circulation  figures 
declining,  advertising  sales  suffering?  (Solu¬ 
tion). 

We  will  fill  all  down  routes  and  supply  you  with  a 
backlog  of  quality  carrier  applicants.  Also  we 
will  provide  a  complete  sales  development  and 
training  program  for  your  circulation  depart- 
mentandcarriersalespeople.  This  will  increase 
circulation,  prevent  collection  problems  and 
increase  your  advertising  capacity. 

"Sen/ice  Sells",  Satisfaction  Guaranteed;  T-C 
Recruiting  Service,  5770  Wildwood  Dr,  Fair- 
view  PA  16415;  (814)  838-3220. 

TELEPHONE  MARKETING 
CIRCULATION  SALES 
ZONES  1,  2,  3,  4,  5 

Coordinating  cost  effective  sales  with  our  high¬ 
ly  trained  sales  organization  is  our  specialty. 
Please  contact  James  A  Gould,  Mediamax,  30 
Los  Robles,  Williamsville  NY  14221;  (716) 
631-8220. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


EdltM-  &  PvblisiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

CIRCULATION  SERVICES 

CAMERA  A  DARKROOM 

MISCELLANEOUS  | 

PRESSES 

OUTSTANDING  telephone  sales  and  txjy  crew 
promotional  organization  available  to  newspap¬ 
ers  in  Zone  1  and  2.  Our  company  has  been 
established  12  years  and  we  currently  repre¬ 
sent  newspapers  with  circulations  from 
50,000  to  over  1,000.000.  Our  reputation  is 
the  finest  and  we  produce.  Call  Dick  Levis  at 
(201)  399-1211  or  write;  Levis  Sales,  Inc, 
105  Stuyvesant  Av,  Union  NJ  07082. 

VER-A-FAST's  winning  formula  assures  that 
your  starts  are  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  333-3287. 

ENGINEERING  & 
INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


CONSULTING  HELP  for  publishing  properties 
in  need  of  turnaround.  Shep  Robinson,  41(1 
Grove,  Barrington  IL60010.  (312)  381-4312. 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Senice  (203) 
443-5890. _ 

MESSENGER  SERVICES 

MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW.  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. 

NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157,  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 

FOR  SUPERIOR  REDESIGN  tailored  to  your 
paper,  modern  graphic  ideas,  content  evalua¬ 
tion,  call  The  Stan  Felder  Group,  (215)  820- 
7044,  Write  1117  N  26  St.  Allentown  PA 
18104. _ 

EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

FOR  SALE:  NuArc  SST  1418  camera.  6  years 
old,  excellent  condition.  14"  x  18".  Film  sur¬ 
face  reduces  down  to  20%  or  enlarges  to 
300%.  $1500  EOB.  Luverne  MN  56156. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  (Xtmpare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798 _ Long  Beach  CA  90801 

IT’S  A  CLASSIFIED 
SECRET! 

We’ll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're  answer¬ 
ing  is  on  your  list,  we'll  discard 
your  reply. 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches".  FVovides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges",  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166.  (715)  526-6188. 

CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC.  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


_ COMPUTERS _ 

FOR  SALE — 1  Deck  PDP8A  four  drive  compu¬ 
ter  with  many  extras,  two  six  or  eight  level  tape 
readers,  one  six  or  eight  level  tape  puncher, 
four  model  CSI  104  and  two  model  CSI  105 
terminals,  two  16  x  16  Dymo  Mark  V  typeset¬ 
ters.  Call  B  Bain  or  R  Tygret;  (309)  786-6441. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 

(213)  257-7557 

DOUBLE  BOOM  telescopic  truck  loaders.  Ex¬ 
cellent  condition.  Available  immediately.  Box 
1791,  Editor  &  Publisher. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 

1  MULLER  stuffing  machine  model  227. 

J  S  Graphic  Equipment  Co. 

(214)  387-3128. 

MAGNACRAFT  602  labeler.  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter, 
excellent  snape.  (608)  493-2291. 

2  STA-HI 257  Counter  Stackers.  Excellent  con¬ 
dition.  Available  immediately.  Box  1789,  Edi¬ 
tor  &  Publisher. 

SHERIDAN  48P  INSERTER.  Excellent  condi- 
tion.  Available  March.  For  details  contact  Box 
1790,  Editor  &  Publisher. 

SHERIDAN  24P  INSERTER.  Very  good  condi- 
tion.  West  Coast  location.  Available  immediate¬ 
ly.  Reply  to  Box  1749,  Editor  &  Publisher. 

SHERIDAN  24P  INSERTER 
Excellent  condition,  spare  parts.  East  Coast 
location.  Folded  edge  delivery.  Available  early 
1982.  RW  Gilliand,  8  W  King  St,  Lancaster  PA 
17603;  (717)  291-8616. 


CHALLENGE  3  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $60(X)  each.  Call 
Sid  Simon;  (215)  365-1155. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 

NEWSPRINT— Spec  iaities-colors-converting. 
David  F  Hoy-Paper  Sales,  Cortaro  Az  85230 
and  New  York  affiliated:  The  Paper  Group,  Inc; 
(602)  297-9976,  (212)  752-0558. 


MISCELLANEOUS 

GREAT  BACKUP  EQUIPMENT  FOR  SALE 
All  or  part.  No  reasonable  offer  refused. 

1  Dynaflex,  2  plate  burner,  model  652,  serial 
no.  113.  $1250.  1  Brown  Ultra  Light 
platemaking  unit,  model  5000,  serial  no.  119. 
$850.  1  Napp  system  plate  burner,  serial  no. 
2698.  $975.00.  1  Dynaflex  10  plate  rotation 
plate  washer,  model  15239,  serial  no 
782L9R702.  $3500.  1  Napp  plate  washer, 
serial  no.  2100.  $1275.  1  Napp  plate  dryer, 
serial  no.  3106,  $975. 64  Magnisium  saddles. 

Equipment  used  on  Goss  or  whole  press 
machinery.  As  is,  where  is  condition.  Call  Mr 
Paradis  (714)  365-3315  or  Mr  Trausch  (213) 
928-5591. 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 

PHOTOTYPESETTING 

AKI  KEYBOARDS— with  32  character  display.  ! 
$1295.  GRAPH-X,  17  Bucknell  Ct,  RD  7. 
Bethlehem  PA  18015;  (215)  867-2002. 

CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202 
(614)  846—7025 

FOR  SALE — Computer  operated  by  punch  tape 
typesetting  machines  capable  of  producing 
film  for  development.  Twoeach,  WK-l  Linofilm 
typesetting  machines  in  operating  condition.  4 
units  suitable  for  operation  with  repairs  or  can¬ 
nibalization.  2  each,  WP-1  high  speed  photo 
units  in  operating  condition.  1  unit  suitable  for 
operation  with  repairs  of  cannibalization.  Call 
for  appointment  to  inspect  (918)  683-4581, 
ext.  206. 

TYPESETTING  EQUIPMENT,  filmstrips.  Buy 
and  sell.  Editwriter75CX)— $11,500.  Permak- 
wik  RC  processor  1950.  Filmstrips  $25  and 
up.  (813)921-3571. 

VARICOMP  2000  without  screen,  serial  0875. 
Purchased  new  in  1973;  either  6  or  8  level 
punch.  In  mint  condition  $600.  Contact 
Charles  Hess,  The  Anniston  Star,  PO  Box  189, 
Anniston  AL  36202;  (205)  236-1551. 


_ PRESS  PARTS _ 

BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157.  (305)  245-1351. 


GOSS  UNIVERSAL-8  UNITS 
4  color  decks  substructure-can  use  Napp.  Will 
sell  with  folder.  Call  collect  from  8  to  10  AM 
EST.  El  Salvador  23-5908,  Harry  Washingon. 

HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  Vx  and  VS  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


I  PEC.  INC 


97  Marquardt  O. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 


1974  COLOR  KING  8  uniU,  1  KJ8  folder.  1 
KJ6  folder. 

Call  Sid  McDonald  at  (214)  934-4256. 


21  Vz"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

224'x"  G(ks  Headliner  unit,  1  color  hump. 

2  new  Goss  web  width  cut  down  kit. 

22$'x"  cutoff  Hoe  color  convertible  4  units, 
available  new. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22.  and  folders. 

1  unit  Harris  VI 5A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

6  unitV15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 

FIVE  UNIT  COTTRELL  V-22  press. 

RB-1  Flying  Tucker  folder. 

ICX)  HP  motor,  six  roll  stands. 
Available  for  inspection  under  power 
(kxrtact  Mike  Reddy 
35540  Michigan  Av 
Wayne  Ml  48184 
j  (313)  729-4000 

I  HARRIS  845,  AVAILABLE  IN  JUNE 

5  units.  22  Vx  cutoff,  V7  and  Vx  folds,  ribbon 
I  deck,  3  Butlers.  New  1975.  Nice  machine. 

I  Can  be  inspected  running.  Offered  exclusively 

By  ONE,  Atlanta  GA. 

Phone  (404)  321-3992  Telex  700563 

O.N.E.  OFFERS 
‘  Goss  SC  Community,  5  units. 

'  Goss  Urbanite,  4  units. 

Harris  VISA,  6  units. 

Harris  V22,  5  units. 

Harris  V25,  5  units. 

Harris  845,  5  units. 

Hoe  Lithomatic,  5  units,  double  width 
offset  60,000  sheeter. 

Gregg  2  web  sheeter. 

We  own  all  equipment  listed  above  and  offer  for 
resale.  Presses  are  offered  whole  or  as  compo¬ 
nents. 

ONE,  Atlanta,  GA 

Phone  (404)  321-3992  Telex  700563 

POLYGRAPH  (Rml  Zenith)  4  unit  with  folder 
and  sheeter,  174Sx24V5  web  width.  (415) 
495-6010. 

SUBURBAN  UNITS.  Two  available  with  roll- 
stands.  No  sidelay.  Excellent  condition. 
$10,000  each.  Call  Sid  Simon;  (215)  365- 
1155. 

TWO  (2)  V-15-A  add-on  units  with  roll  stands. 
Excellent  condition.  Oiling  system.  Can  be 
seen  running,  (817)  783-380^ 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  preses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104  A 
counter  stacker;  2  Butter  automatic  splicing 
units  model  3242-10.  We  have  or  can  get  what 
you  need  for  your  press  room  or  mail  room.  We 
do  machinery  moving  and  erecting. 
NORTHEAST  STORAGE  ANO  INDUSTRIES 
INC 

(213)  257-7557 

GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder.  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 

97  Marquardt  Oive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  COMMUNITY  4  unit  oil  bath,  40  HP, 
SC-404,  approximately  1972,  available  now; 
as  iS;  $145,000.  Extra  unit.  $24,000.  (312) 
975-0400,  Fred  or  Glenda. 

(loss  COMMUNITY  4  unit  1969.  Good  condi- 
I  tion,  counter  veyor  and  additional  auxiliary 
:  available  immediately;  (206) 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


URBANITE  4  unit  with  SU  folder — quarter  and 
double  parallel.  Broil  rollstand.  Like  new  press. 
Illinois  (312)  331-6352. 


8  UNIT  GOSS  UNIVERSAL  PRESS  Dahlgreen 
Di-litho  conversion.  2  color  humps,  upper  for¬ 
mer  and  sub-structure  roll  stands.  Press  num¬ 
ber  UN-102.  Call  Vern  Abbott  at  (915)  653- 
1221. 


WESTERN  GEAR  sheeter,  224'«36. 
Can  be  added  to  any  36”  web  offset  press. 
(415)  495-6010. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Bo*  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER. 
Must  be  seen  in  operation. 
Bo*  1686,  Editor  &  Publisher. 


ACADEMIC 


MASS  COMMUNICATIONS— Assistant  profes¬ 
sor,  PhD  required  (those  nearing  completion 
will  be  considered),  professional  e*perience 
also  desirable,  tenure  track.  August  1981. 
Teach  survey  of  mass  communications,  basic 
and  advanced  newswriting.  Working  knowledge 
of  electronic  typesetter,  video  and  audio  tape 
necessary.  Send  application,  resume,  trans¬ 
cripts,  and  a  list  of  four  references  (include 
phone  numbers)  by  April  10  to;  Dr  N  Edd  Mil¬ 
ler,  Chairman,  Communications  Department, 
Northern  Kentucky  University,  Highland 
Heights  KY  41076. 

Northern  Kentucky  University  is  an  affirmative 
action,  equal  opportunity  employer  and  active¬ 
ly  seeks  the  candidacy  of  minorities  and 
women. 


SPEECH  COMMUNICATION;  Applications 
being  accepted  for  full-time  non-tenure  track 
teaching  position  to  begin  Fall  1981 .  This  is  a 
one-year  appointment  with  renewal  possible  for 
up  to  five  years.  Instructor  to  teach  courses  in 
communication  theory,  public  speaking,  and 
mass  media.  Master's  degree  in  speech  com¬ 
munication  required.  Salary  commensurate 
with  qualifications  and  e*perience.  Forward 
applicationsand  nominations  to;  Dr  Gill  Clardy, 
(department  of  Communication  Arts,  Washburn 
University,  Topeka  KS  66621.  A  complete  ap¬ 
plication  will  include  a  professional  resume 
and  names  of  three  references.  Closing  date 
May  1, 1981.  An  equal  opportunity/affirmative 
action  employer. 


DIRECTOR  OF 
UNIVERSITY  RELATIONS 

Plan,  develop  and  administer  the  overall  in¬ 
formation,  government  relations  and  public  re¬ 
lations  efforts  of  the  University;  report  directly 
to  the  President, 

Advanced  degree  in  communications  field  pre¬ 
ferred,  as  are  5  or  more  years  work  e*perience 
in  mass  communications  and  related  e*peri- 
ence  in  government  relations  and  higher  educa¬ 
tion.  Salary  range,  $26,793  to  $38,236. 

Send  resume  by  April  24,  1981  to; 
Walter  Gray,  Chairman 
Search  Commitee 
Narragansett  Bay  Campus 
UNIVERSITY  OF  RHODE  ISLAND 
Narragansett  Rl  02882 
An  Affirmative  Action/ 

Equal  Opportunity  Employer 


ENGLISH/JOURNALISM  opening  Fall  1981; 
Duties  include  advising  the  student  newspaper 
and  staff.  Competency  in  one  or  more  of  the 
following  would  also  be  useful;  electronic 
media,  advertising,  magazine  writing  and  com¬ 
position,  teaching  e*perience  essential;  news¬ 
paper  experience  useful.  PhD  preferred.  Please 
submit  letter  of  application  with  appropriate 
supporting  documentation  by  May  15,  1981  to 
Dr  Anthony  FCedd la.  Executive  Vice  President, 
North  Adams  State  College,  North  Adams  MA 
01247.  AN  EQUAL  OPPORTUNITY/AFFIRMA¬ 
TIVE  ACTION  EMPLOYER. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  72P  INSERTER 
for  dailyvnewspaper  operation 
Box  34255,  Editor  &  Publisher 


STA-HI  251  Counter  Stacker. 

Immediate  Requirement. 
Box  2063,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


OFFSET  ROTARY  used  for  80  page  tabloid.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions,  Automatic  roll  switch.  Box  1708,  Editor 
&  Publisher. 


ACADEMIC 


ASSISTANT  PROFESSOR  of  mass  com¬ 
munication/journalism  to  teach  basic/special¬ 
ized  courses  starting  August.  PhD  or  MA/MS 
with  substantial  exrarience  required.  Salary 
competitive.  Write;  Dr  Russell  J  Jandoli,  Head, 
Department  of  Mass  Communication,  St 
Bonaventure  University,  St  Bonaventure  NY 
14778.  AA/EOE. 


ASSISTANT  DIRECTOR  of  Information  Ser¬ 
vices— Energetic,  skilled  person  needed  for  the 
position  of  assistant  director  of  information  ser¬ 
vices  at  Emporia  State  University.  Primary  re¬ 
sponsibilities  are;  direct  news  bureau,  be  year¬ 
book  advisor,  write  for  pubi  ications,  assist  with 
television  and  radio  work,  and  assist  with 
cial  projects.  Salary  range  is  $15,0()0- 
$18,000  depending  upon  qualifications  and 
experience.  Applicants  must  have  a  bachelor’s 
degree  and  experience  working  for  and/or  advis¬ 
ing  a  yearbook  staff.  A  master’s  degree,  at  least 
two  years  writing  experience,  and  at  least  two 
years  of  television  and/or  radio  experience  are 
preferred.  Send  application,  resume,  and  at 
least  three  references  to;  Paul  Kincaid,  Search 
Committee  Chairperson,  information  Services, 
Emporia  State  University,  Emporia  KS  66801. 
Application  deadline  is  April  28,  1981. 
Emporia  State  University  is  an  equal  opportun¬ 
ity  employer  M/F/H. 


BROADCAST  JOURNALISM  tenure-track  posi¬ 
tion,  assistant  professor,  August,  1981,  Teach 
print  and  broadcast  newswriting  and  reporting, 
television  production,  mass  communication 
law  and  regulation.  MA  with  media  experience 
and  significant  publications  required;  PhD  pre¬ 
ferred.  Salary  minimum,  $15,000,  nine 
months.  Send  appi  ication  and  vita  to  Dr  Voncile 
Smith,  Department  of  Communication,  Florida 
Atlantic  University,  Boca  Raton  FL  3343 1 .  Ap¬ 
plication  deadline,  April  15, 1981.  Affirmative 
Action/Equal  Opportunity  Employer. 


ADMINISTRATIVE 


BUSINESS  MANAGER 
SUNNY  SOUTHERN  CALIFORNIA 
Earn  $25,000  the  first  year,  plus  excellent 
fringe  benefits.  Reponsibifities  include  prepar¬ 
ing  financial  and  bank  reconciliation  state¬ 
ments.  Must  have  knowledge  of  all  accounting 
functions  including  computer. 

Send  resume  to; 

Walter  Roach 
Glendale  Newspapers  Inc. 

PO  Box  991 
Glendale  CA  91209 


GENERAL  SALES  MANGER— To  be  responsi¬ 
ble  for  display  classified  and  subscription  sales 
for  group  of  weeklies  in  north  New  Jersey.  Write 
Publisher,  Bergen  News  Publishing,  PO  Bo* 
130,  Palisades  Park  NJ  07650. 


WE’RE  LOOKING  FOR  an  Advertising  Director 
capable  of  handling  much  more  responsibility 
in  2  years  or  less.  Confidentiality  assured.  Zone 
5.  Send  resume  to  Box  2099,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  ACCOUNTING  department  mana¬ 
ger  with  experience  in  all  phases  of  accounting. 
Metro  Zone  6  daily,  with  excellent  opportunity. 
Include  salary  history  with  resume  to  Box 
2018,  Editor  &  Publisher.  An  equal  opportun¬ 
ity  employer  M/F. 


ASSISTANT  PUBLISHER 
Full  responsibility  for  men’s  action  magazine. 
Located  in  Western  states.  Experience  as 
general  manager/publisher.  Send  detailed  re¬ 
sume  and  salary  history  to  PO  Box  9549,  San 
Diego  CA  92109. 


TRAINING  MANAGER 


For  growing  Midwestern  based  media  corpora¬ 
tion  (Zone  5).  We  are  seeking  a  highly  moti¬ 
vated  training  professional  to  design  and  pre¬ 
sent  programs  in  all  areas  including  managerial 
and  supervisory  developments,  sales  training 
and  skills,  and  marketing  management. 

Qualified  candidates  will  possess  a  degree,  5 
plus  years  training  experience,  and  the  ability 
to  effectively  analyze  training  needs. 

We  offer  a  highly  competitive  salary  in  addition 
to  an  attractive  benefits  package.  For  confiden¬ 
tial  consideration  please  submit  resume  in¬ 
cluding  salary  history  to  Box  2131,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  SALES  REPRESENTATIVE 
needed  immediately  for  weekly  shopper  in  mid- 
dle  Tennessee  market.  Circulation  over 
28,000.  Salary,  commission,  benefits,  poten¬ 
tial  for  advancement.  Experienced  only.  Send 
resume  The  Merchants  Advocate,  PO  Box  301 , 
Murfreesboro  TN  37130  or  call  (615)  890- 
5297. 


ADVERTISING  SALES  position  in  fast  growing 
Zone  4  market.  Established  twice-weekly  news¬ 
paper  of  100,000  circulation  needs  salesper¬ 
son  with  competitive  track  record.  Only  aggres¬ 
sive  professional  applicants  who  want  to  make 
money  need  apply.  Full  company  benefits. 
Send  resume  and  salary  history  to  Box  1859, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  strong  northwest 
Iowa  twin  weekly.  College  community  and  retail 
trade  center.  Ideal  position  for  second  person 
now  on  small  daily  or  larger  weekly  ad  staff. 
Excellent  salary,  benefits  available.  Send  re¬ 
sume,  salary  needs  to;  Jerry  Wiseman,  Storm 
Lake  Newspapers,  111  W  7th,  Storm  Lake  lA 
50588. 


ADVERTISING  SALES  positions  for  Zones  8 
and  9.  Rapidly  expanding  media  conglomerate 
seeks  highly  motivated  people  with  excellent 
track  records.  Salary,  gas  allowance,  commis¬ 
sion  and  benefits.  If  you  can  excel,  you  can 
grow  personally  and  financially  with  a  winning 
team.  Please  send  resume  to;  Dennis  Fearing, 
5445  Balboa  Blvd,  Suite  117,  Encino  CA 
91316  OR  call  (213)  501-3951  for  phone  in¬ 
terview. 


AD  MANAGER  (Monthly  Magazine) — Strong 
knowledge  in  advertising.  Ability  to  sell  by 
phone  and  other  direct  mail  efforts.  Position 
requires  skills  in  supervision,  ad  layout,  coor¬ 
dination  of  details  and  short/long  range  plan¬ 
ning.  This  is  a  new  position  on  a  new  hobby 
publication  providing  an  exciting  and  excellent 
opportunity.  Forward  resume  to;  Amos  Press 
Inc,  (Stamp  World  Magazine),  Attn;  Earl  Bow¬ 
lin,  Personnel  Manager,  PO  Box  150,  Sidney 
OH  45367. 


ADVERTISING  SALESPEOPLE  for  Long  Island 
antiques  magazine.  Heavy  cold  call  experience 
necessary.  $200  per  week  plus  commission 
and  benefits.  $20,000  potential.  Resume  to 
Antiques  &  Collectibles,  230  Arlington  Cr,  East 
Hills  NY  11548. 


ADVERTISING  REPRESENTATIVES  openings 
in  retail  and  classified  advertising  with  man¬ 
agerial  qualities.  Chance  for  advancement  in 
immediate  future.  15,500  daily  in  beautiful 
northern  Minnesota.  Send  resume  to  Scott  L 
Asbach,  Mesabi  Daily  News,  PO  Box  956,  Virgi¬ 
nia  MN  55792. 


ADVERTISING  MANAGER 
Zone  2  group  of  five  weeklies  and  one  daily 
needs  aggressive  advertising  manager  for  two  of 
the  weeklies.  Successful  candidate  must  be 
well-organized  manager  capable  of  calling  on 
the  big  accounts  and  motivating  our  sales  peo¬ 
ple.  Good  track  record  and  experience  neces¬ 
sary.  Salary  commensurate  with  experience. 
Excellent  benefits.  Box  2126,  Editor  &  Pub¬ 
lisher, 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  wanted  to  grow  with 
a  medium  size  6  day  daily  in  an  exciting  New 
York/New  Jersey  area.  You  must  have  in-depth 
experience  with  retail  sales  and  management 
and  be  able  to  motivate.  Position  offers  com¬ 
plete  responsibility  and  room  for  growth.  If  you 
are  looking  for  the  ideal  position  to  show  your 
ability,  this  is  it.  Exceptional  salary,  incentives 
and  benefits  for  the  right  person.  Please  send 
information  and  resume  to  Box  2074,  Editor  & 
Publisher. 


ADVERTISING 

DIRECTOR 


Are  you  a  college  graduate  working  in  the  print 
media?  Are  you  well  versed  in  retail,  classified, 
national  and  creative  promotion? 

If  you  fill  the  bill  with  the  above  then  this  may 
be  your  one  chance  in  a  lifetime  opportunity. 
We  need  a  creative  leader  for  our  16-person  ad 
department... someone  to  lead  them  to  bigger 
and  better  things... and  the  opening  is  NC)W! 

If  you’re  a  superior  person  who  would  like  this 
challenge.. .one  who  would  like  to  be  a  part  of 
our  growing  organization. ..tell  me  about  your¬ 
self. 

Write,  giving  all  details  including  income  re¬ 
quirements  to:  RE  Piter,  Publisher,  Sandusky 
Register,  314  W  Market  St,  Sandusky  OH 
44870. 

ADVERTISING  DIRECTOR 
Come  to  the  California  central  coast  and  grow 
with  a  family  owned,  13,000  circulation 
award-winning  semi-weekly  community  news¬ 
paper.  Require  experienced  and  motivated  per¬ 
son  to  handle  key  accounts  and  lead  staff  of  6. 
Salary  plus  commission  and  benefits.  Send  re¬ 
sume  and  salary  history  to  Dick  Blackenburg, 
Co-Publisher,  Five  Cities  Times  Press  Recor¬ 
der,  PO  Box  460,  Arroyo  Grande  CA  93420. 


ASSISTANT  retail  AD  MANAGER  to  assist  in 
the  management,  direction  and  administration 
of  our  retail  advertising  department.  Duties 
also  to  include  the  development  and  coordina¬ 
tion  of  new  accounts  and  maintaining  effective 
relations  with  current  customers.  Qualifica¬ 
tions  required  include  significant  experience  in 
sales  administration  and/or  supervision  for  a 
medium  to  large  size  daily  newspaper,  and  de¬ 
monstrated  ability  in  establishing  and  develop¬ 
ing  sales  relations  with  both  large  and  small 
retail  stores. 

Located  in  desirable,  metropolitan.  New  Eng¬ 
land  area,  we  offer  a  full  range  of  employee 
benefits,  paid  relocation,  excellent  growth 
potential  and  competitive  starting  salary.  If  in¬ 
terested  submit  resume  including  salary  history 
and  requirements  to  Box  2132,  Editor  &  Pub¬ 
lisher.  An  equal  opportunity  employer. 


ADVERTISING  DIRECTOR 
Opportunity  for  aggressive,  professional,  ex¬ 
perienced  individual  to  assume  responsibility 
for  metropolitan  daily  and  Sunday  newspaper 
advertising  function  in  Zone  2.  Excellent  salary 
and  complete  benefits  package.  Send  resume 
outlining  experience  and  salary  history.  Replies 
held  in  strict  confidence.  Box  2136,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
10,000  circulation  upper  Midwest  daily  with 
TMC  needs  aggressive,  competitive  leader  to 
direct  efforts  of  7-person  staff.  Delightful 
16,000  population  town  in  lake  area  located 
50  miles  from  major  urban  center.  Current  ad 
director  being  promoted  to  publisher  of  com¬ 
panion  paper.  Box  2147,  Editor  &  Publisher. 


CAPE  COD  GROUP  of  4  fast-growing  weeklies, 
circulation  over  40,000,  seeking  energetic  and 
innovative  advertising  manager  capable  of 
leading  sales  staff  of  8.  Write  John  Hughes, 
Hughes  Newspapers,  PO  Box  426,  Orleans  MA 
02653. 


CLASSIFIED  PHONE  ROOM  MANAGER  with 
exceptional  leadership  qualities  and  phone 
room  experience.  This  6  day  daily  newspaper 
needs  the  best.  We  are  rounding  out  our  man¬ 
agement  team  and  need  you  to  take  over  a 
highly  modernized  phone  room.  New  York/New 
Jersey  market  is  competitive  and  we  are  willing 
to  compensate  for  the  right  person  with  salary, 
incentives  and  benefits  accordingly.  Please 
send  information  and  resume  to  Box  2075, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER.  Excellent  opportun¬ 
ity  with  group-owned  20,000  plus  daily  in 
southern  California  growth  market.  Staff  of  13. 
VDT’s.  Seeks  individual  well  versed  in  all 
aspects  of  classified  who  has  excellent  lead¬ 
ership  and  sales  skills.  Send  resume,  salary 
history  and  references  to  Larry  Boline,  News 
Chronicle,  PO  Box  3129,  Thousand  Oaks  CA 
91359. 


HELP  WANTED.  .  . 
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HELP  WANTED 
ORCULATION 


CLASSIFIED  ADVERTISING  MANAGER  for 
award  winning  medium-size  Ohio  daily.  Must 
be  self-motivated  idea  person,  strong  on  staff 
direction  and  follow  through.  Write  Mx  2100, 
Editor  &  Publisher. 


CLASSIFIED 
TELEPHONE  SALES 
MANAGER 


Kansas’  largest  daily  newspaper  (175,000 
Sunday)  seeks  an  energetic,  achievement- 
oriented  leader  to  coordinate  the  functions  of  2 
supervisors  and  28  staff  members  in  our  suc¬ 
cessful  telephone  sales  area.  This  is  a  super 
opportunity  for  a  self-motivator  with  a  success¬ 
ful  track  record  to  fine  tune  our  training,  sales 
development  and  new  business  operations. 

If  you  enj(^  motivating  others;  take  pleasure  in 
the  teaching  functions,  receive  satisfaction 
from  innovating  new  sales  projects  and  demand 
an  up-scale,  progressive,  growing  market- 
.. .Wichita  is  for  you. 

You'll  appreciate  the  private,  glass  enclosed 
office  that  overlooks  the  telephone  sales  area 
and  our  total  benefits  package  which  includes 
stock  purchase  plan  and  credit  union.  As  a 
respected  member  of  Knieht-Ridder  Newspap¬ 
ers,  Inc,  (33  dailies  in  24  cities),  we  offer  ex¬ 
cellent  opportunities  for  advancement. 

Act  now— we'll  be  filling  this  key  position  im¬ 
mediately.  Salary  is  commensurate  with  experi¬ 
ence  and  abili^.  Send  complete  resume  and 
salary  history,  in  confidence,  to: 

Keith  Vincent,  CAM 
Wichita  Eagle-Bulletin 
PO  Box  820 

Wichita  KS  67201 

An  Equal  Opportunity/Affirmative  Action  M/F 
Employer. 


RETAIL  ADVERTISING  MANAGER  wanted  in 
43,000  AM-PM  daily  and  Sunday  to  head  10 
person  sales  team.  Experience  must  include 
management  '.vith  attention  in  training,  promo¬ 
tion,  budgeting,  motivating  and  meeting  goals. 
Apply  with  resume  to  CF  McClughan,  Advertis¬ 
ing  Director,  News  and  Daily  Advance,  PO  Box 
10129,  Lynchburg  VA  24506.  Note  salary  ex¬ 
pectation  and  avafla . 

lent  opportunity. 


liability  first  letter.  An  excel- 


RETAIL  ADVERTISING  MANAGER 
PHILADELPHIA 
SUBURBAN  DAILY 


Strong  experienced  manager  able  to  motivate 
sales  staff  in  a  very  competitive  environment. 
Must  tie  able  to  plan  and  execute  sales  pre¬ 
sentations.  Position  reports  to  marketing  direc¬ 
tor  and  supenrises  staff  of  12. 

Handsome  salary  and  benefits  package  com¬ 
plemented  by  incentive  program  that  amply  re¬ 
wards  success. 

Send  resume  to  Box  2038 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 
SALES  PERSON 


Must  be  experienced  in  sales,  layouts  and  copy. 
Salary,  incentive  pay  and  automobile  allo¬ 
wance.  Send  resume  to: 

Personnel  Director 


ALEXANDRIA  DAILY 
TOWN  TALK 


PO  Box  7558 
Alexandria  LA  71306 
An  Equal  Opportunity  Employer 


HELP  WANTED/RECRUITMENT  SALES  REP 
wanted.  We  are  looking  for  the  right  individual 
to  develop  the  entire  recruitment  area  of  our 
newspapv.  If  you  have  qualified  recruitment 
experience  with  an  agency  or  newspaper  this 
may  be  just  the  spot  for  you  to  grow.  Salary, 
incentives  and  benefits  are  just  a  few  good 
reasons  the  right  person  will  enjoy  this  chal¬ 
lenge.  Please  send  information  and  resume  to 
8ox  2076,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  an  advertising  rep¬ 
resentative,  daily  newspaper,  circulation 
16,500.  Solid  future  for  right  person.  Salary 
and  commission  contingent  upon  background. 
Send  resume,  and  salary  history.  Robert  Agui¬ 
lar,  Skagit  Valley  HeraliL  PO  Box  578,  Mt  Ver¬ 
non  WA  98273. 


MAJOR  ACCOUNT  SALES  REPRESENTA¬ 
TIVE— For  Zone  3  TMC  shopper.  Must  have 
proven  record.  Career  opportunity  for  right  per¬ 
son.  Send  resume  and  salary  retirements  in 
strictest  confidence  to  Box  2071,  Editor  & 
Publisher. 


THE  CORPUS  CHRISTI  Caller-Times,  the 
largest  daily  newspaper  in  Harte-Hanks  Com¬ 
munications,  seeks  a  seasoned  newspaper  ex¬ 
ecutive  to  manage  the  retail  advertising  depart¬ 
ment,  including  management  of  a  sup¬ 
plemental  product.  The  position  requires  a 
bachelor's  degree:  previous  retail  management 
experience,  along  with  additional  marketing 
education  or  experience:  and  commitment  to 
people  and  their  growth.  The  rewards  are  many, 
including  excellent  salary  and  benefits. 

For  consideration,  send  resume  and  salary  re¬ 
quirements  to  Chuck  Evers,  Marketing  Direc¬ 
tor,  Corpus Christi  Caller-Times,  PO  Box9136, 
Corpus  Christi  TX  78408. 

An  Equal  Opportunity  Employer  M/F 


WANT  TO  BE  PART  of  growth  and  change? 
Seeking  personable  advertising  salesperson 
with  leadership  abilities  to  revamp  advertising 
department  organization  structure  and  sales 
promotions  on  a  community  newspaper  in  New 
England.  Send  resume  complete  with  biog¬ 
raphical,  civic  and  professional  background 
and  why  wu  would  like  to  move  to  New  Hamp¬ 
shire  to  Box  2140,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 


50  PLUS  MAGAZINE  just  topped  250,000  circulation  and  is  grow¬ 
ing  fast. 

We  seek  a  National  Advertising  Director  to  plan  and  manage  the 
growth.  340  pages  in  ’79,  400  pages  in  '80.  Excellent  opportunity 
requiring  experience  in  consumer  publication  sales  and  manage¬ 
ment. 


Position  involves:  management  in-house  sales  department  and  ad 
rep  offices  throughout  the  country,  creation  and  presentation  of 
promotional  tools,  long  range  goals,  etc,  some  travel  and  sales  in  the 
New  York  and  Mid  Atlantic  areas. 


Position  is  based  in  New  York  City  and  package  includes:  competi¬ 
tive  based  salary  plus  incentive,  excellent  benefits,  involvement 
with  an  exciting  market  illustrated  by  editorial  excellence,  en¬ 
couragement  and  support  for  personal  and  corporate  growth. 

Only  resume  with  salary  history  and  requirements  will  be  consi¬ 
dered. 


PERSONNEL  DIRECTOR 


50  PLUS  MAGAZINE 


850  Third  Avenue,  New  York  NY  10022 

An  Equal  OpiKxtumtf  Employei  mil 


SALESPERSON — Assistant  for  growing  news¬ 
paper  and  shopper  group.  New  York  metropoii- 
tan  area.  Excellent  salary  plus  bonus,  ^x 
2056,  Editor  &  Publisher. 


ARTIGRAPHICS 


MAGAZINE  DESIGNER/PRODUCTION 
MANAGER 

Award-winning,  twice  weekly  needs  design 
conscious  person  to  take  complete  responsibil- 
i^  for  producing  tab  from  editorial  idea,  de¬ 
sign,  layout,  through  camera-ready  art.  Hands- 
on,  shirt  sleeve  ability,  knowledge  of  budgeting 
and  cost  control,  and  a  "people'’^oriente(rman- 
ager  who  can  help  staff  motivate  itself  to  pro¬ 
duce  and  achieve  excellence  in  design  and 
finished  product. 

Growing,  inventive  corporation  in  Ohio  offers 
excellent  salary,  benefits,  and  working  atmos¬ 
phere.  Write  Box  2109,  Editor  &  Publisher. 

CIRCULATION _ 


CIRCULATION  MANAGER  for  northern  Califor¬ 
nia  weekly  publishing  chain,  over  2(X),000  cir¬ 
culation.  Strong  background  in  door  knob  TMC 
distribution  essential.  Send  resume  to  Box 
2111,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  medium-size 
Virginia  daily.  Must  have  potential  to  become  a 
publisher  in  our  large  group  of  community 
dailies  and  weeklies.  Experience  must  include 
department  management  of  ABC  daily  with  at 
least  10,000  circulation.  Box  2112,  Editor  & 
Publisher. 


COUNTRY  ROADMEN 

We  need  experienced  Roadmen.  Must  know 
wholesaler  distribution  and  single  copy  news¬ 
stand  sales  thoroughly.  Grxxl  pay,  excellent 
fringes  and  car  allowance.  Only  experienced 
persons  need  apply. 

Call  or  write: 

Stan  Getleson 
Circulation  Manager 
New  York  Post 
210  South  St 
New  York  NY  10002 
(212)  349-5000 


CIRCUUTION  DIRECTION 
Experience  with  union  environment.  TMC  com¬ 
puter  conversion  helpful.  We  need  a  leader  to 
accept  full  responsibility  for  7-day  operation. 
Zone  5.  Box  2150,  Editor  &  Publisher. 


HOME  DELIVERY  SALES 
Experienced  foot  crew  managers  wanted  to  sell 
home  delivery  of  major  New  York  ADI  newspap¬ 
er  door-to-door.  Choice  territories  available  in 
Westchester,  Connecticut,  Long  Island  and 
Queens.  Hi^  income  potential.  Expert  gui¬ 
dance  available.  Call  (212)  430-6440  any 
time  or  send  resume/experience  summary  to  N 
Fedder,  PO  Box  735,  Midtown  Station,  New 
York  NY  10018. 


SINGLE  COPY  SALES  MANAGER 
The  Anchorage  Daily  News,  7  day  AM.  circula¬ 
tion  36,000,  is  looking  for  an  experienced  sing¬ 
le  copy  manager  to  handle  approximately 
lO.CXX)  copies  sold  through  nevrsstands,  deal¬ 
ers  and  racks.  Applicant  should  have  solid  ex¬ 
perience  in  a  competitive  market  and  supervis¬ 
ing  people.  This  newspaper  has  tripled  its  cir¬ 
culation  in  the  last  two  years  and  isa  McClatchy 
Newspaper.  EEO.  Applicants  please  send  re¬ 
sume  or  call  Tim  Whiting,  Circulation  Director, 
Anchorage  Daily  News,  Pouch  6616,  Anchor¬ 
age  AK  99502:  (907)  274-2561. 


DISTRICT  MANAGERS 
SUNNY  SOUTHERN  CALIFORNIA 
Earn  $20,000  the  first  year,  plus  auto  allo¬ 
wance  and  excellent  fringe  belief  its.  If  you  area 
PRO  looking  for  a  challenge  with  advancement 
opportunities  call  Mr  Roach  collect  at  (213) 
241-4141. 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
We're  looking  for  a  special  kind  of  journalist  to 
fill  a  newly-created  position  of  assistant  mw>- 
aging  editor.  A  varied  background  in  daily 
newspapers  -  including  experience  in  report¬ 
ing,  photography  and  layout  -  is  essential.  But 
most  important,  we  want  a  professional  who 
believes  in  good  community  journalism.  The 
position  entails  working  closely  with  our  man¬ 
aging  editor  in  supervising  a  six  person  news 
staff.  If  you  are  this  special  person,  we  have  a 
place  and  future  for  you  with  our  6500  circula¬ 
tion  daily  in  northeast  Wyoming.  Send  your  re¬ 
sume  and  salary  histoni,  also  with  non- 
returnable  clips  to  Box  2087,  Editor  &  Pub¬ 
lisher. 


ASSOCIATE  EDITOR  for  antiques  magazine  on 
Long  Island.  Knowledge  of  antiques  necessary. 
$200  per  week  salary.  Ser)d  resume  and  writing 
samples  to  Antiques  &  Collectibles,  230 
Arlington  Circle.  East  Hills  NY  11548. 

WRITER/REPORTER 

To  fill  hard  news/features  opening  on  propes- 
sive  weekly  employee  newspaper  in  indusbial 
northwest  Indiana.  Newspaper  experience  a 
must:  business  press  background  a  plus. 
fesskxial  writing,  layout  skills  essential.  Com¬ 
petitive  salary,  top  benefits.  Send  clips  and 
resume  with  cover  letter  in  confidence  to  Box 
2134,  Editor  &  Publisher. 


BUSINESS  REPORTER— Worcester  Maga¬ 
zine,  a  weekly  alternative  news  magazine  with 
37,000  circulation,  seeks  a  business  writer  for 
its  new  business  section.  If  you  can  make  busi¬ 
ness  and  economic  news  interesting  and  very 
readable  and  you  have  at  least  two  years  of 
experience  as  a  business  writer,  we're  looking 
for  you.  Send  resume  and  clips  to  Jane  Silks, 
Managing  Editor,  Worcester  Magazine,  22 
Front  St,  Worcester  MA  01608. 


COPY  EDITOR 
WEST  COAST  DAILY 


Should  have  at  least  3  years'  reporting  and  3 
years'  editing  experience.  Must  be  dedicated, 
aggressive,  thrive  on  deadlines.  VDT  know-how 
essential.  Must  be  able  to  spot  holes  in  stories, 
edit  copy  tightly,  write  bright  headlines,  know 
style,  use  the  language  well,  layout  prtges. 
Advancement  to  supervisorial  roles  possible. 
Excellent  salary  and  fringe  benefits.  Send  re¬ 
sume,  samples  of  ^r  work  and  references  to 
8ox  2154,  Editor  &  Publisher.  An  equal  oppor¬ 
tunity  employer. 


EDITOR/REPORTER— Roman  Catholic  Dioce¬ 
san  new^per  located  in  Tulsa  Oklahoma  pub¬ 
lished  bi-monthly  with  a  circulation  of  15,000. 
Previous  experience  preferred.  Must  be  able  to 
move  into  whole  area  of  communication.  Back¬ 
ground  in  Catholic  press  field  would  be  helpful. 
Pay  is  negotiable  with  excellent  benefits.  Con¬ 
tact  Reverend  Dennis  C  (Xrmey,  PO  Box  2009, 
Tulsa  OK  74101;  (918)  587-3115. 


REPORTER/PHOTOGRAPHER 

The  person  hired  for  this  position  will  serve  as  an  area 
reporter  and  will  take  photographs  to  support  his  or  her 
own  newswriting  assignments.  The  reporter/photo¬ 
grapher  will  take  feature  photographs  and  perform  basic 
darkroom  work,  but  will  not  be  assigned  to  highly  tech¬ 
nical  photography  assignments  such  as  sports  or  color 
photography.  This  position  is  an  addition  to  our  regional 
staff  and  is  open  June,  1981.  A  related  degree  and  one 
year  experience  in  reporting  is  required;  photography 
skills  can  be  obtained  through  classes  or  avocational 
interest.  To  apply,  send  clips  and  photography  samples 
to  Tom  Kamerer,  Personnel  Manager,  Telegraph  Herald, 
P.O.  Box  688,  Dubuque,  lA  52001.  Samples  will  be  re¬ 
turned  on  request. 

Equal  Opportunity  Employer 
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HELP  WANTED 

COPY  CHIEF— Mass  audience,  bi-monthly 
ma^zine  needs  one  person  copy  department  to 
deliver  clear,  lively,  accurate  manuscripts  and 
rigorous  proofreading.  Build  copy  staff  over 
next  2  years  as  magazine  goes  monthly  and 
develops  spin  offs.  Competitive  salary,  excel¬ 
lent  benefits.  New  York  City  (no  relocation  fee), 
^nd  resume  and  editing  samples  to  Depart¬ 
ment  CE,  Games  Magazine,  515  Madison  Av, 
New  York  NY  10022.  No  phone  call  please. 

COPY  EDITOR 

The  St  Louis  Globe-Democrat  has  an  immedi¬ 
ate  opening  for  a  copy  editor  with  at  least  one 
year  of  experience  on  a  daily  newspaper.  Only 
the  best  and  brightest  have  a  slim  chance.  If 
you  think  you  qualify,  send  resume  and  refer¬ 
ences  to  Sue  Ann  Wood,  Assistant  Managing 
Editor,  St  Louis  Globe-Democrat,  710  N  Tuck¬ 
er,  St  Louis  MO  63101. 

COPY  EDITOR— Zone  2  AM,  experienced  only. 
Layout  skills  required,  VDT  helpful.  Good  salary 
and  benefits.  Box  2151,  Editor  &  Publisher. 


Proficient  in  local  news  gathering  to  run  news¬ 
room  at  growing  14,000  circulation.  Midwest 
daily.  Must  be  able  to  train,  organize  and  moti¬ 
vate  young  staff.  Ability  to  work  closely  with 
active  management  required.  Contact  Mike 
Mansfield,  Effingham  Daily  News,  Box  370, 
Effingham  IL  62401. 

ENTRY-LEVEL  REPORTER  for  The  Bradenton 
Herald,  a  30,000  circulation  PM  on  Florida’s 
west  coast.  A  growing  Knight-Ridder  daily.  City 
Hall  and  general  assignment  beats  open.  Send 
clips  and  resume  to  City  Editor,  The  Bradenton 
Herald,  Box  921,  Bradenton  FL  33506. 

EDITORIAL  PAGE — We’re  an  independent  PM 
that  emphasizes  local  news.  We’re  looking  for 
someone  to  write  editorials  and  to  handle  layout 
on  a  2  person  staff.  Our  standards  are  high:  we 
insist  on  careful  writing  and  clear  thinking. 
Good  salary,  excellent  benefits.  Please  send  a 
resume,  a  letter  expressing  your  political  views, 
writing  examples  and  references  to  Stanley  Tin- 
er,  Shreveport  Journal.  222  Lake  St, 
Shreveport  LA  71130. 

EXECUTIVE  TYPE  EDITOR  to  oversee  a  daily, 
weekly  and  TMC  publication  in  Zone  9,  plus 
similar  operations  in  Zone  2, 3,  and  9.  Must  be 
an  expert  in  page  design,  graphics,  news  sense, 
business  news,  promotion  and  ability  to  com¬ 
municate.  Please  send  resume,  salary— bonus 
history  and  ambitions  to  Box  2073,  Editor  & 
Publisher. 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and  refer 
it  on  current  job  openings.  Editorial,  advertising, 
circulation  and  back  shop  applicants  welcomed. 

New  England  Daily  Newspaper  Assn 
340  Main  St.,  Room  527 
_ Worcester  MA  01608 _ 

FOOD  EDITOR  for  Midwest  AM  metropolitan 
daily.  Must  be  imaginative,  personable,  enthu¬ 
siastic  with  thorough  knowledge  of  food  and 
cooking,  plus  VDT  and  newspaper  makeup  ex¬ 
perience.  Prefer  recent  journalism  graduate 
with  outstanding  academic  record,  but  will 
consider  applicant  with  more  experience.  Write 
Box  2113,  Editor  &  Publisher. 

JOURNEYMAN  wanted  to  work  3  shifts  a  week 
as  reporter  and  2  as  weekend  wire  editor.  Com¬ 
petitive  salary  for  right  person.  Write  Editor, 
Dominion-Post,  Morgantown  WV  62505.  VDT 
experience  helpful. 

LIFESTYLE  EDITOR  for  new  section  of  32,000 
Southern  AM  daily.  Writing  duties  involved  in 
supervising  two  other  reporters.  Need  aggres¬ 
sive,  idea  person  with  good  planning  ability  who 
would  have  carte  blanche  to  build  a  commun¬ 
ity-oriented  section.  Two  years  reporting  or 
editing  experience  required.  Box  2107,  Editor 
&  Publisher, 


GENERAL  ASSIGNMEJfT  REPORTER/FEA¬ 
TURE  WRITER— Wanted  by  Worcester  Maga¬ 
zine,  a  weekly  alternative  news  magazine  with  a 
37,000  circulation.  Must  be  an  outstanding 
writer  and  have  at  least  two  years  of  profession¬ 
al  experience  on  a  daily  newspaper  or  maga¬ 
zine.  Send  resume  and  two  clips  to  Jane  Silks, 
Managing  Editor,  Worcester  Magazine,  22 
Front  St,  Worcester  MA  01608. 

IF  YOU  ARE  SEEKING  a  challenge  and  want  to 
join  an  organization  eager  to  become  one  of  the 
best  newspapers  in  the  Midwest,  send  us  your 
resume  and  clips. 

The  Terre  Haute  Tribune  &  Star,  long  known  for 
mediocre  writingand  reporting  is  up-grading  its 
staff.  We  have  a  new  pubi  isher  and  2  aggressive 
editors  with  high  standardsof  excellence.  If  you 
think  you  can  measure  up,  we'd  like  to  hear 
from  you.  Apply  to;  Publisher,  Tribune  Star 
Publishing  Co,  721  Wabash  Av,  Terre  Haute  IN 
47808. 


MANAGING  EDITOR— Supervise  locally 
oriented  staff  of  10  reporters  on  12,000, 6  day. 
Zone  6  daily.  Must  have  judgment,  experience 
and  solid  skills  in  editorial  writing,  generating 
ideas,  editing,  staff  organization,  desk  work 
and  leadership.  Resume,  salary  requirements 
to  Box  2077,  Editor  &  Publisher, 

MANAGING  EDITOR  and  assistant  editor: 
National  hunting  magazine.  Knowledge  of 
hunting  required.  Must  locate  in  Washington, 
,DC  area.  English  or  journalism  degress  desir¬ 
able  but  not  required.  Send  resume  and  letter 
stating  why  you  want  to  work  for  a  hunting 
magazine  and  salary  requirements  to;  Box 
2141,  Editor  &  Publisher. 

MANAGING  EDITOR  for  16,000  Zone  4  daily. 
Award-winner  is  part  of  growing  company  in 
area  with  college,  outdoor,  sports  atmosphere. 
Personality  to  deal  with  staif  and  public  tops 
list  of  qualifications.  Good  opportunity  for  a 
community  minded  person  to  continue  de¬ 
veloping  strong  local  and  area  coverage.  Box 
2155,  Editor  &  Publisher. 

NEEDED  IMMEDIATELY 
Sports  slot  person  with  accent  on  accuracy  and 
the  quickness  to  handle  3  deadlines  for 
100,000  plus  AM  paper.  A  flair  for  layout. 
Send  resume,  references,  salary  requirements 
and  layout  examples  to  Box  2078,  Editor  & 
Publisher. 

NEWS  EDITOR  for  small  daily  newspaper  in 
southern  Colorado.  Heads  small  editorial  staff. 
Job  includes  editing,  layout,  reporting,  writing 
and  photography  Send  resume  to  C-N,  PO  Box 
763,  Trinidad  CO  81082  or  call  (303)  846- 
3311. _ 

NATIONAL  WEEKLY  PUBLICATION,  based  in 
Washington,  seeks  experienced  journalist  for 
one  of  Its  news  editing  positions.  Must  have 
solid  editing  skills  and  good  knowledge  of  Con¬ 
gress.  The  editor  is  responsible  for  supervising 
reporters  in  several  beats.  Duties  include  plan¬ 
ning  stories  and  editing  them  for  content, 
accuracy  and  style,  as  well  as  page  make-up 
and  some  personnel  matters.  Box  2122,  Editor 
&  Publisher. 

REPORTER  needed  for  twice  weekly  in  Torring- 
ton,  Wyoming.  Must  know  news,  features, 
photography  and  layout.  VDT  experience  help¬ 
ful.  Send  clips  to  Mike  Lindsey,  2025  Main  St, 
Torrington  WY  82240. 

REPORTER— Aggressive,  award-winning 
medium-sized  daily  in  the  New  York  metropoli¬ 
tan  area  looking  for  hardworking,  smart  reporter 
with  at  least  one  year  experience  and  interest  in 
urban  affairs.  Send  clips,  resume  to  Box  2 119, 
Editor  &  Publisher. 

REPORTER/EDITOR  to  run  Alaska  bureau  for 
quality  trade  publication.  Talented  staff.  Salary 
starts  $  1 200-$  1 500/month.  Send  resume  and 
clips  to  Publisher,  Waterfront  Press,  1115  NW 
46th  St,  Seattle  WA  98107. 


REPORTER 

Medium-size  daily  in  the  Pacific  Northwest 
looking  for  a  reporter  for  bureau  position.  You 
will  be  working  with  one  other  reporter,  cover¬ 
ing  a  large  area.  You  must  be  productive,  have 
at  least  a  years  experience  on  a  daily  paper  and 
have  demonstrated  exceptional  writing  skills. 
Send  clips  and  resume  to  Box  2130,  Editor  & 
Publisher. 

SPORTS  EDITOR 

Growing  suburban  daily  newspaper  in  prime 
Southern  market  needs  experienced  sports  edi¬ 
tor  to  coordinate  coverage  of  high  school  athle¬ 
tics  and  to  personally  cover  professional  foot¬ 
ball  team  as  well  as  other  professional  sports. 
VDT  exprience  helpful.  Send  resume  and  salary 
requirements  to  Box  2040,  Editor  &  Publisher. 

SPORTS  EDITOR 
and 

WIRE  EDITOR 

We're  a  15,000  evening  and  Sunday  VDT  op¬ 
eration  looking  for  two  ^itors  strong  in  layout/ 
makeup.  Wire  editor  will  also  do  some  features. 
Sports  editor’s  main  job  is  organization  and 
management,  weekly  column.  Send  makeup 
clips  to  Karl  Runser,  Managing  Editor,  The 
Messenger,  Athens  OH  45701. 

SUBURBAN  DAILY  in  Zone  2  plans  to  expand 
major  league  coverage.  Seeks  experienced  big 
league  writer  to  cover  all  pro  sports.  Must  be 
willing  to  knock  heads  with  big  city  writers. 
Salary  and  benefits  competitive  with  metropoli¬ 
tan  dailies.  Send  resume,  references  and  writ¬ 
ing  samples  to  Box  2098,  Editor  &  Publisher. 

SENIOR  COPY  EDITOR 
Respected,  expanding  New  York-based  nation¬ 
al  financial  dailies  want  superior  copy  editor  to 
elect  top  quality  reporting  from  young  staff  and 
correspondents.  Must  be  able  to  teach,  chal¬ 
lenge  and  achieve  the  best.  Strong  financial 
desk  experience  necessary.  Write  and  state  sal- 
ary  requirements.  Position  will  be  opening  in  I 
the  Fall,  Kathy  Hosted,  American  Banker,  525  ] 
42nd  St,  New  York  NY  10036.  | 

SOUTHWESTERN  DAILY  needs  a  copy  editor 
strong  on  layout  and  use  of  graphics  and  cap¬ 
able  of  supervising  a  desk  shift.  Major  redesign 
project  is  underway.  Resume  to  Box  2 153,  Edi¬ 
tor  St  Publisher. 

TOWN  HALL  reporter  needed  for  12M  Connec¬ 
ticut  afternoon  daily.  Excellent  opportunity  for 
experienced,  aggressive  professional.  Immedi¬ 
ate  opening.  Send  resume  to  Editor,  Manches¬ 
ter  Herald,  Manchester  CT  06040. 

TWO  POSITIONS;  Editor  and  reporter  for  grow- 
ing,  aggressive  award-winning  island  weekly. 
Need  editor  who  can  write,  produce  headlines 
and  meet  deadlines;  reporter  who  is  fast,  objec¬ 
tive.  Write  The  Friday  Harbor  Journal,  Box  519, 
Friday  Harbor  WA  98250. 

WE  WANT  THE  BEST 

The  Seattle  Post-Intelligencer  needs  a  copy 
editor  with  a  minimum  of 5  years  major  market 
editing  experience  or  equivalent.  Must  be  able 
to  produce  top  editing  and  headline  writing 
under  deadline  pressure.  Knowledge  of  layout 
preferred.  $28,500  plus  benefits.  Apply  to  Jim 
Rennie,  Managing  Editor,  Seattle  Post- 
Intelligencer,  521  Wall  St,  Seattle  WA  98121. 


SPORTS  REPORTER 

Position  open  in  June,  1981.  We  are  looking  for  a  sports 
reporter  who  has  a  degree  and  one  year  experience 
covering  high  school,  college,  and  community  sports. 
Layout  experience  a  plus,  but  not  required.  Extensive 
experience  on  a  college  publication  and/or  paid  in¬ 
ternships  can  qualify  a  recent  graduate  for  this  job.  To 
apply,  send  resume  and  clips  to  Tom  Kamerer,  Person¬ 
nel  Manager,  Telegraph  Herald,  PO  Box  688,  Dubuque 
lA  52001.  All  clips  will  be  returned  on  request. 

_ Equal  Opportunity  Employer _ 


ENGINEER 

Press  Machinery  Corporation,  an  expanding 
graphicsarts company requiresa  person  prefer¬ 
ably  with  rotary  printing  press  design  experi¬ 
ence  at  the  level  of  senior  or  project  engineer 
classification.  Field  experience  is  desirable  for 
the  position.  Work  in  a  modern  facility  with  an 
atmosphere  conducive  to  freedom  of  technical 
concepts  and  motivations  uninterrupted  by 
meetings  and  report  writing.  Make  field  trips  if 
necessary  to  make  engineering  evaluations  and 
applications. 

Salary  and  benefits  are  liberal  and  negotiable 
based  on  experience  and  accomplishments. 
Call  or  write:  (312)860-5165,  for  an  interview 
appointment.  PRESS  MACHINERY  CORP, 
230  James  St,  Bensenville  IL. 


MARKETING 


MARKETING  DIRECTOR 
The  ideal  candidate  will  have; 

-  a  degree  in  advertising,  business  administra¬ 

tion  or  marketing 

-  experience  as  an  advertising  director  or 
marketing  director 

-  profit  and  loss  experience 

-  a  history  of  helping  subordinates  develop 

-  an  entrepreneurial  spirit 

We  offer  an  exciting  management  opportunity, 
excellent  salary  and  benefits,  and  a  chance  to 
grow. 

We’re  a  Midwest  small  newspaper  and  shopper 
group. 

Send  resume  to; 

Box  2142,  Editor  &  Publisher 

PHOTOGRAPHER 

CAMERAPERSON 

Experienced  at  least  5  years.  Must  be  able  to 
use  newspaper  camera  and  platemaking  sys¬ 
tems.  Excellent  wages  and  benefits.  Send  re¬ 
sume  and  qualifications  to  Paul  Ward,  PO  Box 
1560,  Costa  Mesa  CA  92626. _ 

_ PRESSROOM _ 

PRESSROOM  FOREMAN  or  superintendent. 
Minimum  one  year  experience  on  Harris  1600 
series  double  width  press.  Year  round  sunshine 
close  to  beaches.  Progressive  southern  Califor¬ 
nia  daily  newspaper.  Send  resume  and  qual¬ 
ifications  to  Paul  Ward.  Box  1560,  Costa  Mesa 
CA  92626. 

PRESS  AND  CAMERAROOM  SUPERVISOR 
Immediate  opening  for  working  press  and 
cameraroom  supervisor.  Six  day  AM  daily  with 
10,000  circulation.  New  7  unit  Goss  press, 
also  new  camera.  Individual  must  be  interested 
in  producing  a  quality  product.  Send  resume, 
salary  requirements  to;  Ed  Hauck,  Dickinson 
Press,  127  West  First  St,  Dickinson  ND 
58601. 

PRESSROOM  SUPERVISOR— Zone  2, 27,000 
morning  and  Sunday  daily  has  an  immediate 
opening.  Urbanite  knowle'*ge  necessary; 
maintenance  procedures  a  must.  Competitive 
salary,  benefits  and  working  conditions  in  a 
desirable  ocean  community.  Call  Jack  Helmer 
today;  (201)  349-3000. 

ZONE  4, 272,000  weekly  has  immediate  open¬ 
ings.  Urbanite  knowledge  desirable.  Must  be 
believer  in  good  maintanence  and  strong  waste 
control.  New  equipment.  Competitive  salaries 
and  benefits  in  Eastern  edge  of  Zone  6.  Call 
Dirck  Storm  (504)  362-4310. 

_ PRODUCTION _ 

COMPOSING  FOREMAN — Strong  experience 
with  front  end  systems.  Southeast  daily  news¬ 
paper  seeks  a  person  for  an  attractive  job  which 
requires  previous  experience  involving  respon¬ 
sibility  for  all  phases  of  work  in  cold  type  com¬ 
posing  room  using  electronic  front-end  system 
for  typesetting.  Starting  salary  upwards  of 
$30,000  depending  on  background  and  pre¬ 
vious  training.  Would  consider  candidate  with 
background  in  front-end  systems  application 
without  newspaper  experience.  Ideal  commun¬ 
ity  and  excellent  working  conditions  with  a  se¬ 
cure  future.  Benefits  include  profit  sharing  re¬ 
tirement,  paid  insurance,  ample  vacation  and 
other  benefits.  Immediate  opening.  Send  com¬ 
plete  resume  including  previous  experience  to 
Box  2046,  Editor  &  Publisher. 

PUBLIC  INFORMATION 


MARKETING  DIRECTOR 
Southern  California  daily  seeking  experienced 
marketing  and  promotion  person  with  news¬ 
paper  background.  Excellent  salary  and  bonus 
opportunity.  Reporting  to  top  management. 
Box  2002.  Editor  &  Publisher. 


DIRECTOR  OF  INFORMATION 

The  Notional  Center  for  Appropriate  Technol¬ 
ogy  in  the  inner  mountain  region  of  southwest 
Montano,  midway  between  Yellowstone  and 
Glacier  Nationol  Porks,  seeks  on  individual 
with  strong  public  relations  ond  managerial 
skills  to  head  o  mojor  Center  division.  Respon¬ 
sibilities  include  medio  lioison,  overall  pub¬ 
lication  and  distribution,  coordination  and  su¬ 
pervision  of  NCTA's  national  newspaper,  re¬ 
source  center  and  public  information  activi¬ 
ties.  Professional  and  managerial  experience 
in  information  and  communication  systems 
required.  Knowledge  of  public  relations, 
oppropriofe  technology,  journalism,  and  so¬ 
cial  development  programs  highly  desirable. 
Salary  range  $21 ,000  to  $26,000  Resumes  by 
Moy  15, 198)  to;  Personnel  Office,  NCAT,  PO 
Box  3t3<,  Butte  MT  59702;  (406)  494-4572. 
AA/EEO  employer. 


I 


EDITOR  &  PUBLISHER  for  April  4,  1981 


HELP  WANTED 
PROMOTION 


HELP  WANTED 
RESEARCH 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


CREATIVE  ART  AND  COPY  EDITOR— Our 
promotion  department  needs  a  person  with  im¬ 
agination  to  supervise  a  small  art  and  copy  staff 
and  to  participate  in  the  designing  and  writing 
of  ads,  literature,  direct  mail  and  promotion.  A 
professional  who  can  avoid  cliches  and  com¬ 
bine  type  and  color  with  flair.  Portfolio  should 
demonstrate  campaigns,  use  of  graphic  themes 
and  outstanding  layout  and  design.  Technical 
skill  arid  a  thorough  knowledge  of  artwork  and 
production  is  a  must.  Newspaper  background 
helpful  but  not  essential.  Outstanding  em¬ 
ployee  benefits.  Apply  to  Tom  Leone.  The  Hart¬ 
ford  Courant,  285  Broad  St,  Hartford  CT 
06115;  (203)  241-6548. 

PROMOTION  DIRECTOR.  The  Portland  Press 
Herald,  Evening  Express  and  Maine  Sunday 
Telegram  are  seeking  experienced  promotion/ 
marketing  person  to  serve  the  total  newspaper 
operation.  Experienceand  skills  should  include 
copywriting,  graphic/design,  market  research, 
media  promotion,  and  presentations.  Wide 
variety  of  projects  will  challenge  the  experi¬ 
enced  promotion  person.  Report  to  top  man¬ 
agement.  We  offer  excellent  benefits,  competi¬ 
tive  salary  and  good  career  growth  opportunity. 
Send  comprehensive  resume,  salary  history, 
with  cover  letter  to  John  R  Hooper,  General 
Manager,  PO  Box  1460,  Portland  ME  04104. 

RESEARCH  MANAGER 

Newly  created  position  with  major  metro  daily 
in  the  Southwest  already  participating  in  news¬ 
paper  indicated  and  proprietary  research  pro¬ 
jects.  Knowledge  of  survey  research,  sales  pre¬ 
sentations  and  training  skills.  Excellent  oppor¬ 
tunity  for  career  development  and  advance¬ 
ment.  Box  2133,  Editor  4  Publisher. 

SALES 

A  MAJOR,  well-respected  newspaper  feature/ 
news  syndicate,  has  an  opening  for  a  qualified 
salesperson.  Our  executives  manage  their  own 
territories,  reporting  directly  to  the  president 
and  vice-president.  Excellent  salary,  commis¬ 
sion,  bonuses  and  fringe  benefits.  The  person 
we  seek  must  have  previous  newspaper  syndi¬ 
cate  sales  experience  and  be  a  self-starter.  Our 
dynamic  organization  is  expanding  into  televi¬ 
sion  syndication  and  this  position  has 
tremendous  potential.  Only  serious  profession¬ 
als  need  apply.  Please  send  your  letter  of  ap¬ 
plication  and  detailed  resume  to  Box  2135, 
Editor  4  Publisher. 

E  4  P  CLASSIFIEDS 

The  Industry’s  Marketplace 
(212)  752-7050 

POSITIONS  WANTED.  .  . 

ADMINISTRATIVE 

EDITORIAL 

EXPERIENCED  AND  SUCCESSFUL  SALES! 
Looking  for  assistant  retail  management  posi¬ 
tion  with  7  day  newspaper.  8  years  experience 
and  proven  track  record  with  metro  and  regional 
dailies.  Able  to  train  and  motivate  others.  Look¬ 
ing  for  career  opportunity.  Box  2049,  Editor  & 
Publisher. 

GENERAL  MANAGER/BUSINESS  MANAGER 
or  ad  director.  15  years  experience  includes  6 
years  with  a  suburban  weekly  chain  in  a  com¬ 
petitive  midwest  market;  6  years  with  a 
100,000  plus  metro  daily.  Strong  innovative 
background  in  both  business  and  sales,  includ¬ 
ing  classified.  Prefer  Ohioarea,  but  will  consid¬ 
er  other  offers.  Box  1966,  Editor  4  Publisher. 

SKILLED  WRITER,  editor,  VDT-trained,  seeks 
journalism  school  post  or  news  position  in 
Southwest  or  near  desert  area,  dry  climate  a 
must.  Top  references.  Permanence  certain. 
William  Delahan,  266  Walnut  St,  Geneva  OH 
44041;  (216)  466-3818. 

ADVERTISING 

EXPERIENCED,  YOUNG  SPORTSWRITER/ 
EDITOR  seeking  challenge  on  25,000  plus  dai¬ 
ly.  Covered  everything  from  preps  to  pros.  Pre¬ 
fer  Zones  1-4  or  8.  Joel  (301)  655-7465  or 
465-1400. 

EDITOR,  9  years  experience  all  desks,  manage¬ 
ment.  Available  now.  Jon  P  Zaimes,  72  Orono- 
que  Trail,  Shelton  CT  06484;  (203)  929- 
8500. 

EDITOR-REPORTER,  VDT  experienced,  cur¬ 
rently  employed,  wants  to  escape  New  York 
area  for  less  crowded  bailiwick.  Reason:  new 
family  and  need  for  space,  pastoral  surround¬ 
ings.  Solid  reporting,  copy  editing  and  produc¬ 
tion  skills.  Experience  on  major  daily,  weekly 
and  trade  magazine.  Zones  1 ,  2, 3,  5,  7, 8  and 
9.  Box  2127,  Editor  4  Publisher. 

EDITOR — Can  do  it  all,  been  around  tor  22 
years,  seeks  position  on  community-minded 
daily.  Prefer  Zones  4  and  6.  Box2129,  Editor4 
Publisher. 

EXPERIENCED,  award-winning  metropolitan 
sportswriter  seeks  sports  editor  position  on 
20,000-50,000  circulation  daily  in  college 
area,  lama  sports  expert  and  one  of  the  best  at 
local  coverage.  Box  2138,  Editor  4  Publisher. 

DEGREED,  employed.  A  decade  spent  manag¬ 
ing  and  selling,  selling,  selling,  selling,  selling, 
selling  ideas,  campaigns  and  demographics. 
Sold  metro,  managed  group  dailies.  Love  Zones 

1  and  3.  (307)  864-9481. 

EXCELLENCE  is  what  1  offer-and  demand. 
Newsman  with  reporting,  writing,  editing  and 
supervisory  skills  developed  on  some  of  the 
nation’s  very  best  papers  now  seeks  to  put  it  all 
together.  If  you  want  someone  in  charge  who 
will  make  your  paper  one  of  the  best,  too,  1  am 
able  and  eager  to  meet  that  challenge.  Will 
consider  anylocation,  but  Zone  8  or  9  gives  you 
an  edge.  Box  2139,  Editor  4  Publisher. 

LIFETIME  AD  EXPERIENCE  FOR  HIRE— Sales 
to  staff.  25-years  in-depth,  all  departments. 
Now  employed  Sunbelt  metro  daily.  Zone  8  or 

9.  Box  2110,  Editor  4  Publisher. 

MOTIVATED  TOP  SALESMAN  needs  new  chal¬ 
lenge  in  management.  Sales,  design,  promo¬ 
tion  minded.  People  person.  Zones  7, 8, 9.  Box 
1976,  Editor  4  Publisher. 

EDITOR — Working  editor.  25  years’  experience 
in  large,  small  cities,  seeks  managing  or  city 
editorship,  medium  or  small  daily.  Skilled  in 
developing  local  news,  good  supervisor,  strong 
writer.  Mid-50’s,  top  professional,  personal  re¬ 
ferences.  Box  2145,  Editor  4  Publisher 

CIRCULATION 

FOREIGN  EDITOR-ANALYIST-COLUMNIST 
BOX  2146 

EDITOR  4  PUBLISHER 

TELEPHONE  SALES 

Over  15  years  experience  in  telephone  and  boy 
crew  sales.  Zone  4.  Available  now.  PO  Box 
3566,  Clearwater  Beach  FL  33515. 

IN  A  BIND?  Versatile  writer/editor,  in  early  re¬ 
tirement,  will  take  special  assignments  or  sub 
for  absent  staff  members.  Zone  9.  Box  2108, 
Editor  4  Publisher. 

EDITORIAL 

16  MONTHS  EXPERIENCE  as  sportswriter- 
editor-columnist-photographer  on  daily.  Pro¬ 
duced  6  page  spoils  section  on  Sunday.  Seek¬ 
ing  similar  position.  Successful  freelance  wri¬ 
ter.  26-years-old;  (603)  542-6449. 

BUSINESS  WRITER  on  daily  seeks  to  relocate 
in  June.  Two  years  hard  news,  features  on  auto, 
real  estate,  law,  general  beats.  Qualified  on 
VDT,  layout,  camera,  copy  editing.  Box  2023, 
Editor  4  Publisher. 

NEW  YORK-BASED  Canadian  citizen  with 
nearly  25  years’  experience  as  reporter  in  Asia 
tor  The  New  York  Times,  TIME-LIFE  News  Ser¬ 
vice  and  the  French  news  agency  AFP,  and  as 
reporter  on  a  North  American  metropolitan  dai¬ 
ly,  seeks  reporting  assignment  in  or  around 
New  York  City  beginning  July  1.  Call  (212) 
754-4419. 

COPY  EDITING  POSITION  wanted  by  experi¬ 
enced  journalist.  Prefer  Midwest  daily.  Box 
2121,  Editor  4  Publisher. 

EDITOR,  12  years'  solid  experience,  all 
phases— slot,  rim,  wire,  makeup.  Strong  in  lay¬ 
out.  graphics.  Seeking  advancement,  new 
challenges  on  quality-minded  50,000-plus 
daily.  Box  2052,  Editor  4  Publisher. 

EDITOR  &  PUBLISHER  for  April 

TWICE  A  WEEK  IN  NOT  ENOUGH  (or  this 
youthful  daily  editor.  20  years’  experience.  Box 
2125,  Editor  4  Publisher. 

4,  1981 

OIL  WRITER 

Available  in  June.  5  years  public  relations  with 
major  oil  company.  6  years  as  news  editor  on 
daily.  I  want  to  combine  the  two  on  Zone  8  or  9 
publication.  VDT.  University  of  Missouri.  Con¬ 
tact  Oil  Writer,  13567  Rw  St,  5,  Sherman 
Oaks  CA  91423;  (213)  7&0593. 


PERFECTIONIST  seeks  city  editor  job  on  small 
tomediumdaily  PM  neara  bigcity  in  the  South. 
Young  and  expeienced  in  all  phases,  plus  VDT. 
I  know  how  to  get  your  local  news  covered, 
edited  and  packaged  well  and  on  time, 
2082,  Editor  &  Publisher. 


PROFESSIONAL-4  years  experience  with 
radio,  metro  daily,  semi-weekly.  VDT,  proof¬ 
reading,  reporting,  photography,  make-up  ex¬ 
perience.  ^ks  reporting,  editing  spot  with 
daily  or  quality  weekly.  Prefer  Zone  5,  7,  or  8. 
Evan  Sasman,  703  East  1st  St,  Ogallala  NB; 
(308)  284-2432. 


POLICE/COURTS  reporter  with  two  years  ex¬ 
perience  including  investigative  work;  looking 
for  post  on  Zone  1-2  daily.  Available  im¬ 
mediately.  Box  2143,  Editor  &  Publisher. 


REPORTER,  24,  2  years  with  medium  size  dai¬ 
ly  and  weeklies  (all  beats,  general  assignment 
and  sports)  seeks  similar  position  with  daily  or 
qualify  weekly.  Good  clips,  glowing  references. 
Editing,  layout  and  VDT  experience.  Great  with 
features.  Will  go  anywhere.  Contact  Dave  Zoia. 
52538  Independence.  New  Baltimore  Ml 
48047;  (313)  949-9189. 


REPORTER-WRITER  can  do  it  all.  Photo,  lay¬ 
out,  VDT  and  editing  experience.  Five  years 
with  daily  and  weekly.  Want  to  relocate  in  east¬ 
ern  Pennsylvania  or  New  Jersey.  Apt  302,  925  I 
Huntington  Pike,  Huntington  Valley  PA  { 
19006. 


REPORTER/PHOTOGRAPHER,  currently 
freelancing,  seeks  full-time  position  and  will 
relocate  to  any  Zone.  Political  science  degree 
has  enabled  me  to  concentrate  in  particular 
area  with  expertise  and  confidence.  Photogra¬ 
phy  expertise  a  plus.  Box  2144,  Editor  &  Pub¬ 
lisher. 


REPORTER/EDITOR;  I  am  not  a  young,  aggres¬ 
sive  cub  but  a  seasoned  newsman  who  realizes 
that  it  is  plain  old  hard  work  that  builds  circula¬ 
tion  and  earns  respect  from  readers.  Ten  years 
experience  has  taught  me  that.  I’m  looking  for 
work  on  a  New  England  daily.  Resume,  clips 
available.  Box  2148,  Editor  &  Publisher. 


TOP  OF  THE  CLASS  graduate  of  Iowa  State 
University  seeks  feature  writing  or  copy  editing 
position.  Zone  5  or  7.  Experience  in  both  on 
college  newspaper.  Resume,  clips,  references 
available  on  request.  J  Nierling,  157  N  Hy¬ 
land,  Ames  lA  ^10;  (515)  &2-5042.  292- 
8099. 


VETERAN  DESKMAN,  29.  finishing  one  year 
appointment  as  journalism  professor  in  May, 
seeks  editing  job  in  any  of  the  following  areas: 
Atlanta;  Baltimore;  Buffalo  NY;  Columbia  SC; 
Columbus  OH;  Lexington  KY;  Madison  Wl;  Phi¬ 
ladelphia;  Tucson.  Box  2115,  Editor  &  Pub¬ 
lisher. 


VERSATILE  REPORTER,  28,  six  years  experi¬ 
ence,  seeks  new  challenges  on  qualify  daily. 
Solid  government,  investigative,  photo  and 
VDT  experience.  Entertainment/features  also  a 
specialfy.  Box  2103,  Editor  &  Publisher. 


WORK-ORIENTED  newsman,  experienced  all 
phases  of  small  daily,  especially  sports:  several 
years  managing  editor;  photo-darkroom,  fea¬ 
ture,  etc,  proven  loyalty  one  employer.  BA.  ^x 
2102,  Editor  &  Publisher. 


YALE  GRADUATE  (’81),  seeks  breakas  general 
assignment  reporter  with  medium-sized  daily, 
any  Zone.  Campus  strings.  The  New  York 
Times;  managing  editor,  Tilb  Daily  News;  two 
summer  internships— gofad  photo^pher,  too. 
Available  in  June;  no  special  salary  require¬ 
ments.  For  resume  and  clips,  write:  Bruce 
Dansker,  5545  Yale  Station,  New  Haven  (IT 
06520. 


YOUNG  MOTIVATED  WOMAN— News  editor  of 
bi-monthly  seeks  position  on  weekly  or  small 
daily  any  Zone.  Experienced  in  news,  feature, 
city  hall,  editing,  re-writing,  photography  and 
layout.  Versatile,  strong  on  news.  A.  8.  history, 
minor  economics— French  (fluent).  J  Liggett, 
451  Fairlawn, Cols  OH  43214or  call  evenings: 
614)  262-8426. _ 


PHOTOJOURNAUSM 


.NTUITIVE  AND  IMAGINATIVE  photojoumalist 
with  freelance  experience  on  newspapers  and 
'our  years  with  UPl  as  a  "stringer"  and  practic¬ 
al  experience,  seeks  newspaper  position.  Good 
portfolio  and  resume.  Will  relocate.  Dennis 
Mosso,  Maple  St,  Vintondale  PA  15961. 


PHOTO  EDITOR — Proven  ability,  motivator  of 
burned  out  photographers.  Box  2085,  Editor  & 
Publisher. 


SENIOR  WRITER  for  large  corporation,  former 
reporter  tor  major  daily,  seeks  return  to  journal¬ 
ism  as  editorial  writer,  business  reporter,  copy 
editor.  Zone  9.  Box  2014,  Editor  &  Publisher. 


STAFF  WRITER 

Top  business  writer/reporter  in  Zone  6  seeks  Job 
with  qualify  daily.  Can  relocate.  Box  2089, 
Editor  &  Publisher. 


SERIOUS,  imaginative  reporter,  will  go  any¬ 
where.  18  months  with  small  daily;  London 
School  of  Economics  and  Berkeley  degrees. 
John  Gaines,  2500  Q  St,  209  NW,  Washington 
DC  20007;  (202)  337-0921. 


THREE  YEARS  OF  EXPERIENCE  in  all  phases 
of  sportswriting,  editing  and  photography.  Prep 
sports  specialist  looking  for  prep  or  college 
work  for  daily  in  Zones  1,  2,  Virginia,  Ohio. 
Available  now.  Box  2086,  Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN:  Proven  ability  with 
strong  leadeiship  qualities.  Highly  skilled  in  all 
phases  of  offset  newspaper  production.  Young, 
energetic,  hardworking,  honest.  Duality  and 
waste  conckxis,  innovative  and  very  strong  on 
preventive  press  maintenance.  Seeks  challeng¬ 
ing  position  as  press  foreman  or  superinten¬ 
dent.  ^x  2097,  Editor  &  Publisher. 


PRODUCTION 


GENERAL  MANAGER/PRODUCTION— Mature 
person  with  proven  results,  one  of  best  in  field. 
Currently  working  in  commercial  plant,  wants 
back  in  daily  newspaper  or  sales  related  field. 
Excellent  references.  Available  immediately. 
(503)  667-2532. 
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Brown  lung  series 
wins  Howard  Award 


For  its  series  on  “brown  lung,”  Char¬ 
lotte  Observer  won  first  prize,  a  bronze 
plaque  and  $2,500,  in  the  newspaper  divi¬ 
sion  of  the  Roy  W.  Howard  Public  Ser¬ 
vice  Awards. 

Second  prize,  $1,000  and  a  citation, 
goes  to  the  Louisville  Courier-Journal  for 
a  series  on  the  sad  state  of  nursing  home 
care  in  Kentucky. 

For  the  program,  IS  THERE  JUS¬ 
TICE?,  radio  station  KTMC  in  McAles- 
ter,  Okla.  won  first  prize  in  the  broadcast 
division. 

The  announcement  was  made  by  Jac¬ 
ques  A.  Caldwell,  president  of  the 
Scripps-Howard  Foundation,  which 
sponsors  the  awards. 

The  cash  will  be  given  to  the  editors  for 
distribution  to  the  individual,  or  indi¬ 
viduals,  at  the  newspaper  who  contri¬ 
buted  most  significantly  to  the  winning 
entries.They  will  join  winners  of  6  other 
Scripps-Howard  Foundation  competi¬ 
tions  at  an  awards  luncheon  in  Cincinnati, 
April  10. 

Judges  of  the  newspaper  division 
awards  were  William  Mcllwain,  Deputy 
editor  of  the  Washington  Star,  who  pres¬ 


ided;  James  P.  Gannon,  executive  editor 
of  the  Des  Moines  Register  &  Tribune; 
and  John  Troan,  editor  of  the  Pittsburgh 
Press.  The  broadcast  awards  were  judged 
by  John  Sirica,  U.S.  District  Judge,  who 
was  chairman  of  the  panel;  Howard  H. 
Baker  Jr.,  majority  leader,  U.S.  Senate; 
and  Nancy  Dickerson,  executive  produc¬ 
er,  Television  Corporation  of  America. 
The  material  they  judged  was  for  work 
broadcast  in  1980. 

The  judges  said  the  Observer  “display¬ 
ed  extraordinary  enterprise  and  courage 
by  tackling  a  long-neglected  problem  in 
its  home  region.”  The  series,  they  said, 
“exposed  in  exhaustive  detail  and  yet 
without  shrillness,  the  tragedy  of  brown 
lung  (cotton  dust)  victims,  and  the  feeble 
enforcement  efforts  by  state  officials  in 
the  face  of  industry  intransigence. 

“The  Observer  took  on  the  biggest  in¬ 
dustry  in  its  state,  a  courageous  decision 
which  alienated  a  powerful  economic  and 
political  force  in  the  Carolinas.  It’s  series 
has  spurred  improved  state  enforcement 
efforts  and  greater  public  awareness  of 
the  dangers  of  this  occupational  hazard. 
It  also  stirred  charges  by  one  textile  ex¬ 


ecutive  that  it  was  “shameful”  for  the 
“gutless  minions  of  the  newsmedia”  to 
side  with  “a  few  crybaby  Americans” 
against  “the  magnificent  Southern  textile 
industry.” 

“In  earning  that  kind  of  comment,”  the 
judges  said,  “The  Observer  has  covered 
itself  with  honor.” 

“The  reporting,”  they  said,  “was  ex¬ 
haustive  yet  balanced;  the  writing  sensi¬ 
tive  and  gripping;  and  the  organization  of 
material  logical  and  helpful.  Most  of  all, 
the  series  was  impressive  in  its  thorough¬ 
ness,  breadth,  fairness,  and  calmness  of 
(voice.  The  paper  took  an  old  story  and 
brought  it  new  life — and  with  that,  new 
hope  for  nursing  home  residents  in  Ken¬ 
tucky.” 

KTMC  wins  a  bronze  plaque  and 
$2,500,  to  be  distributed  by  the  station 
manager  to  the  individual,  or  individuals, 
who  contributed  most  significantly  to  the 
winning  entry. 

Two  runner-up  prizes,  $1,000  each  and 
a  certificate,  one  to  a  television  station 
and  one  to  a  radio  station,  went  to 
WCCO-tv  in  Minneapolis,  and  WAHT, 
Lebanon,  Pa.,  to  be  distributed  in  the 
same  manner. 

KTMC’s  grand  prize  entry,  said  the 
judges,  “was  the  best  example  of  what 
crusading  radio  should  be.”  The  program 
concerned  a  mother  and  son  who  had 
been  assaulted,  their  rights  as  victims, 
and  the  headaches  and  heartaches  they 
endured. 


Thomas  Boswell  Paul  Greenberg 


Richard  Zahler 


Five  reporters  win  ASNE  writing  awards 


Writers  for  four  newspapers  and  the 
Associated  Press  are  winners  of  the  1981 
American  Society  of  Newspaper  Editors’ 
Distinguished  Writing  Awards,  David 
Laventhol,  chairman  of  the  ASNE  Writ¬ 
ing  Awards  Committee,  announced. 

The  winners  are: 

Thomas  Boswell,  Washington  Post, 
for  sports  writing. 

Paul  Greenberg,  Pine  Bluff  (Ark.) 
Commercial,  for  commentary. 

Tom  Plate,  Los  Angeles  Herald  Ex¬ 
aminer,  and  Richard  Zahler,  Seattle 
Times,  for  deadline  writing. 

Saul  Pett,  Associated  Press,  for  non¬ 
deadline  writing. 

The  ASNE  awards  will  be  awarded 
April  24  in  Washington  at  the  annual  con¬ 
vention  of  the  Society. 
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The  1981  awards  recognize  excellence 
in  writing  in  four  categories:  deadline  or 
news  writing,  non-deadline  writing,  com¬ 
mentary  and  sports.  A  prize  of  $1,000  is 
awarded  by  ASNE  Foundation  in  each 
category.  The  deadline  writing  winners 
each  will  receive  $500  because  the  judges 
split  the  award. 

This  was  the  first  time  ASNE  awards 
included  a  category  in  sports  writing. 
Boswell,  the  winner,  is  a  34-year-old 
sports  news  reporter  on  the  Washington 
Post.  His  entries  dealt  with  the  fading 
careers  of  aging  major  league  baseball 
players,  the  appeal  and  brutality  of  box¬ 
ing,  and  the  World  Series  victory  by  the 
Philadelphia  Phillies. 

A  native  of  Washington  and  a  graduate 
of  Amherst  College,  Boswell  joined  the 


Post  staff  in  1969  as  a  part-time  copy  aide. 
He  became  a  full-time  sports  reporter  for 
the  Post  in  1972.  His  current  specialty  is 
baseball,  but  he  covers  other  sports. 

( Continued  on  page  20) 
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Some  people  think  nothing  of  comparing  apples  and  oranges.  They  may  even  tr\" 
to  convince  you  there’s  no  difference. 

But  if  you  wanted  one  and  got  the  other,  you’d  be  unpleasantly  surprised. 

That’s  why  names,  including  brand  names  and  trademarks,  are  so  important. 
They’re  an  excellent  way  of  making  sure  you  get  exactly  what  you  want,  and  the  quality 
you  expect. 

Xerox,  for  example,  is  the  trademark  of  Xerox  Cor^ration  and  should  bensed  as 
an  adjective,  followed  by  the  noun  describing  our  product. 

By  using  a  trademark  properly,  you’re  proving  you  know  your  apples.  And  when 
you  know  your  apples,  the  chances  are  much  better  you  won’t  get  a  lemon. 

XEROX 
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NEWSPAPERS 
TV  STATIONS 


RADIO  STATIONS 


From:  THE  SCRIPPS-HOWARD  FOUNDATION 
Subject:  CINCINNATI  AWARDS  LUNCHEON 


April  10,  a  group  of  outstanding  journalists  representing  some  of  the 
most  prestigious  names  in  the  newspaper  and  broadcast  media  will  be 
honored  in  Cincinnati.  They  are  the  summa  cum  laude  graduates  of  a 
class  of  more  than  1000  individuals,  newspapers,  and  broadcast  stations 
who  submitted  entries  in  the  Scripps-Howard  Foundation’s  seven 
annual  contest  categories.  A  total  of  $24,000  in  cash,  in  addition  to 
plaques  and  citations  will  be  presented.  We  salute  the  top  winners: 


EDWARD  WILLIS  SCRIPPS  AWARD  The  Lexington  (Ky.)  Herald 
For  First  Amendment  Reporting 

ERNIE  PYLE  MEMORIAL  AWARD 
For  Human  Interest  Writing 

EDWARD  MEEMAN  AWARDS 
For  Conservation  Reporting 

WALKER  STONE  AWARD 
For  Editorial  Writing 

CHARLES  M.  SCHULZ  AWARD 
For  Promising  Cartoonists 

ROY  W.^  HOWARD  AWARDS 
For  Public  ^rvice 

Newspaper  Division:  h 


Richard  Ben  Cramer,  The 


Philadelphia  Inquirer 


The  Minneapolis  Star 


Tom  Dearmore,  The  San 


Francisco  Examiner 


Dick  Codor 


Free-lance  Cartoonist 


The  Charlotte  Observer 
Charlotte  North  Carolma 


Radio  Station  KTMC 
McAtesler,  Oklahoma 


Broadca! 


The  Scripps-Howard  Foundation  takes  this  opportunity  to  againdl 
many  distinguished  editors  in  the  newspaper^^djb^dras^etds 
gave  of  their  time  id.  judge  tbe  awards. 


SCRJPPS’ HOWARD 


SCRIPPS-HOWARD 

FOUNDATION 

1100  Central  Trust  Tower,  Cincinnati,  Ohio  45202 
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